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Proposals were advanced for various surveys of the 
national TBA market during meeting of Midwest Section 
of the Oil Industry TBA Group at St. Louis last week. 
In addition ideas were exchanged on methods of allo- 
cating TBA advertising budgets, and on appropriate 





At the opening of the Midwest Section meeting of the Oil Industry 
TBA Group, held at the Chase Hotel, St. Louis, September 12 and 
13, the following TBA specialists were present: 

Group of eight standing at right of table, left to right: J. F 
McMillan, Socony-Vacuum Oil Co., St. Louis; Locke Rogers, Pure 
Oil Co., Chicago; Wendell C. Perry, Socony-Vacuum, Chicago; 
F. A. Pfeffer, Lion Oil Co., El Dorado, Ark.; A. G. Welter, Cities 
Service Oil Co., Bloomington, Ill.; Bob Chamberlain, Socony 
Vacuum, Kansas City, Mo.; W. W. Wasson, Billups Petroleum Co., 
New Orleans; Rufus F. Palmer, Billups Petroleum Co., New Orleans 
Clockwise, around the conference table, starting with three men 
standing at the head of the table: W. P. Marquam, Pure Oil Co., 
Chicago; M. S. Marsh, Standard of Ohio, chairman, Midwest Sec- 
tion; Jeff Sanderlin, Socony-Vacuum, St. Louis; Henry A. Graf, 
Ashland Oi! & Refining Co., Ashland, Ky.; Homer R. Hayes, 
Ashland Oil, Ashland, Ky.; L. F. Raymond, Texas Co., Chicago; 
George C. Switzer, Shell Oil Co., Inc., New York; W. F. Coffman, 
Cosden Petroleum Co., Big Spring, Texas; K. F. Felts, Cosden Petro- 
leum, Ft. Worth, Tex.; Hugh K. Harris, Cosden Petroleum, Big 
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TBA Meeting Produces Profitable Ideas for Boosting Sales 


percentages of gross sales for TBA promotion. Open 
forum discussions of. inventory control, dealer product 
training, and battery merchandising were held. De- 
tails of the meeting by an NPN staff writer appear 
on p. 49. 
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Spring, Tex.; Jimmie Davis, Cosden Petroleum, Dallas, Tex.; Karl H 
Bechtel, Socony-Vacuum, Milwaukee, Wis.; Arthur C. Nelson, 
Socony-Vacuum, Detroit; John K. Howe, Skelly Oil Co., Kansas 
City, Mo.; Wm. H. Kerby, Johnson Oil & Refining Co., Chicago 
Heights, Ill.; A. D. Oetjen, Standard of Indiana, Chicago; E. L 
Arnold, Standard of Ohio, Cleveland; R. B. Carpenter, Standard 
of Ky., Louisville; J. M. Moir, Sinclair Refg. Co., Chicago D. L 
Brophy, Sinclair Refg. Co., Chicago; Leo J. Spanuello, Pure Oil, 
Chicago; E£. C. Spitznagle, Mid-South Oil Co., Memphis, Tenn.; 
Wm. V. Bailey, Jr., Mid-South Oil Co., Memphis; !. A. Mathias, 
Fleet Wing Corp., Cleveland; C. W. Henking, Pure Oil Co., Chi 
cago; W. J. Wixson, Mid-Continent Petroleum Coro., Tulsa, Okla 
Not present when this photograph was taken were: N. H. Biggers, 
Western Auto Supply Co., Kansas City, Mo., R. B. Schnellbacher, 
Cities Service Oil Co., Kansas City, Mo.; F. M. Rider, Lion Oil Co., 
El Dorado, Ark.; Alex Flemington, Western Auto Supply Co 
Kansas City, Mo 


NPN Equipment Section 


News of new products on the market, improvements 
on current products, reports on trade literature and 
items concerning equipment suppliers and manufac- 
turers are contained in NPN’s Equipment Section. p. 29. 
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MORRISON BROS. COM PANY 


OIL EQUIPMENT HEADQUARTERS 
DUBUQUE, IOWA 
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ETHYL CORPORATION 
Chrysler Building, New York 17, N. Y. 


Products sold under the ‘‘ETHYL'’ trade-mark: Antiknock Compounds . . . Salt Cake. . . Ethylene Dichloride . . . Sodium (metallic) . . . Chiorine (liquid) . . . Oli Soluble Dye Benzene Hexachloride (technical 
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Quality Bright Stocks 
and Neutrals 


* High VI Solvent Processed Midcontinent Oils 
+*« Solvent Processed Naphthenic Oils 
+ Conventionally Treated Midcontinent Oils 


+ Conventionally Treated Pennsylvania Oils 


ALSO 
Quality Cylinder Stocks, 
Greases and Gear Oils 


1. Finest quality lubricants of every type 
2. Nearby, fully equipped facilities 


3. Fast, helpful. efficient service 


You'll ind it profitable and advantageous to use In addition, your jobber arrangement with 
your own brand name on any of these fine quality Cities Service may include blending and com- 
Cities Service lubricants. Both products and serv- pounding, canning and drumming, grease manu- 
ice are noted for excellence. facturing, and expert technical advice if desired. 


Conveniently located plant 


Distribution Centers 
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CITIES SERVICE OIL COMPANY 
Room 1519, Sixty Wall Tower. New York 5. New York 


We are interested in further information about your com- 
plete jobber service. 


Please write us. 
Please send a representative. 


CITIES G) SERVICE. 


Quality Petroleum Products 


Name 

Position 

Company name 

Address City State 
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COMING MEETINGS (7, Leute 


Colorado Liquefied Petroleum Gas Assn., fall 
“onvention, Shirley Savoy Hotel Denver, 
Colo., Sept. 25-27. 

Independent Oil Compounders Assn., 2nd an- 


nual meeting, Hotel Sherman, Chicago, Ill NEWS SECTION . . . . . . . . ° . ° 15 


Sept. 26-27 

Alabama. Petroleum Jobbers Assn., armual 
meeting, Whitley Hotel, Montgomery, Ala- 
bama, Sept. 26-27 


OCTOBER FEATURE INDEX 


Independent Petroleum Assn. of America, 





Blackstone Hotel Fort Worth Texas Oct MERGERITIS BOOKLET wiviy now ne J 
2-4 ; , torce small businesses to merge themselve it of existenc 
American Society of Mechanical Engineers, 7 ; 
Petroleum Division Conference, Oklahoma arouses interest of many businessmen who have requestedad aa 
3 ire ite ahoma C VKla., Oct. } 1 . : esr «nr <«f 
— re Hotel, Oklahoma City, Okla det litional copies of the booklet written by W. W. Vandevee 25 
New York Oil Heating Assn., Hotel Statler 
New York, N. Y., Oct. 3 {f maw nroduct nd improvement 
National Defense Transportation Association, EQUIPMENT SECTION—News of new produ a. Se s 
Fourth Annual Convention, Atlanta-Biltmore in current lines, new trade literature, and item ‘oncerning equlf 
Hotel, Atlanta, Georgia, Oct. 3-5 wise acne a 
National Lubricating Grease Institute, Hote! ment suppliers and manufacturers are contained in NPN Lqult 
Roosevelt, New Orleans, La Oct. 3-5 ment Sectio 23 
Independent Oil Men’s Assn. of N. E., Ine., J ‘on 
annual fall round-up meeting, Hotel Statler 
3oston, Mass., Oct. 5 T A —v 1 ] aul _ ene fae AID? 
romoting ar lu sales d ney DY NEN 
California Natural Gasoline Assn., 24th annual B P SF x pl J ‘ k 4 ; . 
fall meeting, Ambassador Hotel, Los An- taff writer on profitable ideas for boosting sale | jiscussed 
geles, Calif Oct. 7 “ i ee “ae s 
Pennsylvania Petroleum Assn., semi-annual A Neewung NLA W € TBA men, + 49 46 
convention 3edford Springs Hotel, Bedford 
Springs, Pa Oct. 9-11 
Kentucky Liquefied Petroleum Gas _  Assn., 
Convention, Seelbach Hotel, Louisville, Ky 
Oct. 10-11 DEPARTMENTS 
Texas Mid-Continent Oil & Gas Assn., annual 
meeting, Rice Hotel, Houston, Texas, Oct 
te About Oil People 68 
Indiana Independent Petroleum Assn., _ Inc., 
Severin Hotel Indianapolis Ind Oct 13 I Awastians loaclaw 72 
14 Firs’ i ALANA A 
Texas Oil Jobbers Assn., convention Fort r ’ r 
Worth, Texas, Oct. 13-14 Anead oI the New 7 
Oil Progress Week, Oct. 16-22 
Virginia Petroleum dJobbers Assn., fall meet Atlantic Coast Comment 9 
ng. Hotel Roanoke, Roanoke, Va Oct. 20 
Oil-Heat Institute of America, Ine., board Editorial 23 
meeting, Edgewater Beach Hotel, Chicago ea ne 
Ill Oct. 20 . . 29 
West Virginia Petroleum Assn., annual meet L£quipment sector 
ng, Charleston, W. Va Oct. 20 
Virginia Oil Mens Assn., fall meeting, Hotel Market 53 
Roanoke, Roanoke, Va., Oct. 21 
South Dakota Independent Oj] Mens Assn., Midwest Comment ll 
‘onvention, Hotel Cataract, convention ses- vee il nla 
sions at Coliseum Annex, Sioux Falls, 8S. wv ‘21 
Oct 24-25 ul Pri A 58 
American Society of Mechanical Engineers, . 
Fuels division’ Conference French Lick Pacific ( ist mment 13 
Springs Hotel, French Lick Springs, Ind 
Oct. 26-27 Statistic 64 
Oil Trades Assn. of New York, annual ban- 
quet, Waldof-Astoria, New York, N 3 Washinaton Comment a4 
Oct 27 VW Ostia tT) i ii 
National Safety Congress, Morrison Hotel 
Chicago, Ill Oct. 31 to Nov 1 
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August 30, 1949 
Bulletin No 503 


DEEP ROCK PLAN 


This Deep Rock "plan" we think, will 

end up accomplishing more than even the 
Deep Rock people themselves are expect- 
ing at the moment. It will because it 1S 
predicated on the solid foundations of 
cooperation between supplier and jobber, 


faith on the part of the company IN the 
jobber, the determination that both 
jobber and supplier will go down the 


road together come hell or high water 


The plan was started a few months ago, 
with a meeting of company officials and 
jobbers These jobbers had previously 
been elected by all Deep Rock jobbers to? 
represent them in the sessions to come. 
Five of our members attended. It began 
with an outline by company officials of 
an “idea”. It grew to the point of 
their asking “what can we mutually do 
for each other?" It ended by the estab- 
lishment of a permanent jobber—company 
round table group, to meet, to plan, to 
assist the other fellow. The company 15 
stepping out of the marketing end of the 
business. has turned over much of 
this business to the jobbers already. A 
local level advertising program is in 
the making. A down-to-earth marketing 
program 1S underway, and indeed a mutu- 
ally beneficial idea is only now begin- 
ing to bear fruit. 


We aren't at liberty to outline the 
entire program. Not yet, but we do con- 
gratulate both Deep Rock and those 
jobber representatives for being the 
first to produce proof of faith. 


—————— 
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Thinking Out Loud 


Since expressing our thinking last mon 
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BREAKDOWNS WERE COMMON when tractors 
first went to work on American farms. Equip- 
ment was expensive and repairs were costly 

. and mechanical trouble always seemed to 


come when delays meant loss of crops. 





Do 3 ACRES’ WORK ... with only 2 acres’ engine 


wear.” That’s the savings story Marathon advertising tells 
farmers. Marathon V.E.P. Oil makes it a true story— 

cuts repair bills, puts 50% more field work between 
overhauls. For V.E.P. makes engines last 50% 

longer than they would with ordinary oil, as shown in 


scientific tests and 12 years of field and road experience. 


MILLIONS OF MIDWEST MOTORISTS turn in at 
the familiar Marathon sign for the out- 
standing products of The Ohio Oil Company. 


The OHIO OIL Company 


Producers of Petroleum Since 1887 
Findlay, Ohio 
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NEED FOR JOBBERS—From all indications, one of 
the large oil companies evidently is convinced it will 
get better distribution through jobbers in a portion 
of its marketing area. There have been shifts from 
direct to jobber operations at several points within 
a midwestern state where this brand is represented. 
(See NPN June 15, p.22, for a story on what another 
company, Deep Rock, has done in this respect.) 


BIRD IN HAND —Oil marketers who already have 
trained their field and service station personnel in the 
servicing of automatic transmissions have an advan- 
tage over some auto dealers who are handling cars 
which are just now coming out with automatic trans- 
missions. For example, one car manufacturer which 
came out just recently with an automatic transmis- 
sion on its newer models is starting this week a new 
series of five-day factory service schools on auto- 
matic transmissions for regional and zone service per- 
sonnel. Opinion of many marketers is that if oil com- 
panies push the training of their own personnel, they 
can retain or improve this slight advantage by being 
prepared to service other cars as they adopt auto- 
matic transmissions in future models. 


TICKET METER REQUIREMENT — Members of a 
southern jobbers association are being warned re- 
peatedly by their secretary of impending legislation 
requiring the use of “print-o-meters” on all fuel oil 
trucks operating in that state. This legislation is said 
to have escaped action on the part of the 1949 law- 
making body only because of strong jobber protests 
that few of them could install the device within the 
30-day period that would have been stipulated and 
that the cost of installation would be almost prohibi- 
tive to many small dealers. Jobber leaders feel cer- 
tain that these same arguments will not be accepted 
again at the.1951 legislative session and are urging 
that fuel oil distributors buy only fully-equipped 
trucks in the future and that present trucks be pro- 
vided with ticket meters. 


DESIRABLE DEALERS—Many oil marketing sales 
managers have been saying for some time that ap- 
plicants for service station leases are again plenti- 
ful, so that they can pick and choose good men when- 
ever a present lessee wants to sell out. But a con- 
trary opinion was expressed by a number of the TBA 
specialists attending the recent Midwest TBA confer- 
ence in St. Louis. They assert that too much atten- 
tion is paid to the prospective operator’s financial re- 
sources and too little to his merchandising ability. 


September 21, 1949 


LESS BUREAU RULE?—A move may get under 
way soon on Capitol Hill, led by influential adminis- 
tration congressmen, to write hard-and-fast rules to 
govern a whole group of executive agencies. This 
group of legislators believe there should be less gov- 
ernment by “administrative rule’’ and more govern- 
ment by law. They explain their desire is not to 
curb the powers of agencies such as the Federal 
Trade Commission, the Federal Power Commission 
and Interstate Commerce Commission, but rather 
to define more accurately the scope of their juris- 
diction. Businessmen, they add, should have the 
opportunity of knowing clearly whether their actions 
before they are taken, are allowed under the law. 


LEASING CONTROVERSY Brief of exceptions to 
be filed by American Trucking Assn. with Interstate 
Commerce Commission in answer to proposed new 
truck leasing rules is expected to stress strongly that 
no conclusive proof exists that leasing practices are 
responsible for safety violations and ICC, therefore, 
has no jurisdiction to pass regulations which would, 
in effect, prohibit the leasing of equipment on a short- 
term basis. ATA points out that leased and pur- 
chased transportation vehicles account for 30.3% of 
total units operated and 32.4% of mileage operated 
It estimates $34 million would be required to buy 
units now operated under leacing arrangements. 


é 

GAS GUESSING—New England fuel oil operators are 
beginning to give serious thought to the approach of 
natural gas to their market territory via three main 
trunk lines being pushed in that direction by as man) 
gas pipe line companies. Bringing home to them the 
fact that gas will loom large in their picture was 
recent statement by Gardiner Symonds, president of 
Tennessee Gas Transmission Co., to the New England 
Council (regional Chamber of Commerce), in which he 
said that by the “winter of 1951,” Tennessee’s gas 
alone is expected to be going into New England at a 
daily rate in heat units that will be more than 15% 
greater than the largest amount of all gas used in the 
region on any single day last year. 


COMPRESSION GOING UP-—Nash, in its 1950 mode! 
Ambassador which goes on the market this week, is 
boosting the compression ratio from 7 to 7.3:1. Other 
two models will remain at 7:1. Manufacturer says 
Ambassador engine is designed to operate with high 
degree of efficiency using regular gasoline. With 
minor modifications, “engine compression ratio can 
be stepped up in future models as higher octane fuel 


becomes generally available,’ company says. 











ATTRACT 


NEW BUSINESS 


TO YOUR 
STATION 











THIS SA ~ 
si2iviat @ 


Pat [0/¢3 GALLONS) | 






[ LVF at V7M 7,2 \} 
Ua AMS 





LAH & 









14 FOOT REACH 


All Around the Pump \... eel 
MODEL 100-A 


The only rump teil dior. 


HOSE REEL 


P LEASE CUSTOMERS by serving cars any- 
where around the pump... serve more cars 
quicker ... islands never “blocked” for sales. 
Hose protected... always out of way. Hori- 
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In the first big 
antitrust suit 
filed since he 
moved into his 





Mr. Yocom 
plush fifth-floor office at the Justice 


Department, Attorney General J. 
Howard McGrath placed himself 
squarely in line with the “Three D” 
trust-busting philosophy of his prede- 
cessor, Tom Clark. 


The latter, who now has joined 
the black-robed justices on the na- 
tion’s highest court, enunciated the 
“Three D” program forcefully during 
one of his last appearances on Capitol 
Hill before he was elevated to the 
Supreme bench by President Truman. 
At that time, Justice Clark voiced the 
opinion that when less drastic meth- 
ods are unsuccessful in attacking 
monopoly power, the federal govern- 
ment should seek the “remedies of 
divestiture, dissolution or divorce- 
ment.” 


This is the road taken by Mr. 
McGrath in the suit filed last week in 
New York against the A & P food 
chain. All three ‘remedies’ are 
sought. The Justice Department asks 
that A & P’s manufacturing and 
processing business be divested from 
its buying and selling, that the com- 
pany divorce itself from its seven 
retail divisions (which would be then 
constituted as seven separate com- 
panies), and that its wholesale pro- 
duce purchasing subsidiary be dis- 
solved. Thus, all phases of the 
“Three D” program are wrapped up 
in one package. 


Whether the new attorney general 
has in mind D-D-D suits against 
other big companies besides A & P 
is beyond saying. We have seen too 
little of him in action yet. 


At the moment, however, as far as 
this writer has been able to deter- 
mine, there are no such suits being 
planned against any oil companies. 
Yet, not to be overlooked is the fact 
that the long-pending Mother Hub- 
bard suit very easily could be ampli- 
fied to include any or all of the 
“Three D” treatments. There is one 
little paragraph in the prayer of that 
suit, if you’ll remember, in which the 
government asks for “such other 
relief’ as the court may grant 


Almost certain to be removed from 
the military’s direction and assigned 
to one of the civilian agencies as soon 
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WASHINGTON-—By Herbert A. Yocom 


McGrath Following ‘Three-D’ 
Trust-Busting Theme of Clark 


as—and if—the National Security 
Resources Board ever gets its own 
house in order is the job of deter- 
mining how much oil would be needed 
to keep the domestic economy going 
in the event of another war. 

This wouldn’t necessarily mean that 
the work already done on the civilian 
rationing problem by the Military 
Petroleum (Industry) Advisory Board 
would be tossed out of the window. 
Instead, it’s probable that MPAB 
would carry on much as it does now 
under the direction of the Munitions 
Board. The only difference would 
be that of having a new sponsor—the 
Interior Department, say, or possibly 
even the Commerce Department, but 
in any event one wherein the ulti- 
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mate responsibility for decisions rests 
entirely in civilian rather than mili- 
tary hands. 

The shift of responsibility, when it 
comes, can be attributed to the known 
desire of the administration, plus 
others, to prevent military domina- 
tion of mobilization planning. The 
way the wind blows is evident in the 
recent reconstitution of NSRB itself 
as a branch of the executive office of 
the President, where, removed from 
any suspicion of control by the armed 
services, it is now supposed to be free 
to co-ordinate all planning with an 
eye as much to the civilian economy’s 
needs in time of war as to those of 
the military. 

* * * 

NOTE: While NSRB probably 
thinks Interior should have over-all 
responsibility for determining civilian 
oil requirements and balancing these 
against those of the military, Interior 
just possibly might be by-passed in 
favor of Commerce if Secretary Krug 
doesn’t succeed pretty soon in finding 
a director for his Oil and Gas Divi- 
sion, plus some additional personnel. 





Socony - Vac- 
uum expects to 
have its house in 
better order after 
spending $60,000,000 on its refineries 
from here to breakfast in California. 

It is building up capacity for most 
products. It intends to balance gaso- 
line and lubricating oil quality with 
higher crude runs, gain operating 
flexibility by putting new emphasis 
on the various light products in the 
shrinking of the residual market, 
concentrate some activities at certair 
points, up to an indicated point— 
and have the junkman come pick up 
some of its outworn furniture. 


Mr. Bjorkback 


Two good examples of what Socony 
is doing on gasoline are the general- 
purpose refineries at Torrance, Calif. 
(General Petroleum Corp.), and East 
St. Louis, Ill These are being so 
modified that they will be able to 
turn out more product in the aggre- 
gate, and yet will not have to be cut 
back or shut down for lack of de- 
mand for residual. 


More vacuum crude distillation 
equipment has been installed at Tor- 


ATLANTIC COAST—By Raymond E. Bjorkback 


Socony Spending $60 Million 


To Improve, Expand Facilities 


rance, and the delayed coking unit 
there is being extended. Crude capa- 
city, which has been about 100,000 
b/d, will not be materially changed 
however. 

East St. Louis is getting new crude 
distillation, thermal three-coil crack- 
ing, delayed coking, tanning solutizer 
and light oil treating units. This 
work, scheduled for completion before 
the year is out, will boost capacity 
to 30,000 b/d of crude. Throughput 
has been 26,000 b/d 

When the work at Torrance is fin- 
ished, Socony will have made a new 
and balanced refinery of that plant 
in the years since 1938. 

In lube oils, Socony has underway 
another “program within a program,” 
to expand output and bring up quali- 
ty, with the effects to be noticeable 
particularly at two other general- 
purpose plants—those at Paulsboro, 
N. J., and Beaumont, Tex. (Magnolia 
Petroleum Co.). 

Paulsboro is being put in shape to 
process about 60,000 b/d of a wide 
variety of crudes for finished prod- 
ucts of all description, but with lube 
oil getting special attention. 3efore 
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the program started there, through- 
put was 47,000 b/d. 

A new Furfural extraction unit has 
been installed at Paulsboro and is 
now on stream. A crude distillation 
unit is near completion, and MEK 
treating and propane desaphalting 
units are expected to be cut in by 
the end of the year. The new units, 
of course, have made large additions 
necessary to power plant, yard lines, 
tankage, cooling towers and water 
treating and other facilities. 

The story is much the same at 
Beaumont. There, however, Socony 
also is converting two Houdry fixed- 
bed cracking units to new-type Ther- 
mofor catalytic cracking operation. 


* * * 


With work elsewhere, Socony’s lube 
oil capacity will have been boosted to 
between 14,000 and 16,500 b/d from 
9,800 to 12,000 b/d at the same time 
that changes will have been made to 
improve quality of product substanti- 
ally. 

Consolidation and modernization of 
existing facilities is the over-riding 
objective of most of the program at 
such eastern plants as those at 
3rooklyn, Buffalo and Olean, N. Y.; 
Providence, R. I., and Franklin, Pa. 

Individual product activity is being 
concentrated—within the bounds of 
transportation costs. Franklin, for 
example, will be Socony’s center for 
railroad greases, and Olean, its focal 
point for specialties. 

In Socony’s White Eagle Division, 
the Casper, Wyo., refinery has under- 
gone complete rebuilding, in which 
its crude capacity has been increased 
from 6,000 b/d from 3,300. This plant 
makes motor gasoline, distillate and 
residual fuels and asphalt. Now, a 
large portion of the light products 
will be transported to the Denver, 
Colo., area through a new pipe line in 
which Socony has an interest. 

Also, the Augusta, Kans., refinery 
will get a full revamp of its old Hou- 
dry fixed-bed cracking unit to the 
more modern Thermofor “cat” crack- 
ing unit, along with increases in atten- 
dant facilities. Augusta is to have 
a crude charging capacity of 25,000 
b/d by late 1950. 

Work at the Trenton, Mich., plant 
has been limited to revamping of light 
oil treating facilities. In the early en- 
gineering stages, however, is another 
project to convert to Thermofor ‘cat”’ 
cracking from fixed-bed cracking. 
The White Star work, expected to be 
finished by mid-1950, will give this 
plant, too, “balanced” crude capacity 
of 25,000 b/d. 

Thus, they’ll not only be able to 
accommodate more guests in the 
house called Socony-Vacuum, but also 
to handle them better when all the 
new furniture’s in, the better older 
pieces rearranged, and the place 
slicked up generally. 
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Some Iowa job- 
bers revealed at 
Mr. Castle the “tax equal- 
ity” rally in Des 
Moines last week that they are con- 
sidering a new plan for battling the 
co-ops—-payment of actual cach divi- 
cends to their farm customers on 
the basis of the purchases they made 
during the year. 


This plan differs from the proposal 
that Iowa jobbers as a body convert 
to the status of a co-op in that it 
could be done by individual jobbers. 
They would continue to operate as 
private businesses but would be com- 
peting with the co-ops at the point 
where the co-ops make their strong- 
est appeal to the farmers—the pay- 
ment of patronage dividends at the 
end of the year. 


J. A. Dennis, secretary of the Iowa 
Independent Oil Jobbers Assn., point- 
ed out that jobbers deciding to fol- 
low this plan would be in a position 
to make an even stronger appeal to 
the farmers because the dividends 
they paid would be in cash, while a 
large share of the patronage divi- 
dends paid by co-ops are in the form 
of stock certificates, with the actual 
money being retained by the co-op 
and used as tax-free capital to 
finance expansion. 


Mr. Dennis suggested that the divi- 
dend paid by the jobber could be at 
whatever percentage the jobber de- 
cided would best fit his particular 
circumstances. The payments might 
range from 1% to 3%, he suggested, 
and would be paid, of course, only to 
customers whose credit is good. The 
jobber could deduct these payments 
from his income tax. 


Some jobbers who opposed the 
plan contended it was nothing more 
than a fancy way of cutting prices, 
but this Mr. Dennis denied. He said 
it would be a means of holding large 
volumes of business which otherwise 
might go to the co-ops. He described 
the idea as “good piece of advertis- 
ing’ and suggested that the dividend 
payments could be charged off on 
the books to advertising. 


How many, if any, Iowa jobbers 
will adopt the plan is problematical. 
At the moment it is merely in the 
discussion, or thought, stage, but 
some jobbers in areas where co-ops 
are particularly strong feel that the 
proposal has considerable merit as a 
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MIDWEST—By Leonard Castle 


New Plan to Battle Co-Ops 
Weighed by Some Iowa Jobbers 


means of holding or building up their 
farm trade. 


It would appear that the time is 
ripe for businessmen to wage an 
effective ‘grass campaign 
against the co-ops at the very source 
of the co-op’s strength—-the farmers 
themcelves. 


roots” 


Now is the time for such a cam- 
paign because the Treasury Depart- 
ment at last is requiring that co-op 
members pay federal income taxes on 
the total amount of their patronage 
dividends, whether the dividends are 
in cach or in the usual form of stock 
certificates. For the first time in 
history the new income tax forms 
for farmers—-form 1040F—carry an 
item reading: “Patronage dividends, 
if not reported elsewhere in return.” 
This means that the farmer will be 
required to itemize and pay taxes 
on all his patronage dividend: In 
the past the practice has been to 
itemize only the cash dividends, de- 
spite a statement in the Treasury 
Department’s pamphlet, “helpful in- 
formation on how to prepare your 
U. S. income tax return,”” which 
points out that “patronage dividends 
are considered paid to you when re- 
mitted in cash, merchandise, stock 
certificates or when credited to your 
account.” 


How farmers will feel about being 
required to pay income tax on money 
they haven't received is illustrated 
by a letter received last July by Sen 
Milton R. Young (R., N. D.). It is 
the suggestion of this column that 
some organization such as the Na- 
tional Associated Bussinessmen re 
produce the letter and, through box 
holder mailing, distribute it among 
the farmers of the Midwest as a 
means of demonstrating what it is 
costing them to belong to a co-op. 
This letter, from which Sen. Young 
deleted the names of the co-op eleva- 
tor involved and the writer, said: 


“Dear Sir: 


“I would like some information in 
regards to income tax. According 
to the revenue man, it was legal only 
to report the cash dividends as in- 
come. Now the revenue men have re- 
vised their law and are going back as 
far as 1946 and making us pay on 
that which the elevator withheld, 
together with interest. 


“For example, in 1946 the dividends 
reported by the F. U. Eleva- 
tor was $166.72, but I only received 
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promotion in the world won’t sell motor oil. The gas island 
man must lift the hood and make checks. 


Last year, millions of gallons of Fleet-Wing motor oils 
were sold because Fleet-Wing dealers understood the need 
for this salesmanship. 

But the big thing that keeps folks coming back is the 
amazing quality of products like Fleet-Wing Piston Seal. 
It is backed by aggressive advertising first, but it tells its 
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$41.85 in cash. The revenue men 
claim I have to pay a tax on the 
whole amount, which would be $58 
plus $8.26 interest. 

“I do not see anything fair or 
anywhere near democratic to have to 
pay tax on money I haven’t even re- 
ceived. I have tried to get my divi- 
dends out of these co-ops and I have- 
n’t had any luck. 

“Two farmers co-ops have gone 
broke in Williston and one in Fair- 
view already due to poor manage- 
ment and we have no way of knowing 
how many more. 

“I would like to have you do some- 
thing more than just turn this letter 
over to the Revenue Department.” 


Copies of this letter sent to farmers 
could be accompanied with a piece of 
promotional literature pointing out 
that co-ops, in withholding dividends, 
are leaving the farmer with full re- 
sponsibility for the payment of in- 
come taxes on money they never re- 
ceived, and perhaps never will. It 
could be pointed out that farmers 
may owe taxes, with penalties and 
interest, for many years back be- 
cause there is no time limit on how 
far back the Bureau of Internal Rev- 
enue might go in its search for -un- 
reported income. Such a campaign 
might be the most effective way yét 
deviced to battle co-op tax privi- 
leges. 








Without saying 

it flatly, the head 

Mr. Breese of Standard Oil 

of California, T. 

S. Petersen, inferentially urged last 

week that California adopt a petrole- 

um conservation law. As he spoke, 

overproduction of California crude oil 

was mounting at the rate 144,000 b/d, 
the heaviest surplus in 15 years. 


The whole petroleum situation in 
the West is dominated by this serious 
problem. Both large and small com- 
panies are feeling the weight of 
the unsold accumulation. Since the 
first of the year, this accumulation 
has amounted to 24,000,000 bbls., Mr 
Petersen said. 


Mr. Petersen reviewed the causes 
for the oversupply: Production was 
stepped up to over 900,000 b/d to 
meet anticipated postwar demands. 
The general demand has been cur- 
tailed by reduced export and military 
requirements, by decreased maritime 
activity, by railroad Dieselization and 
by large imports of natural gas. 


While production cutbacks have 
been made in some oil fields, Mr. 
Petersen said, increases in other fields 
have almost counterbalanced these. 
Thus, total California production has 
not declined enough to match the 
lower demand. 


With those considerations in mind, 
Mr. Peterson issued this statement: 
“California has no petroleum con- 
servation law despite the fact that 
it is the second largest producing 
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PACIFIC COAST—By Frank Breese 


Crude Overproduction Still 


Harassing Western Oil Industry 


State in the nation. In other im- 
portant producing states, such ‘as 
Texas, production is controlled by 
law and well output has been cut 
back. 


“Oil is one of our greatest natural 
resources and it is a matter of pri- 
mary public concern to avoid wast- 
ing it. Production in excess of de- 
mand, if continued for any length of 
time, inevitably results in waste and 
higher costs. 

“The best way to store unusable 
oil is to keep it underground where 
it will be available for its most ef- 
ficient use when the need for it 
arises.” 

carlier in the summer, Standard Oil 
of California scrapped its contracts 
with producers and placed them on 
a day-to-day basis in an effort to 
bring production in line. Mr. Peter- 
sen’s statement indicates that this 
move by Standard has not been effec- 
tive as far as the general situation 


goes. 


For the first time, there was serious 
talk that California’s unbalance might 
affect the prices of high gravity oil. 
Refiners are having increasing dif- 
ficulty trying to make their opera- 
tions profitable. The high gravity 
crudes command higher prices while 
the fuel oil prices decline. 

It is estimated that an average 
barrel of 30 to 35 gravity crude con- 
tains 40% fuel oil. Fuel oil is being 
offered as low as 90c a bbl. in Los 
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Angeles basin. Thus, it is obvious 
that the refiner who has to pay $2.80 
2. barrel for light hard- 
pressed to break even. 

It was reported in the trade that 
several small refiners are operating 
at a loss now whereas they had been 
realizing a neat profit until a month 
or so ago. Some Los Angeles re- 
finers are posting schedules 25 to 35c 
below the major prices in the hope of 
picking up distress crude 


crude is 


There is a strong feeling in the 
trade that California’s high gravity 
crude oil price structure will be af- 
fected by the fuel oil market this 
winter. If fuel oil weakens further, 
new cuts in high gravity are seen as 
a possible consequence 


The new California law banning 
gasoline cut-rate price signs is sched 
uled to go into effect next week end 

A group of self-service station 
operators met recently and agreed 
they would fight the law to the 
highest courts. They intend to dis- 
play their signs until a final judgment 
forces removal. 

Officials of the bureau of weights 
and measures, charged with enforc- 
ing the law, have not indicated what 
steps they will take to carry out 
orders. It is assumed they will issue 
citations to a few operators and ob- 
tain a good test case that will settle 
the issue 


Reese H. Taylor, Union Oil presi- 
dent, has formulated another public 
relations project as part of the com- 
pany’s continuing program. 

An oil museum is to be set up in 
the original Union Oil building in 
Santa Paula (Calif.), a small town 
about 75 miles north of Los Angeles 
and inland. The entire ground floor 
of the building, birthplace of Union 
Oil in 1890, will be used for a display 
of petroleum industry equipment 
photographs, documents and other 
material pertaining to the develop- 
ment of the industry in the West 

Mr. Taylor pointed out that there 
has been no gathering place for his- 
torical materials used in the indus- 
try’s development even though the 
industry in California will be 80 years 
old in 1950. “The time is rapidly 
approaching when many of the ‘mu- 
seum pieces’ of the industry will be 
gone forever if no effort is made 
to preserve them. In order to pre- 
vent this and provide a permanent 
public display, we are establishing 
the Santa Paula Oil Museum,” Mr. 
Taylor said. 

Material will be sought either on 
a loan basis or as an outright gift. 
Mr. Taylor hopes the museum will 
be formally opened in 1950 as a part 
of Union Oil’s 60th anniversary cele- 
bration 
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Vernon A. Bellman . . . His Sales Training Began Early 





Vernon 


When Vernon A. Bellman, vice president and director 
of marketing for General Petroleum Corp., was growing 
up in Aberdeen, Wash., he learned two things. His par- 
ents had a grocery store and young Vernon found out 
how to toss heavy crates around with the greatest of 
ease. He also learned how to sell. Both skills served 
him well later. 

From tossing crates was a short step to tossing oppos- 
ing football teams’ players. Young Bellman did this so 
well that he made the varsity at the University of Wash- 
ington for three years. He was All-Pacific Coast and 
All-American guard in 1923 and 1924. 


While he was still at the University of Washington 
studying marketing, of course-—Mr. Bellman started put- 
ting his knowledge of selling to work. He got a job with 
the Wm. O. McKay Ford agency in Seattle selling ‘Liz- 


zies.”’ 


After college Mr. Bellman continued selling autos and 
automobile accessories for nine years. In 1933, he switched 
to oil and became a commercial salesman for General 
Petroleum in Los Angeles. 


In the 16 years which elapsed between his first job 
and his being named vice president and director of mar- 


A. Bellman 


keting in July 1949, Mr. Bellman advanced steadily 
through the ranks of the marketing department. 

He became a district manager in 1938, a division man- 
ager in 1942. The latter post took him back to Seattle 
for a two-year stay. He next moved to San Francisco 
to head the important Northern California Division. 

In 1946 he returned to Los Angeles as assistant to the 
vice president and director of marketing. In 1948 he be- 
came general manager of the marketing department. 

A native of Keyster, Minn., Mr. Bellman now makes 
his home in Pasadena, Calif., with his wife and 12-year- 
old daughter. 

Mr. Bellman is active in the Sales Executive Club of 
Los Angeles and the University Club. He still finds a 
ready welcome in his old haunts in San Francisco and 
Seattle—the Rainier and Olympic Clubs. He is also a 
member of the Los Angeles Consistory of the Masonic 
Order. ~ 

Mr. Bellman claims the prospect of finding ‘an easy 
way to make a living” drew him in to selling over a 
quarter of a century ago. But he won't commit himself 
on whether he found the “easy way. .” 


“Sometimes yes. sometimes no,” he comments. 
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Iowa Jobbers to Probe Plan 
To Set up Purchasing Co-Op 


Group May Wait to See if Congress Will Act 


To Tax Co-operatives Same as Private Companies 


By LEONARD CASTLE 
NPN Staff Writer 


DES MOINES—tThe Iowa Indepen- 
dent Oil Jobbers Assn. authorized its 
board of directors at a ‘“‘tax equality” 
rally Sept. 14 to investigate the pos- 
sibility of organizing a purchasing 
co-operative to supply materials to 
the membership. 

Indications were, however, that the 
association would wait before taking 
any final action on converting to the 
status of a co-op to determine 
whether Congress enacts legislation 
next spring to tax co-operatives on 
equal basis with private enterprise. 

Tacit decision to withhold final 
action came after Rep. Noah Mason 
(R., Ill.), sponsor of tax equality 
legislation in the current Congress, 
predicted in the day’s principal speech 
that Congress will pass tax equality 
measures next spring—if the busi- 
nessmen of the nation demand it. 

Both he and Rep. Ben F. Jensen 
(R., Iowa) suggested that the Iowa 
jobbers wait to see what Congress 
does after Jan. 1 before deciding 


definitely whether to make _ the 
change. 
Iowa jobbers voted almost un- 


animously to study the possibility of 
forming a purchasing co-operative at 
request of J. A. Dennis, secretary, 
who declared in a report to the mem- 
bership: 

“What I think you should do is 
start the wheels rolling to build a 
purchasing co-operative to make our 


purchases of light oils at the other 


end, which would be based on the 
market, and put tenders in the pipe 
line and pay our own freight and 
get the advantage of that freight 
differential.” 

Mr. Dennis said that in his opinion 
there was no other way in which 
jobbers can keep themselves in a 
competitive position with co-ops, un- 
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less Congress enacts tax 
legislation. 

Setting up a purchasing co-opera- 
tive, he said, is not an overnight job 
and involves the possibility of build- 
ing up additional central storage, and 
possibly establishing a private brand 
name for the products sold. He sug- 
gested that the jobber co-op also 
could purchase equipment and motor 
oils, tires and tubes, for the members. 


equality 


Profits Would Be Large 


“If we could save the freight dif- 
ferential or a greater part of it with 
that sort of organization, the profits 
in such an organization would be 
huge if nothing more than the freight 
differential was earned,” Mr. Dennis 
said. “Of course, the earnings of such 
an organization would be paid in 
patronage dividends the same as any 
other co-operative.” 

To finance establishment of the 
purchasing co-op, Mr. Dennis sug- 
gested that small jobbers contribute 
$1,000 each; medium sized jobbers 
$2,000, and large jobbers $5,000. On 
a show of hands most members in- 
dicated they would be willing to make 
the financial contribution if it was 
decided at some future date that 
a purchasing co-op should be estab- 
lished. 

The jobbers also decided to estab- 
lish six-member committees in each 
Iowa congressional district to con- 
duct education campaigns for tax 
equality and to inform their con- 
gressmen as to the need for tax 
equality legislation. District organ- 
ization meetings will be held next 
month. 

A question and answer period fol- 
lowing Rep. Mason’s address produced 
a stimulating discussion when four 
representatives of co-operatives arose 
and attempted to defend the co-op 
method of doing business. 

Basis of each of their arguments 
was that co-ops ‘‘do pay federal in- 


come taxes.” Under questioning of 
Rep. Mason and Iowa jobbers, each 
of the co-op representatives was 
forced to admit that the amount 
they paid was considerably less than 
a comparable private business would 
have had to pay. 

One of the co-op spokesmen waved 
a sheaf of cancelled checks which he 
described as patronage dividends on 
which he had paid income taxes. 
Someone asked him if the co-op had 
paid income taxes on its net profit 
before the dividends were distributed. 
He admitted that it had not, explain- 
ing that it wasn’t required to do so. 
Someone else asked him if he had paid 
income taxes on any dividend certi- 
ficates he might have received in 
lieu of cash. Again he admitted he 
had not. 

‘Double Taxation’ 


His argument was that under the 
law income taxes did not have to 
be paid on both the co-ops’s net in- 
come and the dividends paid to 
members. That, he said, would be 
“double taxation.” 

“You are absolutely right,” Rep. 
Mason answered. “That would be 
double taxation. And double taxation 
is what a corporation has to pay and 
co-ops do not have to pay. That’s 
why we are demanding legislation for 
equal taxation.” 

In his speech, Mr. Mason told the 
meeting-—which included representa- 
tives from other small businesses in 
Iowa such as drug and farm equip- 
ment—that if the tax equality fight is 
to be won, each and every businessman 
will have to make a personal effort. 

“Just remember that business is 
the only important part of today’s 
economy that makes no concerted 
effort to protect its own interests,” 
he said. “Labor, veterans, farmers, 
teachers and other groups are organ- 
ized, articulate and politically power- 
ful. In Congress and in the state 
legislatures, their interests are rep- 
resented by potent and unified blocs. 

“There is no business bloc in Con- 
gress or anywhere else. On the con- 
trary, legislators know that they can 
disregard the requests and demands 
of small business with little danger of 
political retaliation. 

“Nor is any lawmaker much con- 
cerned with the national or state- 
wide organizations representing busi- 
ness,” Rep. Mason continued. “But 
every congressman is immediately at- 
tentive to a letter or a telegram 
from a resident of his own district, 
or from a group having headquarters 
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in his district, with officers and mem- 
bers who are voters in his towns and 
counties.” 

In predicting that Congress would 
enact tax equality legislation next 
spring, Rep. Mason pointed out that 
Sen. George (D., Ga). chairman of 
the Senate Finance Committee, has 
stated that ‘at the January session of 
Congress I have no doubt we will be 
able to go into this question fully.” 


Predicts Sawyer Support 


Rep. Mason also predicted that 
Secretary of Commerce Sawyer would 
recommend to President Truman and 
his cabinet that tax equality legis- 
lation and repeal of wartime excise 
taxes be enacted by Congress. 

Mr. Sawyer will make this recom- 
mendation, Rep. Mason said, on the 
basis of findings he is gathering on 
a current four-month tour of the na- 
tion. Secretary Sawyer, in his talks 
with businessmen, is discovering that 
the two things most desired by busi- 
nessmen are tax equality and repeal 
of the wartime excise taxes, the con- 
gressman stated. 

The Iowa association had invited 
Secretary Sawyer or a representative 
to attend the meeting but the Com- 
merce Department telegraphed it was 
“regretfully” declining the invitation 
because the secretary was on the 
West Coast. A Commerce Depart- 
ment spokesman stated that “no ap- 
propriate representative is available” 
from the Office of Domestic Com- 
merce, 


Raps Truman Speech 


Rep. Mason accused President Tru- 
man of distorting facts and making 
false statements in his Labor Day 
speech at Des Moines in which he 
declared that “this Congress will not 
listen to those who want to tax co- 
operatives out of existence.” 

“No one wants to tax co-operatives 
out of existence,’ Rep. Mason de- 
clared “Requiring them to pay their 
fair share of the tax burden would no 
more destroy them than it now de- 
stroys other corporations that pay 
38%.” 

He said that the nation’s present 
tax rates are 
passed the point of diminishing re- 
turns, are drying up the streams of 
investment capital, are discouraging 
business expansion and_ preventing 
new enterprises from being started 


Dodging the Issue 


Rep. Jensen was the only member 
of Iowa’s congressional delegation to 
attend the meeting although all had 
been invited, together with Iowa's 
Gov. William Beardsley. Mr. Dennis 
observed that both U. S. senators 
had legitimate excuses for not at- 
tending because the Senate was still 
in session. One congressman had a 
proper excuse because he was _ in 
Sweden. The governor had a “‘reason- 
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confisecatory, have 


able’? excuse because he was attend- 
ing a plowing match. But in the 
opinion of association leaders the 
other six Iowa representatives offered 
“flimsy” excuses and were dodging 
the issue. 

In his brief speech, Rep. Jensen 
declared that “tax equality is one of 
the main tenets of our constitution 
and it is one of the duties of govern- 
ment to see that everyone gets equal 
treatment.” He pointed out carefully 
that “I am not accusing anyone of 
not paying his fair share of taxes, 
but if it can be proved that anyone 
is not, he should be made to do so.” 

The Iowa jobbers also adopted a 
resolution opposing the proposed re- 
duction in short haul rail rates and 
asking that reduced rates be applied 
to long hauls. 


The resolution pointed out that 


“motor transports have rendered a 
uniformly efficient and satisfactory 
service” while railroad tank car de- 
liveries ‘‘have been slow, especially 
to points on branch lines.” 

Because of these factors, the re- 
solution said, the Independent distri- 
butor would derive no benefit from 
the railroads’ proposal to lowe! 
freight rates on short hauls. 

The resolution demanded that “‘if 
there are any rates to be reduced 
that they be reduced on long hauls 
which would directly benefit the con- 
suming public and in a lower price 
of petroleum products the Independent 
jobbers, and would restore tonnage to 
the railroad companies.”’ 

Copies of the resolution will be sent 
the Interstate Commerce Commission 
and any other governmental agencies 
involved. 


Public Opinion Study of Oil Shows 
‘Gas’ Price Criticism Has Spread 


NPN News Bureau 
CHICAGO—FPublic opinion about 
the oil industry relative to other in- 
dustries is relatively unchanged from 
what it was three years ago when a 
public opinion survey was first made 
for the oil industry. However, where 
small percentage changes in opinion 
about oil were noted in an opinion 
survey just completed, these changes 
are mostly in a direction favorable 
to the oil industry. 


Oil Industry Information Commit- 
tee, reporting on a study made by 
Opinion Research Corp. of Princeton, 
N. J., says that, as in 1946, the more 
people know about the oil industry 
the better they like it. 


Survey shows that almost seven 
out of every 10 persons describe the 
oil industry as “progressive, while 
only one person in 50 has the im- 
pression it is “backward.” 


Of current interest in view of vari- 
ous hearings and investigations re- 
lating to petroleum prices is the re- 
port that criticism of gasoline prices 
has increased since 1946. One per- 
son out of three says gasoline prices 
are too high. In 1946 only one out 
of nine felt that way. Criticisms of 
the industry also have increased on 
other isues: lack of competition, mon- 
opoly, high profits and not trying to 
serve the best interests of public. 


However, when asked to choose 
from eight adjectives the two or three 
which they think best describe the 
industry, 65% of .the people pick 
“progressive”; 36% say “public spir- 
ited”; 35% “competitive”; 30% ‘not 
wasteful’; 22% “monopolistic”; 14% 
“greedy”; 11% “wasteful of oil’; and 
2% “backward.” 


Three out of four people say the 


oil industry tries to serve the best 
interests of the public and more than 
two out of three say their general 
impression of the industry is favor- 
able. 


More than 75% of the people think 
the industry does as well as or bet- 
ter than other industries in improv- 
ing its products and about 66% say 
oil companies try to conserve oil re- 
sources. 


Service Stations Rank High 


By a 5:1 ratio, the public ranks 
service stations as the place where 
customers get most courtesy and at- 
tention. Of every 100 persons inter- 
viewed, 55 picked service stations, as 
compared with 11 who named drug 
stores and 10 who selected grocery 
stores, as the places where they get 
the most courtesy and attention. 


On the whole, the industry appears 
to stand about the same in public 
favor as it did in 1946. This was con- 
sidered a “creditable” performance by 
the research organization because of 
the increase of public antagonism to- 
ward business generally over the last 
three years. 


Minority Opinions Unfavorable 


Important minorities, however, hold 
opinions that are unfavorable to the 
industry— including those who criti- 
cize gasoline prices. More than 33% 
has the false impression that the oil 
industry is a monopoly while almost 
the same percentage believes that oil 
companies hold back new develop- 
ments and that the industry makes too 
much profit. On only one point does 
the majority appear to be misin- 
formed—more than 50% say that oil 
companies get together and set prices. 
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Maybank Opens Fire Again on Oil: 
Urges Gasoline Prices Be Slashed 


NPN News Bureau 

W ASHINGTON—Quiet for more 
than two months on the petroleum 
price front, Chairman Maybank (D., 
S. C.) of the Senate Banking Com- 
mittee opened fire again on Capitol 
Hill this week in support of a new 
““Maybank theory” on how to nar- 
row the spread between heating oils 
and gasoline. 

The South Carolinian urged a de- 
crease in gasoline prices to close the 
gap, calling it the “patriotic way” to 
encourage refiners to increase their 
yields of heating oils. And at the 
same time, he marsha!led his commit- 
tee staff to investigate what he de- 
scribed as recent unwarranted hikes 
in heating oils prices. 

Boosting fuel oil prices “the oil 
industry’s way,” was lambasted by 
Sen. Maybank as the wrong way to 
narrow the gap. 

“In view of the present economic 
situation, the adequate supply of oil 
and the unusually profitable position 
of the oil industry,” asserted the sen- 
ator, “it seems to me the oil indus- 
try should lower gasoline prices if 
they want to reduce the spread in 
prices between fuel oils and gasoline, 
not raise fuel oil prices. Price spreads 
should not always be corrected by 
raising prices.” 

His Banking Committee staff, of 
course, will come up with a free- 
wheeling study backing their boss- 
man, the same as they did earlier 
this year when the senator gave gas- 
oline prices a going-over in the daily 
press and in hearings last June. 


Other Developments 


In other Washington developments: 

1. The Senate confirmed by a vote 
of 45 to 25 the nomination of John 
Carson, 59-year-old leader in the con- 
sumers’ co-operative movement, as a 
member of the Federal Trade Com- 
mission. Opposition to Mr. Carson 
was led by Sen. Bricker (R., Ohio) 
who charged him with being “a 
dreamer, a fuzzy thinker who has not 
pulled his logic together.” 

2. By the narrow margin of 41 to 
10, the Senate defeated an attempt 
to amend the Reciprocal Trade Agree- 
ments Bill so as to restrict petroleum 
imports to not more than 5% of do- 
mestic demand. The vote climaxed a 
lengthy debate during which support- 
ers of the import-restriction move as- 
serted there has been a “long and 
persistent attempt” to subordinate 
the domestic oil industry to the ‘“‘am- 
bitions of the internationalist com- 
panies.” 

3. President Truman nominated 
Judge Sherman Minton, who wrote 
the opinion of the Seventh Circuit 
Court of Appeals in the FTC-Indiana 
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Standard-Detroit Case, to be a mem- 
ber of the U. S. Supreme Court. 
Judge Minton, formerly U. S. senator 
from Indiana, was nominated to take 
the place of the late Justice Wiley 
Rutledge. Indiana Standard has 
asked the high court to review the 
Circuit Court’s decision. If it does, 
Judge Minton undoubtedly would be 
disqualified from participating in the 
final ruling. 

4. Wrapped in secrecy, talks on the 
sterling-dollar oil problem began be- 
tween representatives of the U. S., 
Britain and Canada. The conferences 
were initiated following decision of 
foreign ministers of the “ABC pow- 
ers” here last week to explore fur- 
ther the possibility of reducing the 
drain on Britain’s dwindling dollar 
supply by lessening her dependence 
on oil from dollar sources. 

5. Reports were circulating that dis- 
cussions are now in progress, which, 
if successful, would see Gulf Oil Co. 
entering into actual negotiations for 
a substantial interest in the Trans- 
Arabian Pipe Line Co., and therefore 
the right to move Kuwait crude 
through the line to the Mediterranean. 


Raps Price Increases 


In calling on the oil industry to 
reduce gasoline prices, instead of 
raising heating oil prices, Sen May- 
bank said recent increases will be “a 
severe blow to families who are hav- 
ing hard time making ends meet.” 

Although failing by an eyelash to 
write into the Reciprocal Trade 
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Agreements measure the restriction 
on petroleum imports, Independent 
producers and their friends on Cap- 
itol Hill are prepared to try again, 
this time wtih a separate bill. They 
drew encouragement from a state- 
ment by Chairman George (D., Ga.) 
of the Senate Finance Committee, 
who led the fight against the oil- 
imports amendment and other pro- 
posed restrictions to the trade agree- 
ments bill. 

Sen. George expressed the opinion 
that the imports amendment was 
based upon “a temporary condition 
which will right itself before the win- 
ter months are over,” but said the 
imports-limitation proposal may be 
entitled to “some favorable treat- 
ment or consideration on its merits” 
at a later date. 


Inquiry May Be Headed Off, 


Special to NPN 

ST. PAUL Minnesota’s request 
for investigation of gasoline prices 
in the state by the Antitrust Divi- 
sion, Department of Justice, may be 
pigeonholed as a result of Indiana 
Standard’s action in abandoning 
Group 3 pricing policy. 

Melville C. Williams, federal anti- 
trust chief in Chicago, in answer to 
request made by James W. Clark, 
Minnesota State business research 
and development commissioner, sug- 
gested that no action be taken until 
effect of Indiana Standard’s new 
pricing policy, based on delivery cost 
at actual rate of transportation, is 
determined. Mr. Williams said that in 
his opinion the new policy would 
bring reduced gasoline prices. If it 
should fail to do so, Mr. Williams 
said, Mr. Clark should renew his re- 
quest. 











“Strange that we never get the same customer twice!” 
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Free Enterprise Must Be Pushed 
By Businessmen, NPA Meeting Told 


Business Is Obligated to Disseminate Facts, Brooks 
Says; Detroit Case, Basing Point Pricing Discussed 


By NPN Staff Writer 


ATLANTIC CITY—The need for 
business to channel more of its time 
and energy to fighting for free enter- 
prise got strong backing at the 47th 
annual meeting of the National Pe- 
troleum Assn. here last week. 

Charles M. Brooks, labor relations 
attorney for The Texas Co., told 
the Sept. 15 general session: “I don’t 
believe we can afford to leave all 
the political campaigning to the CIO, 
the AFL and the PAC (the CIO’s 
Political Action Committee). Busi- 
nessmen have an obligation to ex- 
press opinion and disseminate facts. 
This is a time for temperate but 
decisive action.” 

Conger Reynolds, of Standard of 
Indiana and chairman of the Oil In- 
dustry Information Committee, 
warned: “The collectivists are very 
patient. It took them 45 years to get 
a majority vote in Britain, but only 
a few months to nationalize industries 
once they were in power.” 


Price Decisions Discussed 


Other 
were: 


features of the program 


1. A discussion of geographical and 
basing point pricing and the FTC- 
Standard of Indiana Detroit case, in 
Which the following participated: 
Robert E. Freer, former chairman of 
the Federal Trade Commission; 
Thomas E. Sunderland, general coun- 
sel of Standard of Indiana; Raoul 
Serger, Washington attorney; J. 
Howard Marshall, president of Ash- 
land Oil & Refining; Morris Parker, 
president of the Indiana Independent 
Petroleum Assn.; Harry B. Hilts, sec- 
retary of the Atlantic Coast Oil Con- 
ference and the Empire State Pe- 
troleum Assn. 


2. A warning by Alexander Fraser, 


president of Shell, that the growing 
costs of automobile operation and 
increased traffic congestion threaten 
to slow down the future growth and 
prosperity of the oil industry. (Part 
of the text of Mr. Fraser's talk will 
be published in an early issue of 
NATIONAL PETROLEUM NEWS.) 


2 


3. A paper by Paul V. Keyser, Jr., 
manager of Socony Vacuum’s lubri- 
cating department, saying that world 
production capacity of lubricating oils 
will exceed world demand for many 
years to come. , ; 

Mr. Brooks, whose paper carried 
a note that his views are not neces- 
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Zehrung Re-Elected 


W. S. Zehrung of the Penn- 
zoil Co. was re-eelcted presi- 
dent of the National Petroleum 
Assn. at NPA’s meeting in At- 
lantic City last week. All other 
officers also were re-elected. 











sarily those of his company, pre- 
dicted that labor next year “will un- 
leash its heaviest political bombard- 
ment of all times.” 


“Labor leaders,”’ he continued, “are 
carefully oiling their guns to defeat 
all members of Congress who dare 
to believe that the law should im- 
pose upon unions responsibilities and 
obligations commensurate with their 
privileges. We ‘may expect a continu- 
ation of the vicious and distorted 
propaganda against the Taft-Hartley 
Act. 

“What happens to this basic labor 
law next year will depend in large 
measure upon the effectiveness with 
which people like you cast the light 
of truth upon the propaganda that 
it is an antilabor law.” 

Mr. Brooks said that President Tru- 
man disregarded the intent of. Con- 
gress and went beyond the law in 
setting up the board of inquiry in 
the threatened steel strike. , 

What the President did, Mr. Brooks 
said, was to use the exact formula 
which he had urged Congress to 
enact, but which Congress rejected. 

He closed his talk by recommend- 
ing that “you and I participate more 
actively in the aiffairs of the country, 
taking time to work for the election 
to public office of clear-thinking men 
of high principles who believe in in- 
dividual ‘enterprise. 


Cites Trend to Socialism 


Mr. Reynolds, leading a presentation 
to show reasons for the industry's 
psblic relations program, said: 

“Socialism is on the march. Steps 
that were slow at first are being 
taken more quickly. Almost a gener- 
ation went by while the government 
was getting into the utility business 
in the Tennessee Valley. Now more 
valley authorities are proposed. 

“The bill for socialized medicine 
may be intended as a way to get 
better health conditions for people 
who need them, but it is not the best 
way and it is also a way to destroy 
the liberty of our doctors, the free- 


dom of science, the freedom of choice 
enjoyed by the individual patient. 
“The Brannan bill for payments 
to farmers has within it a primary 
socialistic principle—take from those 
who have and give to those who have 
not. There are bills for federalization 
of education, for national health in- 
surance, for socialization of science. 


“Freedom of our own industry to 
develop in accordance with economic 
laws is threatened by a series of bills 
now in Congress. The authors and 
supporters, none of whom have had 
any broad experience in the oil indus- 
try, presume to judge how the whole 
industry should be reorganized.” 

Mr. Reynolds made a special ap- 
peal for oil executives “to present 
the story of the petroleum industry 
to the employes of your company 
and to dealers in your products.” 


Sees FTC Curtailing Competition 


In the forum on basing point pric- 
ing and on FTC-Standard of Indiana 
Detroit case, Thomas E, Sunderland, 
Standard of Indiana general counsel, 
contended that the FTC is curtailing 
competition rather than increasing it. 

“At one time,” he said, “it was con- 
sidered the proper objective of the 
antitrust laws to encourage hard com- 
petition so that the public would get 
the most for its money, thereby rais- 
ing the standard of living. But thos 
days seem to be gone forever—at 
least so far as the FTC is concerned. 

“Under the new order of things 
as ordained by the FTC—everyone 
competes vigorously, but no one loses 
any business.” 

Mr. S"nderland pointed to the dif- 
ficulties large companies face in try- 
ing to stay out of trouble with the 
government, saying: 


Sued Either Way 


“Suppose Standard had cut Ned 
(one of its four Detroit jobbers) off 
as soon as it learned of Ned’s price 
cutting activities. If Ned had gone 
to Washington to complain, thers 
would have been a race between the 
Trade Commission and the Depart- 
ment of Justice to see which one 
could sue us first.. If any of you have 
ever watched the actions of the De- 
partment of Justice when they hear 
of an effort to eliminate a price cut- 





Earle Webb at Meeting 


Biggest round of applause at 
the National Petroleum Assn. 
meeting at Atlantic City last 
week came when President W. 
S. Zehrung introduced Earle 
W. Webb, former president and 
board chairman of the Ethyl 
Corp. It was Mr. Webb's first 
meeting since his right leg was 
amputated about a year ago 
following a long illness. 
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ter, you know this is no idle guess 
on my part. 


“So perhaps the Detrot case boils 
down to this: If you sell to one who 
cuts prices even to meet competition, 
you are sued by the Federal Trade 
Commission—if you refuse to sell 
to one who cuts prices, you are sued 
by the Department of Justice.”’ 


Mr. Sunderland, after referring to 
the “support and encouragement” 
given the FTC in the case by the De- 
troit dealer association, said: 

“Apparently it is their desire to 
eliminate hard price competition. No 
doubt hard competition is no fun and 
wherever it occurs there are always 
some who cannot survive. I suppose 
that some retailers see in this case 
the elimination of uncomfortable com- 
petition and see a method of guaran- 
teeing a generous profit on all gaso- 
line sales. 

“But I sincerely believe that these 
retailers are misled if they think 
that anything in this case will force 
Ned’s to change its present policies. 
It will not benefit other retailers if 
Ned’s should shift its source of sup- 
ply from Standard to another sup- 
plier. On the contrary, I am sure 
that you will agree that I am stating 
a fact when I point out that Ned’s 
may buy from another supplier at 
even lower prices than those charged 
by Standard and may then be free 
to engage in even more serious price 
cutting.” 


Association Criticized 


J. Howard Marshall, president of 
Ashland Oil & Refining, followed Mr. 
Sunderland and charged that the De- 
troit dealer organization, ‘which 
works like a labor union, doesn’t like 
competition.” 


“We might as well throw the dead 
cat on the table. The Detroit dealer 
organization is using the courts and 
the FTC to support a plan of general 
price maintenance,’ Mr. Marshall 
continued. 

Harry Hilts, secretary of the At- 
lantic Coast Oil Conference and the 
New York jobbers association, pointed 
out that many dealers started as re- 
tailers, then said that “we see this 
Case (the Detroit case) as an attempt 
by the Detroit dealer group to try 
to get FTC to prevent any dealer 
from expanding into a jobber—rising 
above his present level.” 

Morris Parker, president of the In- 
diana jobbers, cited the implication 
in the decision of the Circuit Court 
in the Detroit case that jobber mar- 
gins should be limited to the whole- 
sale distribution costs of major sup- 
pliers. Then he asked Robert E. 
Freer, former chairman of the Fed- 
eral Trade Commission who also par- 
ticipated in the forum, whether he 
thought that was fair. 

Mr. Freer, who previously had said 
that he did not believe the Detroit 
case would hurt jobbers, conceded 
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that Mr. Parker might be right and 
that this area of doubt was one rea- 
son why the Supreme Court should 
give serious consideration to Stand- 
ard of Indiana’s appeal of the case. 


Freer Discusses Pricing 


In his formal address Mr. Freer 
said little about the Detroit case, 
discussing primarily the relation of 
FTC and court decisions on geo- 
graphical and basing point pricing 
to the oil industry. 

He indicated that no legal danger 
is involved in sellers employing iden- 
tical prices when such prices result 
from other sellers following prices 
“individually” determined by the price 
leader, but warned that such prices 
must be distinguished from identical 
prices arrived at by the “collective 
use”’ of a basing point. 

“Without attempting here to dis- 
cuss the legality of your pricing... 
suffice it to say,” Mr. Freer said, 
“that I am informed that some un- 
favorable aspects do appear in your 
situation, bt not nearly all of the 
price behaviors or industry activities 
usually associated with the illegal 
price fixing found either in decided 
cases or those enumerated (else- 
where), Perverse flow and ex- 
cessive cross-hauling of oil and gaso- 
line, for example, appear absent; no 
great mass of ‘common freight books’ 
appear to be required; your retail 
prices change more in relation to 
changing economic conditions; com- 
plaints of uniform bids to govern- 
ment are not often made; and alleged 
disciplinary action against price cut- 
ters appears to be neither so well or- 
ganized nor so readily documented 
as those in the cases in which the 
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commission has been sustained in 
its findings of illegal price fixing.” 

Mr. Berger’s talk attacked the 
Robinson-Patman Act as well as FTC 
and court interpretations of portions 
of it. He said that the act was con- 
ceived to preserve wholesalers, but 
with the Detroit case it is threatening 
to put that very group out of bvsi- 
ness by condemning functional dis- 
counts to wholesalers. 


Lube Capacity Grows 


Mr. Keyser’s paper on lubricating 
oil said that U. S. capacity to manu- 
facture lubes is being built up faster 
than domestic and foreign demand 
will be able to absorb the products 

“It is unfortunately obvious,” he 
said, “that the U. S. will for some 
years continue to be the country 
with the greatest surplus of capacity 
versus the demand for it, both for 
internal usage and for export. There 
is little doubt that lubricating oil 
production in the U. S. will operate 
considerably below capacity because 
of world oversupply.” 

Last year, according to figures pre- 
sented by Mr. Keyser, the U. S. ex- 
ported 37,000 bbls. of lubes, repre- 
senting the difference between 141,- 
000 bbls. of capacity and 98,000 bbls 
of domestic demand. 3y 1953, he 
estimates, capacity will have been 
increased to 180,000 bbls., but de- 
mand will have grown to only 102.,- 
000 bblis., leaving 78,000 bbls. avail- 
able for export. 

During the same period, he pointed 
out, new foreign plants also will be 
built—probably at a rate to keep pace 
with increasing foreign demand, so 
that the total available export mar- 
ket for U. S. lubes will decrease slight- 
ly rather than increase. 





ATLANTIC CITY General 
Motors Corp. will shortly re- 
commend  2,000-mile chassis 
lubrication on all Cadillacs, ac- 
cording to reports currently be- 
ing circulated among members 
of the API Lubrication Commit- 
tee, meeting here during the 
annual meeting of the National 
Petroleum Assn. 

The 2,000-mile chassis lubri- 
cation, it is understood, will be 
made retroactive to include all 
Cadillacs now in operation, Cur- 
rent manufacturer's recom- 
mendations are for chassis lub- 
rication every 1,000 miles. 
Crankcase drainage periods re- 
commendations will remain un- 
changed, it is said. 

Decision to recommend the 
longer periods between chassis 
lubrication was reached, the re- 
ports, indicate, on the basis of 
extensive tests made by Cadil- 





Cadillac to Recommend 2,000-Mile Lubrication 


lac on the company’s execu- 
tives’ cars. 

Commenting on the reported 
recommendation, one member 
of the API Lubrication Commit- 
tee stated that executives’ cars 
are not an accurate or adequate 
proving ground, and that they 


don’t represent the average 
motorist. 
Other committee members 


termed the retroactive feature 
of the recommendation “retro- 
gressive action” and asked how 
Cadillac engineers could know 
that cars built in 1941 and for 
which 1,000-mile chassis lubri- 
cation has always been recom- 
mended could now go for 2000 
miles between lube jobs. “It 
looks to me like strictly a sales 
program to promote the sales 
of new Cadillacs” one member 
stated. 
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LP-Gas Group Told Competition with Electric 


Power Industry Will Become Increasingly Stiff 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


NEW YORK— The day will soon be 
here when the liqvefied petroleum 
gas marketer must look for new cus- 
tomers among consumers who are 
predominantly users of electricity, A. 
E. Bone, assistant to the president 
of; Suburban Propane Gas_ Corp., 
Whippany, N. J., told the North East- 
ern District meeting of the Liquefied 
Petroleum Gas Assn., Inc., here on 
Sept. 16. 


Also, because the LP-gas industry 
is “running out of the lush new busi- 
ness prospects,” he said, marketing 
consolidations are coming, as is keen- 
er intra-industry competition. 


The arguments against 
ioned fuels,” which have made users 
of coal, wood, kerosine and gaso- 
line “‘sitting ducks” for the LP-gas 
marketer, are going to reach “very 
few receptive ears,’ Mr. Bone said, 


“old-fash- 


adding 


“Our sales story is going to have 
to tell the reader or listener why 
she should change from electric to 
gas, and the ‘no elements to replace,’ 
‘service in spite of storms,’ ‘roasting, 
not stewing,’ ‘smokeless _ broiling,’ 
‘lower initial investment,’ ‘lower 
maintenance cost,’ etc., will be our 
headline material.” 


Mr. Bone said many operators will 
fail, in the consolidation period ahead, 
as a result of unsound business tech- 
niques; others, pricing properly and 
providing service, will move 
ahead. 


good 


“This industry will not,” he em- 
phasized, “successfully compete with 
electricity with anything except a 
completely automatic uninterrupted 


S service 


fa 


Urging LP-gas marketers to “in- 
clude present gas users in a power- 
ful anti-electric program,” Mr. Bone 
echoed two other speakers. They are 
toy R. Johnson, vice president of 
Fuelane Corp., Liberty, N. Y., and 
B. Prettyman, Fuelane sales man- 


ager 


They assailed “half truths’ and 
‘hitting below the belt’ which, they 
said, are being used by “electric com- 
petition.” They called for a “bare- 
handed” fight against that competi- 
tion, whose drive against LP-gas, Mr 
Johnson said, “has punch and power 
if the electric industry gets clicking 
on it 


Mr. Bone predicted domestic sales 
of LP-gas will tend to level off, as 
will the past “phenomenal”. growth in 
number of customers. 


He estimated that domestic LP-gas 
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sales, totaling 1,750,000,000 gals. in 
1948, may be in the neighborhood of 
2,600,000,000 gals. in 1960. 


Probably, the national average per 
customer consumption of LP-gas in 
1960, he estimated, will be almost 
31.5 gals. per month, as compared 
with 23.3 gals. in 1948. 


It will be necessary, he interjected, 
to make a “prodigious” effort to in- 
crease the LP-gas usage per custo- 
mer “as a defense against electricity 
and a protection to earnings.” 


Product prices will be “not the 
least” of many imponderables in the 
sales outlook, he said also. He ob- 
served, however: 


“There does not appear to be any 
particularly significant impending 
change which would distort, one way 
or the other, the present general re- 
lationship between the price of pro- 
pane and other refined petroleum 
products. 


“T am not saying today’s relation- 
ship will obtain. Seasonal variations 
and moderate short-term fluctuations 
in supply and demand will result in 
some price changes within a reason- 
able range. I am speaking of the long- 
term relationship between prices on 
petroleum products.” 


GM to Drop Territorial 


Protection in Contracts 


DETROIT—General Motors Corp. 
Sept. 20 said it is revising its selling 
agreements with distributors and 
dealers “in light of legal trends un- 
der antitrust laws.” 


Clauses guaranteeing territorial 
protection are being omitted from 
new contracts now being signed with 
General Motors dealers, General Mo- 
tors Corp. said. Revised selling agree- 
ments will take place of contracts 
expiring Oct. 31. 


Old contracts carried clauses pro- 
viding that any dealer who sold a new 
motor vehicle outside his territorial 
boundaries would be required to pay 
a cash penalty to the dealer in whose 
territory sale was made. Penalty 
clause had been in effect for several 
years, company said, but was not en- 
forced during the war. 


Company stated that recent 5-4 de- 
cision of U. S. Supreme Court in 
California Standard exclusive dealing 
case “emphasizes the uncertainty of 
the law and the difficulty of deter- 
mining the legal status of contract 
clauses which have heretofore been 
considered legal and proper as well 


as desirable to the public and the 
dealers.” 


“The revisions and modifications in 
GM selling agreements are not being 
dictated by any applicable court de- 
cisions,’ added GM officials, “but are 
designed to anticipate any future le- 
gal attacks on the affected provisions 
of the contracts regardless of any 
final decisions as to their legality.” 


New contracts are to be written 
during next several months. 


ATA to Oppose Changes 
In For-Hire Carrier Rules 
NPN News Bureau 
WASHINGTON Truck Leasing 
Committee of American Trucking 
Assn., concluding a three-day meeting 
here Sept. 16, decided to file with 
Interstate Commerce Commission a 
brief of exceptions to new truck leas- 
ing rules proposed by ICC Examiner 
Henry C. Lawton Aug. 26. 


Truckers’ chief objection is to ex- 
aminer’s recommendation that ICC 
prohibit payment for use of for-hire 
truck equipment on a percentage of 
revenue basis. 


It is Mr. Lawton’s contention that 
“so long as the lessor of equipment 
is compensated for its use on a time, 
mileage, ton-mile trip or cost-plus 
basis, and is paid for his services as 
a driver, in the event he also drives 
the equipment, he can have no in- 
terest in the use to which the lessee 
carrier puts the equipment or the 
revenue earned thereby.” 


“Also, it is clear,’’ Mr. Lawton says, 
“that the principal respect in which 
there is a violation of the hours of 
service by owner-operators is in ex- 
cess driving. The record is persuasive 
that this is partly because the in- 
centive to drive long hours exists 
where the operator receives a per- 
centage of the revenue from the haul 

a matter in which only author- 
ized carriers operating under joint 
hauls should be interested.” 

Association says ICC has extended 
time for filing of exception until 
Nov. 1, after which a_ three-com- 
missioner group will begin considera- 
tion of rules. 


Death 


Morris E. Mockley, 56, president of 
Anchor Gasoline Corp. and Canal Re- 
fining Co., died at his home in Tulsa 
Sept. 17 after an illness of several 
months Mr. Mockley began his 
oil career with Amerada Petroleum 
Co. soon after World War 1, as super- 
visor of the gasoline plant division 
He remained with them until the 
company sold its plants to the Nat- 
ural Gasoline Corp. in 1935 and he 
joined that corporation as president. 
In 1940 he organized Anchor Gaso- 
line Corp. 
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You Can Sell more 
Pennsylvania Oil 


This year 90,000,000 advertising mes- 
sages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, 
Country Gentleman and Progressive 
Farmer why 100% pure Pennsylvania 
oil is the finest motor oil they can buy. 





Hundreds of car and truck owners 
who will read these ads will be people 
who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 


Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 
Sell them by telling them Pennsylvania 
Motor Oil is preferred by automotive 





engineers (for use in their own cars) 
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For your protection, only oils made 
from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
carry this emblem, the registered 
badge of source, quality and 
membership in our Association. 


Display, Tell and Sell your customers the advantages of always 


using 100% Pure Pennsylvania Motor Oil 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 
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50 gallon ile fia 


in world’s largest fuel oil tank train 
built 1750 Ibs. lighter with U-S-S COR-TEN 








YHEN the engineers of the But- 
ler Manufacturing Company, 
Kansas City, designed this mammoth 
transport unit their prime objective 
was greater safety through greater 
strength. By using U-S-S Cor-TEN 
in the tanks they were able not only 
to meet the high strength limits de- 
sired but at the same time found it 
possible to reduce weight approxi- 
mately 1750 Ibs. 

Fuel oil weighs 7.4 lbs. per gallon. 
So on every haul this unit carries 235 
vallons zoithout cost because thev rid« 
in place of almost a ton of unneces- 
sary deadweight trimmed off by Cor- 
leN construction. In a busy unit like 


this, these free-riding gallons run up 
annual savings In operating costs 
that are both sizeable and highly 
desirable. 


COR-TEN construction pays biggest 
dividends on weight saving 


That’s because it costs so little to save 
weight with Cor-lEN. Today the 
price of U-S-S Cor-TEN, pound for 
pound, is so little higher than that of 
plain steel that the many less pounds 
required by lightweight Cor- TEN con- 
struction practically wipe out any dif- 
ference in final cost. In fact, leading 
truck tank builders tell us that they 





“Capacity 11,600 gallons of fuel oil. If unit had been de- 
signed for gasoline, capacity would have been approxi- 
mately 13,500 gallons —and 270 gallons would ride free. 


\ 
| 


can reduce weight with Cor-TEN 
without any increase in cost whatever 
—or at a figure so low that it is 1n- 
significant. 

In other words, when you use Cor- 
TEN you don’t have to pay an exces- 
sive premium for weight reduction. 
As a result the added payload your 
equipment can carry pays off almost 
immediately as a clear profit in 
lowered operating cost. 

Ask our engineers to show you how 
cheaply Cor-TEN can be applied to 
cut the weight and cut the operating 
costs of your transport units. A letter 
to our nearest office will start the ball 
rolling. 


AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO - CARNEGFE-ILLINOIS STEEL CORPORATION, PITTSBURGH & CHICAGO 
COLUMBIA STEEL COMPANY, SAN FRANCISCO : NATIONAL TUBE COMPANY, PITTSBURGH - TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 
UNITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIBUTORS, COAST TOCOAST - UNITED STATES STEEL EXPORT COMPANY, NEW YORK 






U-S°S HIGH STRENGTH STEELS 


U-S*S COR-TEN - U-S*S MAN-TEN - U*S*S MANGANESE-NICKEL-COPPER 
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Indiana Standard’s New Price Policies Don’t Change 


Position as Biggest Influence in Midwest Market 


 yaapagcooneye of Indiana’s abandoning of Group 3 pric- 
. ing was such a logical move from the standpoint of 
practical marketing economics that no one could quar- 
rel with it or be surprised by it. Reading the announce- 
ment was like reading the obituary of an elderly ac- 
quaintance whom you hadn’t seen or heard about for so 
many years that you long ago assumed he was dead. 

With the development of water transportation up the 
Mississippi, Illinois, Ohio and Missouri rivers, there was 
a potential terminal wherever there was a tree more than 
four inches in diameter to which a barge could be tied. 
The building of terminals on these rivers, the astounding 
growth of product pipe lines and the erection of new 
refineries in the Midwest created a new system of dis- 
tribution in the Indiana company’s territory, because 
every new terminal and every new refinery was another 
ax swing at the undermining of Group 3 as the basis 
for competitive pricing. 

As there came to be scores of actual and potential 
pricing points, it was impossible to continue to operate 
under a single basing point system. The percentage of 
product originating in Group 3 was too small to be a 
standard for competitive pricing. NATIONAL PETROLEUM 
NEWS said that 10 years ago, and with each year since 
then the economic impracticality of Group 3 has become 
more evident and with each year Group 3 has been used 
less and less. 

It was not the Standard of Indiana which killed Group 
3 as the pricing basis for an 11-state area; its death was 
after lingering illness and from natural causes—the in- 
evitable result of competitive developments in a dy- 
namic industry. The Standard of Indiana announcement 10 
lays ago was not a sensational murder. It was merely 
the reading of the funeral service. 

In conjunction with throwing out the last of Group 
3 pricing, the Indiana company (1) lowered gasoline 
prices 0.3c per gal. weighted on a gallonage basis for 
the ll-state territory; and (2) inaugurated a plan of 
posting tank wagon prices at bulk plants only, declin- 
ing to give publications and competitors information 
about these prices but permitting them to go and see 
for themselves at each individual bulk plant. 

The reduction in gasoline prices was not unexpected. 
There have been several price wars in the Midwest and 
there has been considerable price-cutting, an indication 
that the wholesale and retail spreads have been wide1 
than the market could stand. Too many had forgotten 
that a cut in price, below the table by one marketer 
eventually means a generally lower market. 

Considering that we are entering the season of less 
gasoline consumption, the Indiana company’s reductions 
were not abnormal. It may very well be said that they 
would have come with or without the action discarding 
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Group 3. Certainly they need not cause alarm about a 
drastic break in the market, provided everyone remem- 
bers that there isn’t any profit in giving away the re- 
maining margin to build gallonage. 

The Indiana company’s reductions varied from 0.1c to 
0.7c (the latter figure at Fargo, N. D., which had the 
largest reduction of which NATIONAL PETROLEUM NEWS 
has heard). Generally speaking, the reductions of 
more than the 0.3c weighted average were made in cities 
where the gallonage potential is large and where, it may 
be assumed, price-sellers have made the greatest gains. 

Some of the price-sellers might not realize that they 
have no heaven-given right to the gallonages they de- 
veloped while the umbrella was perhaps a bit higher in 
some localities than Standard of Indiana or any other 
company could continue to hold it. The fact that the 
Indiana company has gone to “community pricing” and 
made its initial reductions under this plan selectively 
would seem to indicate that it intends to meet what- 
ever kind of competition it finds. A study of these re- 
cent developments should give pause to anyone who may 
be considering a price battle for gallonage. 

For the majority of Midwest Independent jobbers, the 
greater realism in pricing method by the largest com- 
pany in the area should be a long-term benefit to them. 
In the meantime there may be general difficulties of re- 
adjustment and there may be specific instances of real 
pain. Each of the large supplying companies would do 
well to be ready to help its own jobbers through any 
trouble which may develop. As was pointed out by J. E 
Adrian, secretary of the South Dakota Independent Oil 
Jobbers Assn. last week, each supplying company in the 
Midwest had a new responsibility thrust upon it by the 
Indiana company’s action. Each will have to find ways 
for continuous close communication with its jobbers t 
work out fair solutions to whatever problems arise. 

The Indiana company’s new policy of declining to help 
disseminate information about its prices apparently was 
instituted with the thought that such would help the 
company step aside as “market leader,” “dominant mar- 
keter,” or, as the OPA used to say, “reference seller.” 
From a practical standpoint, that is not likely to work 
The Indiana company cannot shed the role of dominant 
marketer by any mechanism, declaration or price post- 
ing policy. As long as the company sells more product 
than any competitor, its prices will be the biggest in- 
fluence in the market. 

Publication of a table of tank wagon prices in NPN 
does not make that company the market leader in its 
territory. It works the other way—-NPN publishes the 
table because a particular company’s prices are of special 
news interest by reason of the amount of gallonage 
moved at those prices. NPN could not make Socony- 
Vacuum the “market leader” in North Carolina; it could 
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not keep Standard of Indiana from that position in the 
Midwest. 


Standard of Indiana cannot decrease by one iota the in- 
terest of competitors in its postings at South Bend or Mil- 
waukee or Peoria by changing the manner in which com- 
petitors must obtain those prices. Anyone who wants to 
stay in business in the Midwest must know what prices 
the Midwest’s biggest marketer is quoting. 


Prices are news. They are vital news to every mar- 
keter of every size and in every industry. They are the 
basis of competition. They are an important part of 
industry statistics, including those compiled by govern- 
ment agencies such as the Bureau of Labor Statistics 
which happens to get most of its oil price information 
from NPN. 


These facts about interest in and competitive need for 
prices cannot be changed by anyone—not by any com: 
pany, by the Federal Trade Commission, the Depart- 
ment of Justice or NATIONAL PETROLEUM NEWS. Com- 
petitors, having this interest and this need, will obtain 
the prices, if not through a publication or by telephone, 
then by bulk plant patrol. Unfortunately, the smaller 
the competitor, the less well he is equipped to obtain 
this information vital to him. 


There is no thought here that Standard of Indiana 
adopted this system to cause trouble for jobbers, for oil 
industry publications, for the Bureau of Statistics or for 
anyone else. In these days of unfair government at- 


tack on business, a company properly seeks ways to 
protect itself. That a company might even grab at 
straws is understandable. 


The question arises, however, whether any legal pro- 
tection is obtained by a program on price news dissemi- 
nation which merely makes it more difficult for the rest 
of the industry to obtain prices, but does not—because 
it cannot due to practical economics—reduce the inter- 
est in those prices or prevent competitors from getting 
them or alter the use to which competitors will put 
them. In fact, there might be greater legal exposure 
when the difficulty of keeping up with those prices weighs 
most heavily upon the smaller companies in the industry. 





Each Man’s opinion freely is his own, concern- 
ing anything or anybody—Massinger. 

The primary purpose of this editorial page is 
to present ideas which may stimulate discussion 
of the industry’s problems. Comments on editor- 
ials are welcomed always, because it is only 
through broad discussion based upon careful 
examination and analysis that any group can 
come to the best possible solution. 

Address comments to Warren C. Platt, Editor, 
NATIONAL PETROLEUM NEWS, 1213 W. 3rd St., 
Cleveland 13, Ohio. 














Self-Serve Ban OK’d in One 
City, Appealed in Another such use no 


sirable because 


Action on self-serve gasoline sta- 
Ba line ta stances. 
tions popped up in two cities last filed.” 
week. 


In Nashville, Tenn., an ordinance 
outlawing self-serves was signed by 30 
Mayor Thomas L. Cummings Sept. 
13, making the operation of self- 
serve stations a misdemeanor sub- 
ject to $10 to $50 fine. 

Newport News, Va., was scheduled 
this week to give final review to an 
appeal of Tankar Co. seeking to 
strike from the books the newly- 
enacted self-serve ban in that city. 


may be considered terminated when- 
ever any participating consumer finds 
longer feasible or de- 


No further reports need be 


Records of the program will be re- 
tained and any inquiries after Sept, 
should be addressed to Office of 
Domestic Commerce, Department of 
Agriculture, Washington 25, D. C., 
ref.: Voluntary Agreements. 


‘Exclusive Dealing’ Trial to approve antifreezes 
Involving Richfield Put Off 


Petroleum Retailers Issue 


Warning on Antifreeze 
changed circum- 
Special to NPN 
ATLANTA, Ga.—-Warning to mo- 
torists to beware of brands of perma- 
nent type antifreeze which contain 
calcium or magnesium chloride was 
issued by National Congress of Pe- 
troleum Retailers at closing session 
of its three-day convention Sept. 16 


Secretary Harry K. Franklin, St 
Paul, reported that move to get states 
before they 
are sold to public has been gaining 
headway, 12 state legislatures hav- 








Voluntary Steel Allocation 
Program Will End Sept. 30 


WASHNGTON Commerce De- 
partment last week set Sept. 30 as 
formal shop-closing date for its Office 
of Industry Co-operation, administra- 
tor of voluntry steel allocation pro- 
gram for oil and other industries. 

“In accordance with their agree- 
ments under the plans, participating 
consumers are expected to use steel 
products and pig iron obtained there- 
under for the purposes for which they 
were allocated,” Commerce states. 
“The obligation to do so, however, 
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Special to NPN 
LOS ANGELES Federal Judge 


Peirson Hall has postponed until Dec. 
5 setting of date for trial of federal 
government’s “exclusive dealing” anti- 
trust suit against Richfield Oil Corp. 


William C. Dixon, head of Justice 
Department Antitrust Division’s West 
Coast offices, protested the delay at 
2 hearing before Judge Hall and 
requested an early trial. Judge Hall 
said, however, that because of a 
heavy court schedule, trial will be 
delayed until it can be assigned to 
one of two new judges to be ap- 
pointed. Two new judgeships have 
have been created by Congress for the 
Southern California federal judicial 
district, but not yet established. 


ing passed laws of that type during 
past year as aid to car owners in pre- 
venting damage to automobile radi- 
ators and engines. 


Convention heard Rankin P. Peck, 
Detroit, who was re-elected president, 
claim victory for small business in 
getting Kefauver and Carroll amend- 
ments inserted in O’Mahoney basing 
point pricing bill before Congress. He 
said retailers’ organization had taken 
lead for small business in helping to 
close loopholes that might lead to 
large monopolies. Mr. Peck urged 
passage of a national law along lines 
of Michigan’s fair trade act, which 
prevents sales of petroleum products 
below cost with intent to injure or 
destroy the business of a competitor. 
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DUPONT TETRAETHYL LEAD COMPOUNDS 


Test courses for the West Coast 
truck fleet cover all types of terrain. 


























DuPont Research — 


at Work on Fuel Variables 





Affecting Engine Performance 


It is well recognized there are a large number of fuel variables that 
affect engine performance. While much can be learned about these 
through laboratory research . . . it is necessary to supplement this 
information through carefully controlled research on the road. 

As a part of its Petroleum Chemicals research program, Du Pont 
is conducting an intensive investigation of the effects of tetraethy] 
lead compounds and other fuel additives under all types of service 
conditions. Fleets of passenger cars, running under medium duty 
conditions, operate out of the East Coast Road Testing Laboratory 
at Deepwater, New Jersey, while heavy duty truck tests are con- 
ducted from the El Monte, California, Laboratory. 

The test results, being obtained in these cars and trucks, are used 
as a guide in research on fuels and additives to assist the petroleum 
industry in the production of improved fuels which in turn benefit 


the motorist. 


*t6.u.5. pat. orf 


Engine adjustments are carefully 
made to insure uniformity of 
performance. 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 





comporative results. 


MAKE DU PONT THE SOURCE FOR ALL 
OF YOUR GASOLINE ADDITIVES... 


Tetraethyl Lead Compounds 


(Motor Mix—Aviation Mix) 


Antioxidants 
Metal Deactivator—Dyes 


REG. V. S. PAT. OFF. 


Wilmington 98, Delaware 
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Test trucks are operated in groups to provide 





etter Things for Better Living . . . Through Chemistry 


E.1.DU PONT DE NEMOURS & COMPANY (INC.) 


PETROLEUM CHEMICALS DIVISION 
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Tractor units are carefully serviced to maintain 
peak operating efficiency. 





When a test is completed, each engine part is 
carefully examined to determine the effect, good 
or bad, of additives under investigation. 


West Coast Provides Heavy Duty Truck Tests 


The Du Pont West Coast Road Testing Laboratory is the “heavy 
duty” test center. Here, tests simulating heavy duty truck service 
are conducted over terrain ranging from flat desert country to 
steep mountain grades making it possible to duplicate the wide 
variations in operating conditions encountered in service. 

Equipment and courses are standardized; in addition, all of 
the trucks are operated simultaneously as a group to eliminate 
the variables of terrain, weather, traffic, etc. In this way tests are 
under rigid control and comparative and reproducible results 
are obtained. 

Day and night this test fleet is piling up mileage investigat- 
ing fuels and additives and the other variables affecting fuel 
performance. These heavy duty tests represent one extreme of 
operating conditions and are part of a long-range program 
investigating additive requirements for today and for the future. 


Wilmington, Del. Wilmington, Del. 
. ° Chicago, Ill. . . Chicago, Ill. 
Dsstvsct Tulsa, Okla. District Offices: < tulsa, Okla. 
Laboratories: Houston, Texas Houston, Texas 


El Monte, Calif. Los Angeles, Calif. 
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Vandeveer Article Spurs 
Demand for Tax Revision 


Scores Request Additional Copies of Pamphlet 
Which Show How Government Forces Mergers 


The booklet on how government 
tax regulations force small busi- 
nesses to merge themselves out of 
existence, written and distributed by 
W. W. Vandeveer and published in 
full in the Aug. 17 issue of NATIONAL 
PETROLEUM NEWS, is now in its sec- 
ond printing as a result of the in- 
terest and comment aroused by it. 

Mr. Vandeveer is former president 
of Allied Oil Co., producer, refiner, 
transporter and marketer. Allied was 
merged with Ashland Oil & Refining 
Co. 13 months ago. 


At the latest count, Mr. Vandeveer 
reports that he has received over a 
hundred requests for the pamphlet, 
ranging from one copy to 1,500. Oil 
companies, oil jobber associations, 
Independent oil marketers, stock 
brokers, attorneys, bankers, security 
houses, an association of independ- 
ent telephone companies, insurance 
companies, an advertising club, man- 
ufacturing concerns and several pub- 
lications have asked for copies or 
for permission to reprint this first- 
hand story of how government regu- 
lations put small enterprises out of 
business. 

The Michigan Petroleum Assn. last 
week passed a resolution endorsing 
Mr. Vandeveer’s pamphlet and urg- 
ing that his suggestion that the 
government revise the tax structure 
be considered immediately. 


Associations Distribute Booklet 


Among oil marketing associations 
that have asked for copies of the 
pamphlet, which carries the title 
““Mergeritis,” are: 

Empire State Petroleum Assn. of 
New York, which obtained copies for 
distribution to all members. 

Northwest Petroleum Assn. of Min- 
nesota and North Dakota, which did 
the same. 

Tennessee Oil Men’s Assn., the 
president of which wrote: “Mr. Van- 
deveer’s article is well worth read- 
ing and while no doubt most of the 
members of the Tennessee Oil Men’s 
Assn. read it in your Aug. 17 issue, 
we would like copies of the booklet 
so that each member may have one.” 

Texas Oil Men’s Assn., which was 
formally organized this summer. 

Sends It to Congressmen 

Several Independent jobbers re- 
quested copies, including one who 
said he was sending it to his con- 
gressman with the following letter: 

“I hope that you will read this 
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article carefully as it clearly shows 
how the government’s policy of 
double taxation, in addition to the 
regular corporate tax of 38%, is fore- 
ing the small oil companies and other 
small businesses into mergers with 
larger companies, thus creating the 
very thing that the Justice Depart- 
ment has been fighting for years to 
break up, large integrated compa- 
nies. 

“The nation today is in a position 
where there is a tremendous need 
for a favorable business climate to 
encourage more investment and ex- 
pansion of industry, so that employ- 
ment can be kept at a high level. 
Unless the taxation evils imposed on 
business today are eliminated, it ap- 
pears to me there is great danger 
of a contraction in private enterprise, 
which will result in large unemploy- 
ment.” 


In a Similar Situation 


A large Independent oil jobber in 
the middle South wrote: “I have 
read with considerable interest your 
splendid article in NATIONAL PETRO- 
LEUM NEWS of Aug. 17, for as the 
owner of all the stock in a small 
corporation, I have experienced the 
same discouragements. 

“My accomplishments have been 
small, but under today’s tax laws I 
could not duplicate what I have 
been able to do through getting 
started under more favorable tax 
circumstances, and had I operated as 
an individual instead of a corpora- 
tion, my situation would be worse. 


“Requiring practically all avail- 
able cash assets that were badly 
needed to meet expanding markets 
and keep up with competition, fed- 
eral income taxes have _ seriously 
handicapped and limited our growth 
and kept us small. 

“Having been brought up with the 
idea that you were to meet your own 
obligations and provide for your own 
dependents and having no confidence 
in the Welfare State, I, several years 
ago, felt compelled to put mine ‘on 
ice’ on an if and when basis. 


“When that time comes, another 
small business will be gone and 
capital gains will take a further 
hearty slice, and if there is anything 
left after my funeral, it is particu- 
larly reserved for the inheritance tax 
man. 

“I believe your statements will do 
much toward helping our statesmen 
(and may they outnumber the poli- 


ticians) recognize the fact that rea- 
sonably taxed free enterprise is the 
thing that built this nation and the 
only thing that will save it from 
chaos, and that they will do some- 
thing about it.” 


Allied Called Efficiency Model 


An oil association executive wrote: 
“It was well known to all of us 
whose business it is to: observe the 
petroleum industry that the Allied 
was a model of efficiency; and if it 
be impossible for a corporation of 
this nature to carry on, then the fu- 
ture for the smaller units of the in- 
dustry seems pretty dismal.” 

The Small Business Economic 
Foundation has been given permis- 
sion to print 100,000 copies to mail 
to businessmen, school teachers, high 
school and college students, wage 
earners and others all over the coun- 
try. DeWitt Emery, president of the 
foundation, wrote: “The story of 
why your company was forced out 
of business needs to be told, retold 
and then told again.”’ 

The original printing of “Merger- 
itis’ was mailed to U. S. senators, 
congressmen, members of the Ohio 
legislature, to the 48 state governors, 
and a large list of leading industrial- 
ists. The Wall Street Journal pub- 
lished the greater part of the story 
in its editorial page on Aug. 25 and 
Time magazine devoted a full column 
in its Sept. 5 issue to Mr. Vande- 
veer’s plea that Congress and the 
government investigate how tax laws 
encourage mergers that congression- 
al leaders are trying to make illegal. 


Many Send Comments 


Typical comments received by Mr 
Vandeveer follow: 

“Our chairman was so impressed 
with your piece on the Allied sale 
that he would like to send it to some 
people who might be in position to 
influence opinion on the issues you 
present,” wrote the treasurer of an 
investment house in Chicago. 

The president of a Cleveland steel 
company wrote: ‘Your remarks are 
most pertinent and describe correctly 
the conditions small business is up 
against. Our company is in exactly 
the same condition and no relief is 
coming from Washington. I can see 
nothing but disaster ahead for all 
small business firms. It seems to me 
we should take some concerted ac- 
tion, for unless pressure is brought 
to bear on our politicians in Wash- 
ington nothing will be done for a 
number of years.” 

A well-known author-columnist 
wrote: “It is 100% right and a fine 
job you have made of it. I have 
laid it aside for reference and quo- 
tation.” 

“IT heartily agree with your ex- 
pounding of justice,’ wrote the presi- 
dent of an Ohio bank, “and making 
it clear that the little fellow must 
begin to wear bifocals to see the on- 
slaught of the parting of the ways 
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NOW is the time for you to 


SATISFY OLD CUSTOMERS 
SIGN UP NEW CUSTOMERS 


. » WHISTLING 
with YVENTALARM © tank ri siewat 
Of course the cartoons are overdrawn but 


15 Major and 3500 Independent Oil Companies will 
tell you that VENTALARM Signal makes a BIG 


CHANGE in the oil delivery picture. They know, NO NEED TO BOTHER THE CUSTOMER OR 


because they're satisfied users. No magic formula; ENTER THE HOME - POSITIVE FILLING 
just common sense. When one inexpensive item such WITHOUT SPILLING 


as VENTALARM Signal can increase customer satisfac- 

tion so much and take such a big slice out of delivery 
costs through time saving . . . it calls for careful con- | | 
sideration and action right now among non-users. | | Remember the new unit combining 


You can make money for your company during the | VENTALARM Signal with a Tank Gauge. 
coming Heating Season by deciding now to equip the | " 


tanks of your fuel customers with VENTALARM Signal. 
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For new burner installations. 
Order from your jobber. 
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40 models for new and old tanks available 
at your local Supply House. 


SCULLY SIGNAL COMPANY 
79 First Street, Cambridge 41, Mass. 


The VENTALARM Signal is fully protected V E hi | A | A 4 M 
by U.S. and foreign patents. 


Canadian Licensee, EMPIRE BRASS MFG. CO., LTD., London, Ontario WHISTLING TANK FILL SIGNAL 
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for a future successful and prosper- 
ous business life. 

“We small country banks may not 
be immune from the day when some 
giant so-called government father 
will feed us mergeritis medicine, and 
we will be relieved from operating 
and supervising the institutions 
which we have given honest service, 
faithful care and attention by a com- 
petent board of directors selected by 
native stockholders.” 


‘A Boondoggling Government’ 

The vice president of an integrated 
oil company, said: ‘‘“Many thanks for 
sending me a copy of your very con- 
cise presentation of the paradoxical 
situation created by a boondoggling 
government which destroys the very 
thing which it allegedly seeks to pro- 
tect. It is most timely and should 
have wide circulation.” 

“It seems to me this is a real con- 
tribution to the many small busi- 
nesses that exist in the United States 
today. If only a large number of 
other American citizens had your 
convictions and would go on record 
the way you have, I believe we would 
have a better free country to live in,”’ 
was the comment of a manufactur- 
ing vice president of another oil 
company. 

The Cleveland Advertising Club, in 
writing to ask for 1,200 copies, said: 
“We like to do something construc- 
tive for our members as often as we 
can. Right now we feel that they 
could read that little pamphlet on 
‘Mergeritis’ with profit and helpful- 
ness.” 

The vice president of an oil trans- 
portation company wrote at some 
length: “I wish to congratulate you 
on your article in this week’s Na- 
TIONAL PETROLEUM NEWS, regarding 
tax laws and the government’s re- 
sponsibility to business. You really 
called the shots, but the government 
must stop sometime pitting labor and 
agriculture against business. 

“IT sometimes think that nothing 
less than a Boston Tea Party of 
some nature will settle the situation 
of which you complain—only this 
tea party would have to be modern 
—and we'd have to throw the poli- 
ticians overboard. There is not a 
businessman in the country who does 
not have some phase of government 
regulation come across his desk 
every day, that makes him fighting 
mad, as he sees he is persecuted 
for another group of society that 
has the key to the back door of the 
White House.” 

Another Independent Affected 

The president of an Independent 
refining company wrote: 
pamphlet was especially interesting 
to me because of the fact that own- 
ership of our company and properties 
is parallel with what you had in Al- 
lied except our stock is almost en- 


tirely held by several families. The 


facts you set out certainly are very 
true, and I fully agree with you that 
closely held companies have no other 
out than the one you took.” 
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“Your 





Upon reading a synopsis of “‘Mer- 
geritis” in Platt’s Oilgram, legal 
counsel for one of the large major 
oil companies wrote: “Your inten- 
tion to furnish each member of both 
Houses of Congress with a copy of 
the statement pleases me no end. I 
wish it were possible for a group of 
men, taken cross-sectionally from 
all industries and branches of busi- 
ness, both large and small, to finance 
the publication of your article as a 
full page ad in some of our better 
papers throughout the country from 
coast to coast. 

“The statement impressed me to 
such an extent that I have arranged 
with the local office of the Platt 
Publications for them to furnish me 
two copies of yesterday’s issue of the 
Oilgram so that one of them may 
be sent to each of my two sons, one 
of whom is now studying law and 
the other a ‘roughneck’ on a rotary 
rig operating in the Bay near Gal- 
veston.” 

A former counsel for PAW wrote: 
“A number of my friends during 
the last few years have sold their 
assets or effected a merger of the 
type which you describe. I have 
heard these men say that they had 
been gobbled up by purchasers, and 
that the little operator or company 
was unable any longer to compete 
with the large outfits. I knew that 
this was not true, and that they had 
made the sales or mergers precisely 
for the reasons which you so de- 
lightfully set forth.” 

The president of a West Coast oil 
corporation wrote: “Your story is a 
very clear exposition of one of the 
serious difficulties the country is 
facing today. I have argued with 
Senator O'Mahoney about this prob- 
lem on many occasions and he will 
not admit that the tax problem is 
the fundamental difficulty. You have 
done the job well because it is per- 
sonal to you and you have given a 
clearer explanation than any hypo- 
thetical case might present.”’ 

Wants Reader's Digest to Publish 

The senior partner in a Chicago 
law firm wrote the editor of Reader’s 
Digest: “Some months ago I corre- 
sponded with you in an endeavor to 
obtain an appropriate reply to Sena- 
tor O’Mahoney’s article published by 
you. (This refers to the article: “Is 
Big Business Too Big?” in the 
April, 1949, issue of Reader’s Digest.) 
At last I believe you will agree with 
me that we have the answer and an 
article which will interest your read- 
ers. I enclose herewith an article en- 
titled ‘Mergeritis’ by W. W. Vande- 
veer.” 

“Take your pen in hand and work 
up another good article, using the 
term ‘Snooperitis’ as it applies to the 
conversion of good American dollars 
into vote bait,’”’ wrote the president 
of a specialty manufacturer in Al- 
liance, Ohio. 

“It presents a side of a question 
which we seldom read anything 
about,”’ wrote the vice president of 





an oil transport corporation, “and 
which few congressmen, including the 
anti-New Dealers, evidently are not 
fully aware of. I hope that the Read- 
er’s Digest or some other Digest with 
a large circulation reprints your arti- 
cle so that it will receive the atten- 
tion it deserves. I read the article in 
NATIONAL PETROLEUM NEWS. In fact, 
it was the first order of business as 
an associate had read it and had put 
it on the front of my desk.”’ 


‘Cry in the Wilderness’ 


An officer of an integrated oil com- 
pany in the Middle West wrote: ‘“‘Cer- 
tainly you can speak with authority 
based on experience, and I think are 
to be congratulated for taking some 
aggressive action with respect to the 
smothering effect of our tax policy. 
It does seem, however, that with the 
type of political and economic philos- 
ophy advanced by labor leaders and 
many members of Congress, one small 
voice is like a cry in the wilderness. 
Maybe if there are enough small 
voices it would swell into a chorus of 
sufficient volume to command some 
listening on the part of our repre- 
sentatives.” 

“This pamphlet deserves wide dis- 
tribution in Congress and other gov- 
ernmental agencies,”’ wrote the presi- 
dent of a California oil company, “as 
well as to the general public in so 
far as it may be reasonably possible. 
I will be very glad to help in work- 
ing out such a plan of distribution 
and would also be willing to share 
in the expense.” 

The son of a Cleveland family 
whore business was liquidated on the 
death of the father, wrote: “It very 
definitely calls back to my mind the 
period of the early 1930's, when my 
father’s family-owned company be- 
came engulfed in some of the dis- 
asters you have foreseen and taken 
steps to avoid. I am only sorry that 
you didn’t turn your talents to au- 
thorship some eighteen years earlie 
as, no doubt, your warning was just 
as timely then as now. There is 
no doubt but what your booklet will 
be an effective document for enlight- 
ening some of the government bu- 
reaus. However, it can also be a 
very great assistance as a warning 
to individuals or families in closely- 
owned corporations.” 

These selected comments on ‘“Mer- 
geritis’” are typical of the tenor of 
the first hundred letters received by 
Mr. Vandeveer and NATIONAL PETRO- 
LEUM NEWS. 

Although highly pleased with the 
response to his first effort as a 
pamphleteer, Mr. Vandeveer feels his 
booklet is only a small ripple in the 
wave of public protest that will be 
needed to gain reforms in the govern- 
ment’s tax policies. He is not plan- 
ing any more pamphlets at the mo- 
ment but has accepted an invitation 
from the Cleveland Advertising Club 
to speak on “The Future for Small 
Business in America” at a luncheon 
meeting on Oct. 26 
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News about Marketing Equipment Companies and 
People ... New Products . . . New Literature 





1—Floodlamp 





A new floodlamp cluster is being 
produced in two and five-lamp com- 
binations. Manufacturer says the cast 
aluminum units are flexible as the 
basic adapter box may be fitted with 
two lampholders when a relatively 
small amount of light is needed but, 
when desired, up to five units may 
be added. All lights may be pointed 
in one direction, or each may be 
aimed individually at any time after 
installation. The floodlamp may be 
used for inside or outside applica- 
tions as company says unit is weath- 
erproof and completely wired through 
articulated joint, making installation 
quick and easy. A silicone heat-proof 
gasket is provided with each lamp- 
holder, and this gasket does not 
fuse to the neck of the lamp, thus 
permitting lamp replacement without 
injuring moisture sealing properties. 
Fittings are available for mounting 
on poles, posts, walls and outlet 
boxes. Open or enclosed type flood- 
light reflectors, baffle-louvers, and 
color lenses may be secured. Steber 
Manufacturing Co. 


2—Forms Holder 


A new type of forms holder is 
made of aluminum, can be adjusted 
to accommodate a considerable range 
of form sizes, and forms can be loose- 
leaf, bound together in book form 
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like a sales book or can be of the 
one-time carbon type. Manufacturer 
says the new holder was developed 
to meet the demand for a quicker, 
simpler and more convenient method 
of making records at the point where 
a transaction occurs. One feature of 
the holder is its sliding lid which 
can be extended as a hand rest. This 
helps support the hand when writing 
on the bottom lines of a form, manu- 
facturer states. Other features are: 
speedy reloading; forms protected 


against soiling or tearing as holder 
covers sheets; simple in construction 
with no springs, hinges, gears, 
latches or slip mechanism. Larger 
sizes of the holders function as en- 
closed clipboards. National Cash Reg- 
ister Co. 





Manufacturer offers new model ex- 
tension cord reel which reduces 
weight to nine pounds without cord. 
Reel will accommodate 150 ft. of No. 
16, two-conductor cord or its equiva- 
lent in diameter and will hold great- 
er lengths of cords of smaller diame- 
ter. Kink and knot-free re-winding 
may be accomplished at rate of 10 
ft. per second, company says. Im- 
provement is said to be accomplished 
in the design of the double constant 
contact collector ring which enables 
the cord to be used while the reel is 
turning. Redesign of the method of 
attaching cord allows easy changing 
of different types of cords, and cur- 
rents up to 30 amps., manufacturer 
says. Contact assembly is coated with 
a special formula to prevent short 
circuits due to moisture. Reel is 
available with or without cord and 
hand lamp. Industrial Electrical 
Works. 


4—Vent Valve, Flame Arrestor 





A combined vent valve and flame 
arrestor is said to provide fire pro- 
tection for crude oil, gasoline and 
refinery tanks. The unit consists of 
a pressure-vacuum vent valve with 
a flame arrestor bank which acts to 
prevent propagation of flame into 
storage tanks. The flame arrestor 
bank fits into the throat of the vent 
valve and becomes an integral part 
of the valve body. This bank, mad 
of rolled aluminum, can be removed 
for cleaning or replacement by re- 
leasing the retaining ring spring 
Black, Sivalls & Bryson, Inc. 


5—Air Compressors 


Two new dual-pressure portable ai 
compressors are piston type, offer 
two working pressures and two ail 
deliveries by shifting a lever. On 
compressor is powered with a 14 h. p 
electric motor, the other with a % 
h. p. gasoline engine. Both models 
operate at 150 Ibs. pressure delivering 
2.4 cu. ft. per minute free air or, by 
shifting a lever, are continuous run- 
ning units at 50 lbs. pressure deliver- 
ing 3.2 cu. ft. free air. American 
Brake Shoe Co. 
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STREAMLINED 
Wheaton eccupiis 


SPECIFICATIONS 





i © ROTATION— 
| 240° VERTICAL 
L y 360° HORIZONTAL 


® SHOCKLESS LOADING VALVES 


© SEAL-PACKED BALL BEARING 
SWING JOINTS 


© 2”, 2%", 3” and 4” SIZE 


WHEATON TYPE 290 LOADING ASSEMBLY 


This completely streamlined Wheaton Loading 
Assembly has a minimum of fittings, a design 
which makes loading operations faster and easier. 
Model 290 provides greater flexibility 
(360° horizontal and 240° vertical 
rotation ), automatic equalized counter- 
balancing, features smooth operating 
shockless loading valves and 

ball bearing swing joints. 





Sliding tubes and drop 
pipes furnished in vari- 
ous lengths on request 





















WHEATON TYPE 295 LOADING ASSEMBLY 


New high efficiency assembly of advanced design assures maximum 
flow, rapid loading. Assembly is equipped complete as shown 
including swing joints with special gasoline resistant seal. Due 
to low friction, seal permits easier swing. Type 295 is auto- 
SPECIFICATIONS matically counterbalanced to assume original position 
* 360° HORIZONTAL ROTATION after loading. 
* 51 FT. RIGID TUBE 
* ALUMINUM LOADING VALVE 
© 2”,2%”", 3” and 4” SIZE 
Rigid tube supplied 
in various lengths 
when specified. 


WHEATON BRASS WORKS PROVEN 
Ne ee 2 FOR QUALITY 
DISTRIBUTORS IN ALL PRINCIPAL CITIES Since 1892 


Manufacturers of FAUCETS, VALVES, JOINTS AND LOADING ASSEMBLIES Exclusively 
In Canada: EMPIRE BRASS MFG. CO., LTD., LONDON, ONTARIO « In England: EMCO BRASS MFG. CO., LTD., MILL LANE, WADDON, CROYDON 
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Equipment 





6—Portable Sprayer 





A portable spray gun will spray 
one quart of liquid in four minutes 
at 50 lbs. air pressure, manufacturer 
says. Completely self-contained com- 
pressor, motor and gun in one unit 
weighs four pounds; with accessories 
—including carrying case, three noz- 
zles, two spare aluminum canisters 
with covers, five strainers, extra re- 
placement gaskets, one respirator 
with refills, a brush, one can of oil, 
and instruction manual—weight is 17 
Ibs. Available in 110 volt A.C. or 
D.C., the unit is said to handle the 
application of oil and water base 
paints, lacquers, varnishes, stains, 
liquid waxes and plastics, weed kill- 
ers, mothproofing liquids and disin- 
fectants. Sellco Corp. 


7—Foam Playpipe 
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A playpipe which can project a 
stream of foam 90 ft. in a compact 
jet or spread out a 30-ft. wide fan- 
shaped discharge of foam up to 75- 
ft. has been developed. This playpipe 
has a hinged tip which controls the 
foam stream. When the tip is in op- 
erating position it fans out the foam 
to provide large-area coverage of 
spill fires in flammable liquids. When 
the hinged tip is snapped back out 
of position, the nozzle pours out a 
concentrated stream of foam. Devel- 
oped primarily for fighting crash 
fires of aircraft, the playpipe has 
other uses in industry in coping with 
fires which extend over large areas, 
manufacturer says. The unit fits a 
standard 2% in. hose line and may 
be used as a hand line which one 
man can handle satisfactorily at 100 
p.s.i. Capacity of playpipe is 1,600 
g.p.m. of foam secured by using 160 
g.p.m. of water and eight gals. of 
low-expansion foam compound. Noz- 
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zle may be used with its foam com- 
pound pick-up tube placed in a sta- 
tionary tank or a movable drum, or 
it may be supplied with foam com- 
pound and water premixed at a re- 
mote point. Pyrene Manufacturing 
Co. 





New tank car unloading fitting 
weighs less than 10 lbs. and is de- 
signed for universal tank car use. 
Manufacturer says principal advan- 
tage of the fitting is the ease of 
handling and speed of hook-up which 
is done in less than one minute. 
Made from cast aluminum, the fit- 
ting has a high tensile strength and 
is available in lengths of 10 in. and 
151% in. A standard thread is used 
in the fitting collar for universal 
adaptability on all tank cars. An 
undercut in the collar locks the oil- 
proof gasket in place to prevent loss 
or damage. Collar always stays up 
in position ready for immediate use, 
manufacturer says. Standard tank 
car fitting is made with a 3-in. out- 
let pipe thread, and also is available 
with a 4-in. outlet pipe thread if de- 
sired. Standard reduction fittings 
may be added. The unloading fitting 
is said to be adaptable to rapid coup- 
ling devices. Mead Cornell & Co. 


9—Brake Grease 


A brake cam and anchor grease 
has been developed specifically to 
overcome the difficulties which arise 
in brake systems of passenger cars, 
trucks, busses and other automotive 
vehicles through the sticking or seiz- 
ing of brake cams and anchor pins. 
The grease is said to have extreme 
pressure and rust preventive prop- 
erties. It is a tacky and adhesive 
product which remains in contact 
with the metal for long periods of 
time, protecting it effectively against 
rust, company says. The grease is 
said to prevent rusting with result- 
ant short lining life and generally 
poor and unbalanced brake opera- 
tion. Tide Water Associated Oil Co. 


DELAWARE 








GASBOY PUMPS 


The Oilman’s choice for 
consumer accounts 


GEORGE A. COCHRANE CO. 


Dorman Street Harrington, Delaware 








GEORGIA 








We Repair and Refinish 
Veeder-Root 
Computer and Register Wheels 


All Work Guaranteed 


EQUIPMENT SALES CO., INC. 


858 Dekalb Ave., N.E. 
Atlanta, Georgia 
Lamor-1754-5 


Inquiries Invited 








ILLINOIS 





P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 











Your Needs In Oil Handling 
Service Station Equipment 
From Our Warehouse 


PLEWKE EQUIPMENT CO. 


1742 W. Madison Ave., 
Chicago 12, Ill. 











SERVICE 
STATIONS 








INDIANA 








Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 
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INDIANA cont'd 





OIL APPLIANCES CO. 


145-149 W. 16th St. 
Indianapolis 2, Ind. 


Complete Bulk Plant & 
Service Station Equipment 
Engineering & Installation 




















Service Station and 
Bulk Plant Equipment 
COFFIELD SUPPLY CO., INC. 


801 Prairie Ave., Box No. 42 
th Bend, Ind. 


Bulk Plant Constr. Rep. Serv. 











LOUISIANA 





SERVICE EQUIPMENT CO. 


(Houston W. Martin Owner) 
Petroleum Equipment 
Headquarters Since 1915 
726-28 Girod Street, New Orleans, La. 
34 Years of Dependable Service 











IN oor alc higln cckmeuchicd ores 


gould equipment co. 
Box 1611—Portiand, Maine 
20 years of equipment service to the 
oil man—bulk plant—service station— 
truck tank. 


ralph gould 
el gerry don kelley 








MICHIGAN 





SCHWAB EQUIPMENT CO. 


2632 Broadway Bay City, Mich. 
Phone 24141 & 4534 


Bulk Plant Service Station 
Industrial—Truck Tanks— 
Transport Equipment 


Sales — Service — Installation 








MISSOURI 





CUNNINGHAM EQUIPMENT CO. 


1348 E. Commercial St. Springfield 2, Mo. 
Tokheim Pumps—Globe Lifts 


Par Compressors—Brodie Meters 
Graco Lubrication Equipment 


Roper Pumps—Hose and Reels 


Supplies and Parts 
For All Nationally Known Brands of 
Bulk Plant & Service Station Equip. 


WE MAINTAIN AND SERVICE EVERY LINE 
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10—Fluid Dispenser 





New fluid dispenser is designed to 
fit on any 5-gal. type kerosine can 
and delivers a quart of fluid to every 
four strokes and a pound to every 
two strokes. Unit is said to handle 
all weights of oil and pour type 
greases. It provides direct from-can- 
to-motor application, eliminating the 
use of measures and funnels that 
catch dirt. The dispenser has a steel 
piston, steel foot valve enclosed in a 
steel cylinder, and is equipped with 
4 ft. of oil resistant hose and an 
aluminum nozzle. Pump .is said to 
have a full half-inch flow from pump 
to nozzle which allows a full flow 
of heavy gear oils. It handles all 
fluids such as oils, gasoline, pour 
greases, Diesel fuel, kerosine, upper 
cylinder oils and antifreeze, manu- 
facturer says. Pump comes with a 
cap that has an oil resistant rubber 
grommet that fits on the pour spout 
of the kerosine can to take the noz- 
zle thereby keeping the nozzle clean 
and allowing any oil in the hose to 
drain back in the can. Stello Prod- 
ucts Co. 


11—Flexible Hose 


New high strength, flexible hose 
for handling kerosine, fuel oil, aro- 
matic fuels and other oil distillates 
gets its strength, flexibility and 
light weight through the use o&. a 
braided rayon reinforcement, cof- 
pany says. Made of Buna N synthetic 
rubber, the hose is said to be prac- 
tical for handling highly aromatic 
fuels such as avgas. The hose has 
two stranded, annealed copper wires 
for the dissipation of static electri- 
city and its cover is especially com- 
pounded to withstand cold tempera- 
tures, scuffing and abrasion. Avail- 
able in 1 in., 1% in., and 11% in. in- 
side diameter and in standard lengths 
used for fuel oil delivery service. 
United States Rubber Co. 


MISSOURI cont'd 








TRISTATE EQUIPMENT CO. 
519 S. W. Blvd. 

Kansas City 8, Mo. 
Petroleum Dispensing 
Equipment 
The Quality Lines 








NEW JERSEY 





COMPUTING CLOCK WHEELS 
Refinished like new 
Exchanged or sold 
Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th St. Jersey City 2, N. J. 











EQUIPMENT HEADQUARTERS 


for 


Reconditioned Pumps, Rebuilt 
Meters, Pumping Units, Rebuilt 
Registers and Parts for all 


Pumps. 
TEN HOEVE BROTHERS 


359 Mclean Bivd. Paterson 3, N. J. 








NEW YORK 





GENERAL OIL EQUIPMENT CO. 
100 Rhode Island St., Buffalo 13, N. Y. 
Brodie Meters—Yale & Towne 

Pumps—National Hose 
O.P.W. Fittings 


We Clean Storage Tanks 
Li. 7021 Li. 7022 








RENICK & MAHONEY, INC. 


114 Liberty Stree 
New York, N. Y. 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 











C. A. BREWER 


32 Byron St., Rochester, N. Y. 
Petroleum Marketing Equipment 
Farm Electric Pumps 
Truck Tank Power Dividers 


. ucincttiinn _”— CO 








NORTH CAROLINA 








R. W. McCOLLUM 


1202 S. Elm St. Greensboro, N. C. 
Oil Handling Equipment 
Storage Tanks—Truck Tanks 
and 
Transport Trailers 
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DISTRICT OFFICES: 


Buffak e Clevel ; Dalla « Houston °¢ Los Angele 
New Orleans « Ne York « Pittsburgh « St. Louis « San Fra 
Seattle « Tulsa © Washington 

EXPORT DEPT. 

10 East 49th Street, New York 17, New York 





You see GATX tank cars every- 
where—207 specialized kinds— 
carrying petroleum products, 
fish oils, molasses, lard, sul- 
phuric acid, wines, tung oil and 
innumerable other bulk liquids 
to and from every state in the 
Union. Yet none 

of the more than 

40,000 tank cars 

in the GATX 


sATX 
Gi Z 
sLOGRAPHY 
GEOGR, 
fleet is ever more 
than a few hours 


away from one of General 
American’s completely 
equipped maintenance shops. 
Thus General American— 
builder, operator, lessor of 
tank cars—keeps the nation’s 
bulk liquids rolling swiftly, 
safely and economically to their 
destinations. 





GENERAL AMERICAN TRANSPORTATION CORPORATION 


135 South LaSalle Street « Chicago 90, Illinois 








NORTH CAROLINA cont'd 





CAROLINA OIL EQUIPMENT CO. | 


Phone 3-2361 P. O. Box 1993 
Raleigh, N. C. 


NATIONAL PUMPS 
NEPTUNE METERS 
NATIONAL HOSE 








All types Valves and Fittings 





OHIO 





OHIO OIL EQUIPMENT CO. 
251 North 5th St. 
Columbus 15, Ohio 


Adams 8920 Adams 5484 L.D. 337 


Distributors for 
Erie Meter Systems 
Progress Tank Trucks 
and Trailers, Joyce Lifts, 
Complete Service Station 
and Bulk Plant Equipment 











OKLAHOMA 





KELLEHER EQUIPMENT CO. 
1717 E. Ist St., Ph. 2-2889 
Tulsa 4, Okla. 
Tokheim-Curtiss-Lincoln-Wheaton 
Buckeye-Granco-Gates-Binks 
Sales Service & Parts 











PENNSYLVANIA 





E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 
le 





















For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 








RUTLEDGE EQUIPMENT CO. 
334 Blvd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 








West. Penn. Oil Equipment Co. 


512 Sandusky St. Cedar 8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 








Yale & Towne Pumps 





34 


Equipment 





12—Load-Grab Unit 





Manufacturer introduces load-grab 
unit for company’s 4,000-lb. capacity 
lift truck. A hydraulically controlled 
device, the load-grab equipment 
squeezes its load with sufficient side 
pressure to allow lifting without the 
need of a supporting pallet. Avail- 
able for substituting in place of stan- 
dard load-grab arms are number of 
special purpose load arms for handl- 
ing bales, boxes, crates, cartons, 
drums and barrels. With the load- 
grab mounted on a revolving apron 
attachment instead of the regular 
pallet arms, manufacturer says a 
great variety of combinations for 
lifting, turning and tiering many 
kinds of materials are possible. Ca- 
pacity of the load-grab mounted on 
the revolving apron of the 4,000-lb. 
capacity truck ranges from 1,930 to 
3,280 lbs., depending on length and 
type of loads that are being used, 
company says. Hyster Co. 


13—Loading, Unloading Ramp 


A portable ramp is said to solve 
loading and unloading’ problems 
caused by differences between dock 
heights and the varying bed heights 
of trucks and trailers. Made in two 
standard lengths, 10 ft. and 14 ft., 
with special sizes available on re- 
quest, the ramp is 5 ft. wide, mini- 
mum height 41 in. at adjustable end 
and maximum raised height 53 in. 
Height variations are accomplished 
by means of a mechanical screw-type 
lifting gear which is operated by a 
crank. Wheels of the ramp may be 
retracted by cranking to clear the 
ground. Among other applications of 
the 6,000-lb. capacity ramp the man- 





ufacturer lists the following: gradual 
incline from shipping dock or truck 
bed to. street level; transferring 
loads from truck to truck, or from 
freight car to truck; bridging area- 
ways between buildings. Barrett- 
Cravens Co. 


14—Quick Coupling 


Manufacturer has added a new %- 
inch double self-sealing quick coupl- 
ing which is said to shut off both 
ends of the line when uncoupled and 
to be leak-proof under applied or 
static pressures. Over-all length 
(coupled) is 4-15/32 in., minimum 
clearance 54 in., maximum outside 
diameter 1-21/32 in., weight in brass 
one pound. Unit is designed for low 
and medium pressure air, gas and 
fluid applications. E. B. Wiggins 
Oil Tool Co., Ine. 





15—Fire Extinguishers 


New line of 214-gal. silicon bronze 
fire extinguishers with monotype 
construction shells are in production. 
Available in either foam, soda-acid, 
or antifreeze models, the units have 
an ultimate shell strength of 1,400 
p.s.i. Other advantages claimed by 
manufacturer are: lighter weight, im- 
proved appearance, wider bottom 
handle, transparent plastic nozzle 
and holes in extinguisher skirt to 
admit a bar to hold unit firmly 
while removing cap for recharging. 
American-LaFrance-Foamite Corp. 


16—Tool Set 


A 68-piece master tool set and a 
five-piece car or household set has 
been added to tool company’s line. 
Master set includes nine feeler gauges 
and a holder; four punches and a 
chisel in a flexible kit; seven com- 
bination box and open end wrenches 
in a kit; four tappet wrenches in a 
kit; seven socket wrenches and six 
handles and attachments for 3/8-inch 
drive; 19 socket wrenches and six 
handles and attachments for ™%-inch 
drive; and a 20% x 11% x 9-inch 
tool chest with trays. Household set 
fits easily in glove compartment of 
car and includes a slip joint plier, an 
adjustable wrench, a plastic handle 
9/32-inch bit screwdriver, and a plas- 
tic handle Phillips No. 2 screwdriver 
—in a flexible kit. Plomb Tool Co. 
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Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib. 


Grease Drums 


Sa 
& Lightweight Drums 
for Chemical 


and Powdered 





Matelictate] kt 


Painted Various 
Colors or 


Decorated 


ANTI FREEZE 


“oe” 


SHIP YOUR PROOUCTS SAFELY-ADVERTISE THEM SMARTLY 
IN J&L STEEL BARRELS AND DRUMS 


In transit and storage of your 
products J&L Steel Barrels and 
Drums will protect from loss or 
contamination. They also pro- 


vide an opportunity to identify 
and advertise your products 
through attractive designs, both 
painted and lithographed. 


J&L STEEL BARREL COMPANY 


A SUBSIDIARY OF JONES & LAUGHLIN STEEL CORPORATION 
70 EAST 45TH STREET, NEW YORK 17, NEW YORK 
PLANTS 


PHILADELPHIA, PA. * NEW ORLEANS (GRETNA), LA. 
PORT ARTHUR, TEXAS 


BAYONNE, N. J. * CLEVELAND, OHIO 
NORTH KANSAS CITY, MO. 


September 21, 1949 








PENNSYLVANIA cont'd 





PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels— 
Storage Tanks — Pittsburgh Equitable 
Meters —Gasoline & Oil Equipment 











TEXAS 





Service Station, Bulk 
Plant and Airport 
Equipment 
UNITED PUMP SERVICE & 
SUPPLY CO. 


1701 South Lamar St. Dallas 2, Texas 











WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 














To Establish 
Your Company 


As the LEADING 


Oil Marketing 
Equipment 

- Distributor 

IN YOUR AREA— 


Box advertisements 
in this section are 
available. 


DISTRIBUTORS ONLY 
Write us for rates 


NATIONAL PETROLEUM NEWS 
1213 W. 3rd St. 
Cleveland 13, Ohio 
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17—Steel Shelving 








A new line of steel shelving is said 
to have greater strength and higher 
efficiency. A special stud saves 60% 
of assembly time and the more load 
placed on it, the tighter it grips, man- 
ufacturer claims. This stud slips into 
a hole in the shelf and into a keyhole 
in the upright. The shelf is pressed 
down and the assembly is complete 
with no nuts, bolts or tools needed 
for shelf or divider adjustment. 
Shelves are movable on 115-inch cen- 
ters and dividers on one-inch centers. 
Available in open and closed shelving, 
parts bins, and counters. Aurora 
Equipment Co. 


18—Locknut 
New locknut stays put exactly 
where it is positioned by wrenching 


in any position on bolt, manufacturer 


states. Other features claimed are: 
nut can be applied in either direc- 
tion: bolt load or stress is borne en- 
tirely by nut and not by the locking 
device; nut may be removed and re- 
applied time and again without los- 
ing its locking power; repeated ap- 
plications will not distort the threads 
of a bolt. The locknut consists of a 
standard steel nut and a slightly 
elliptical retainer ring combined in a 
single unit. When locknut is applied, 
the bolt forces the heat-treated alloy 
steel retainer back into circular 
shape, causing the retainer to grip 





the bolt threads with high pressure 
and preventing rotation of the nut 
even under conditions of severe vi- 
bration. The locknuts are made with 
National Coarse and National Fine 
Threads in standard sizes from *, 
in. to 2% in. Security Locknut Corp. 





19—Calculator 


New, automatic calculator multi- 
plies, divides, adds and _ subtracts, 
computing not only individual exten- 
sions, but also final results, manu- 
factuger says. Machine is said to fa- 
cilitate handling of payrolls, invoices 
inventories and tax compilations. 
Company claims a score of new fea- 
tures eliminate operator effort and 
fatigue. Friden Calculating Machine 
Co., Ine. 





20—Drum Carrier 


A new model of a load dispatcher 
has been introduced. Designed to 
carry four 55-gal. drums on a 42 x 48 
in. platform made of steel and welded 
to the pallet forks, the carrier is said 
to be capable of towing a trailer with 
four more drums. In its lowered posi- 
tion, the platform is 3%4 in. from the 
floor but can be raised four inches 
to give clearance on rough floors and 
over ramps. For use by oil compan- 
ies the manufacturer has _ placed 
bronze rollers on the rear of the 
trucks so that there is no steel on 
concrete contact. Drive wheel and 
casters are rubber tired. Powered 
with a two horse power engine, 
weight of unit is less than 1,000 lbs., 
speed is three miles per hour and ca- 
pacity is 3,000 lbs. Safety features 
are water-cooled condenser muffler. 
Protectoseal gas tank and cap as- 
sembly, and totally enclosed mercury 
ignition switch, company says. 
Schwitzer-Cummins Co. 
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WEIGHT? 





Equip with Lightweight 
MILVALOY Valves! 
Reduce Valve Weight 
by 60% or More! 


There’s no payoff in hauling dead weight! That’s why 
more and more tank truck operators are equipping 
with Milvaco valves made of Milvaloy. A non-cor- 
rosive, heat-treated and anodized aluminum alloy, 
Milvaloy weighs only one-third as much as bronze, 
yet sets new standards for ruggedness and reliability. 
Lightweight Milvaloy valves are ideal for tank truck 
operations, because, without adding any extra weight, 
they permit you to use larger valves which provide 
a faster flow and cut delivery time. 


Milvaco is the only valve manufacturer offering a 
complete line of lightweight, heavy duty valves de- 
signed especially for truck tank operations. 


Serving the Oil Industry with a Com- 
plete Line of Valves and Fittings 


7 «, 


. ew " 


September 21, 1949 





Lighten Your Load 


= increase Your 


Made of MILVALOY 


Profits With Valves 





HERE’S HOW YOU SAVE WITH MILVALOY! 
The following figures are based on valve equipment for an 
average standard truck with four compartments and 3” 


manifold line using 1 gate valve, 4 cross valves and 1 faucet. 








WEIGHT OF WEIGHT OF 
TYPE OF REGULAR MILVALOY WEIGHT 
VALVE BRONZE VALVES VALVES SAVED 
Gate (1) 24 lbs. 11 13 
Cross (4) 120 Ibs. 44 76 
Faucet (1) 28 Ibs. 10 18 


Total Weight Saved By Using Milvaloy Valves: 107 LBS. 











BY MILWAUKEE VALVE CO. * 


Think of it! 107 lbs. dead weight eliminated on 
every truck, every trip! 107 lbs. less wear on your 
tires — 107 lbs. less strain on engine and chassis 
— 107 lbs. of weight saved on gas and oil con- 
sumption! Multiply that figure by the number 
of trucks in your fleet and you'll get an idea of 
how much lightweight Milvaloy valves can mean 
in your operations. Replace or equip with Mil- 


valoy now! 


ILVACO 


MILWAUKEE 7, WIS. 
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21—Spray Nozzles 


A new spray nozzle incorporates 
a spiral design which is said to pro- 
duce finer atomization yet is practi- 
cally non-clogging. The nozzle shears 
from a single, high velocity jet a 
continuous film which readily breaks 
up into uniformly fine particles at 
relatively low pressures. No vanes or 
whirl discs are required. The nozzle 
is produced in various spray patterns 
and with flow rates from one-quarter 
gal. per minute to 100 g.p.m. Man- 
ufacturer says the nozzles can be 
used for all kinds of spray problems 
where a fine break-up at low pres- 
sures is required. Bete Fog Nozzle 
Co. 


22—Paper Cup Dispenser 


A new paper cup dispenser tele- 
scopes together as cups are removed 
and is said to keep cups handy, yet 
clean. Molded of plastic, the dis- 
penser holds 250 cups which may be 
quickly dispensed although the hands 
never touch the individual cup or the 





The Perfect 
SEALANT! 





Available 
complete 


RECTORSEAL #2 
BECAUSE— 


© it is thin in the can for easy ap- 
plication and economy 
* it is thick in the joint for maxi- 
mum sealing 
* it never dries out—never sets brittle 
or hard 
* retains its sealing qualities for the 
the life of the connection 
Use Rectorseal #2 wherever there is 
possibility of leaks on piping installa- 
tions or repairs. It'll prevent leaks 
save gasoline waste. It’s impervious to 
gasoline (regular or aviation) 
Created for the Oil Industry . . . 
Proved in the Oil Industry. 
Specify Rectorseal #2 on all piping con- 
nections. Or write 


RECTORSEAL, Dept. J 
2215 Commerce St. 
Houston 2, Texas 








RECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 
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stack of cups. The unit can be quick- 
ly disassembled for easy cleaning, 
and is inexpensive to operate and 
maintain because there are no mov- 
ing parts. Lily-Tulip Cup Corp. 


23—Alarm Bell 


A new alarm bell for either single- 
stroke or vibrating operation is said 
to be weather proof, and approved 
by Underwriters’ Laboratories and 
Factory Mutuals. Bell mechanism 
consists of a solenoid coil in which 
a loose-fitting plunger operates. This 
mechanism is supported by a glazed 
porcelain terminal block mounted in 
a cast aluminum back box that 
serves as a housing for the mechan- 
ism and also as an outlet or pull 
box. Cast aluminum cover supports 
the brass gong shell and aluminum 
guard. This cover is fastened to the 
top of the back box by means of a 
separable hinge and easy access to 
the interior of the bell is assured. 
The guard, gong shell and cover may 
be swung upward on the hinge or 
removed entirely without disturbing 
wiring connections. The bell is de- 
signed for surface mounting and 
three slotted lugs are provided for 
this purpose. Knockouts are pro- 
vided in the sides, bottom and back 
of the back box to permit the use 
of one-half inch or B.X. cable. Por- 
celain bushings are supplied when 
the bell is to be used with open wir- 
ing. Bells come in 8, 10 and 12-inch 
sizes for operation on three to 250 
volts, A.C. or D.C. The Autocall Co. 


24—Portable Hoist 


Portable lifter for loads up to 1,000 
Ibs. has been developed. Incorporat- 
ing a lifting platform 24 in. wide 
and 30 in. long, the lowered height 
is 5% in. and the lifting height 58 






— 


in. Over-all height of the machine is 
76 in. Hoisting mechanism consists 
of a planetary gear drive winch 
which raises and lowers the lifting 
carriage 1% in. with each revolution 
of the crank. The crank handle can 
be swung out of the way when not 
in use. Double pad spring loaded 
floor locks operated by a single han- 
dle, hold the hoister in position while 
loads are being transferred to or 
from the lifting platform. Unit is 
said to be easily moved by means of 
push handles. Lewis-Shepard Prod- 
ucts, Inc. 


25—Faucets and Gates 


A new line of oil drum and barre! 
faucets and oil gates are being intro- 
duced by the manufacturer. The 
gates have a newly designed safety 
grip, fluted finger hold handle and 
company says because of generous 
proportion and a shortened spring 
housing it is not necessary to use 
a hammer on a tight valve. Avail- 
able in two patterns, each of which 
has provisions for padlocking. The 
oil drum and barrel faucets are of 
the self-closing type and lock lever, 
taper plug type. Self-closing valve 
stem is of cold rolled steel with neo- 
prene replaceable disc seat and an 
engineered design cleanout plug hav- 
ing a flange holding under pressure 
a neoprene sealing ring to prevent 
leakage, manufacturer states. Fau- 
cets have a longer outlet nozzle than 
conventional type, company claims, 
thus reducing turbulence in the flow 
of liquid from the drum and prevent- 
ing splash, waste and fire hazard. 
The container or measuring can may 
be brought close to the faucet or the 
outlet nozzle may be inserted into 
the neck of a bottle. Both gates and 
faucets are made of either fine grey 
iron with heavy black enamel finish, 
or malleable aluminum alloy. Syra- 
cuse Alloy Metals Corp. 


26—Paint for Asphalt Shingles 


A waterproof finish for painting 
and weatherproofing asphalt _ side 
wall and roof shingles is offered by 
one manufacturer. The new product 
was developed especially for use to 
restore and beautify dirty, weather- 
beaten insulated brick siding, com- 
pany says, claiming that the paint 
will stop bleeding and crumbling, by 
sealing the pores of the surface, leav- 
ing a colorful waterproof finish 
which will withstand atmospheric 
and weather conditions. Available in 
one and five gallon containers, this 
finish is ready mixed for immediate 
application, manufacturer states. 
Three light and four dark colors are 


offered. Dewatex Manufacturing 
Corp. 
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Bandwagon rolling for 
OIL PROGRESS WEEK! 
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During the week of October 16th-22nd, your needs. Tie in ads...sample speeches ... booklets ... 

community’s attention will be focused on motion pictures...employee meeting material...poster 

the oil industry! For that’s the date of Oil Progress ge ad eg “ . a ee ae SS 
° € ‘ 4 r 1e ! 

Week —the week that gives you a chance to report the _ — 


progress you and your industry have made. Here’s how you can benefit from 

Last year, Oil Progress Day gave thousands of oil men Oil Progress Week 

across the country a great chance to tell their story — During Oil Progress Week get people acquainted with 

and they did, with results that paid off handsomely in your business. That way, your neighbors will get a new 

good will and good business. This year, with an entire understanding of the problems you face... an under- 

week devoted to the event, you’ve got an even greater standing that’s bound to result in more friends for you! 

opportunity to explain how your firm is helping to pro- Tell them about today’s new and better oil products... 

vide America with better, more efficient oil products... | how hard you’ve worked to maintain and step up your 

higher standards of service. high standards of quality and service—and you create 
good will that pays off for you and your firm in the long 


You’re the One Who Gains! 


You gain when your customers understand the com- 
petition in oil—the way you compete with rival com- 


run! 


Get in touch with your district committee NOW! 


panies to win customer approval. For as the public They'll make it easy for — to make the most of Oil 
learns what a great job you're doing, they’ll understand Progress Week. They ll tidy eae material a 
why your business freedom means more oil products to tie your business in with this big nation-wide report! 
better oil products, better service for them! Get in touch with your local O.L.L.C. office Now, or write 


to national office address listed below. 


Hurry! Get Ready For Your Big Week! 


Get free material to promote Oil Progress Week from OIL INDUSTRY INFORMATION COMMITTEE 
your local committee office. You can adapt it to fit your ——50 West 50th Street * New York 20, N. Y—— 


Don’t miss this chance to stand out in your 


community! Make Oil Progress Week Your Week! 
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NEW LITERATURE 


27—Motor Oil Facts 


The Pennsylvania Grade Crude Oil 
Assn. has prepared a booklet on the 
characteristics of Pennsylvania mo- 
tor oils. Entitled “Facts and Figures 
that Prove the Superior Quality of 
Pennsylvania Oils,’ the publication 
covers consumption characteristics, 
pour stability, additive approval pro- 
gram, engine tests, a discussion of 
the Conradson Carbon Residue Test 
in motor oils, and field test results. 
All who sell Pennsylvania oils are 
invited by the association to read the 
booklet. Over one-third of the book- 
let lists causes of oil consumption 
and shows how different grades of 
100‘, Pennsylvania motor oil react 
in engine tests. Also shown are con- 
sumption ratios of motor oils proc- 
essed from other crude oils. The 41 
pages of the booklet are filled with 
tables, charts and pictures to back 
up the statements made. Additives 
also are discussed with a list of 
those approved and in what concen- 
trations. Pennsylvania Grade Crude 
Oil Assn. 





28—Engine Cooling Systems 


A 16-page manual gives facts on 
engine cooling systems. First part 
of the booklet gives data on what to 
look for when an engine overheats 
and how to protect the cooling sys- 
tem. Another section tells how to 
service the cooling system and stop 
leaks. Also included in the manual 
are pointers on how to sell cooling 
system service to help keep cus- 
tomer’s car in good shape. Last part 
of the booklet tells the inside story 
of engine cooling. Illustrations in- 
clude both photographs and sketches 
Warner-Patterson Co 


29—Rubber, Asbestos for Oil 


New 16-page booklet describes rub- 
ber and asbestos products for the oil 
industry. It contains descriptions on 
new products and information on 
rotary and other types of hose used 
on the drilling rig, oil loading hose 
for ship and tank cars, butane and 
airplane fueling hose, refinery, fire 
and still cleaning hose, belts for 
drilling and pumping, brake blocks 
for oil well draw-works, and pack- 
ings and gaskets. Raybestos-Man- 
hattan, Inc. 


30—Safety Heads, Vent Valves 


Safety heads, safety head flanges, 
safety head rupture discs'and relief 
valves, automatic chemical feeders 
and pressure vacuum vent valves are 
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covered in an eight-page booklet. 
Photographs and drawings illustrate 
products while charts give capacities, 
ratings and specifications. Black, 
Sivalls & Bryson, Inc. 


31—Six Wheelers in Action 


Manufacturer of tandem drive un- 
its for six-wheel trucks has prepared 
a descriptive booklet on work these 
units are doing and the principles 
on which they operate. Primarily a 
pictorial presentation, almost all in- 
dustries using heavy trucks are rep- 
resented. Timken-Detroit Axle Co. 


32—Oil Hose Catalog Section 


New catalog sections on manufac- 
turer’s line of oil hose, for cargo 
handling, and its gasoline and fuel 
oil hose for curb pump, tank truck 
and tank service have been published. 
Pictures and description of the hose, 
fittings and couplings for each serv- 


ice, recommended uses and detailed 
specifications are included. B. F. 
Goodrich Co. 


33—Truck Pumps 

Four-page folder describes manu- 
facturer’s new single and dual (split 
load) truck pumps. Data on speci- 
fications and application are repro- 
duced together with photographs and 
drawings of the equipment. Black- 
mer Pump Co. 


34—Quartermaster Purchasing 


“How to do Business with the 
Quartermaster Corps” is title of a 
new 16-page booklet published by 
the Quartermaster Corps. It was 
prepared to serve as a guide to man- 
ufacturers and other interested per- 
sons. Listed are the products the 
Quartermaster buys and where, and 
how to go about getting this business. 
Department of the Army, New York 
Quartermaster Purchasing Office, 
111 East 16th St., New York 3, N. Y. 


NEWS OF MANUFACTURERS 


Opening of a factory branch office 
and warehouse at 2700 So. Santa Fe 
Ave., Los Angeles, Calif., is an- 
nounced by The Granberg Corp. 
Establishment of the new  of- 
fice makes factory service available 
to Southern California. Douglas Wil- 
kins, former vice president and gen- 
eral manager of the New Plastic 
Corp., has been named division sales 
manager of Granco and will be in 
charge of sales and service of com- 
pany’s products in the Southern 
California and Arizona area. 

7 a & 

Rohm & Haas Co. has sent on a na- 
tionwide tour its exhibit featured at 
the recent Store Modernization Show 
in New York City. Exhibit is de- 
signed to show the advantages of 
acrylic plastic for store moderniza- 
tion and merchandising aids. Called 








the “Plexiglas Store Show,” the ex- 
hibit takes the form of an actual 
shop, complete with a _ backlighted 
storefront and featuring signs, show- 
cases, wall cabinets, lighting fixtures, 
partitions, displays, and other mer- 
chandising aids. The exhibit opened 
in Philadelphia on Sept. 13, and will 
reach San Francisco, Los Angeles, 
Detroit, Cleveland, St. Louis, Chicago, 
and Boston before Christmas, playing 
three-day stands in each city. 


The Wheaton line of oil equipment 
is being produced now in England un- 
der the name “Emco-Wheaton” by 
the Emco Brass Manufacturing Co., 
subsidiary of the Empire Brass Manu- 
facturing Co. of London, Ont., Ca- 
nada, an affiliate of Wheaton Brass 
Works. In announcing the extension 











ane ten. 


A new building houses the Chicago Branch of Neptune Meter Co. Company found 

it needed more space to enlarge its laboratory and service facilities and to pro- 

vide room for its newly acquired Rensselaer Valve Co. Division. New location is 
at 4048 West Taylor St., Chicago 24, Ill. 
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While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream— 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 

. wg “efiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
with the achievement of highest ultimate earning power. 


. 
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NOW=—PRE-CAST WALLS THAT SAVE OVER 35% 


Nearly everyone is familiar with the astronomical 
heights to which the costs of brick refinery buildings 
have risen. Some efforts have already been made to find 
lower costs methods. Among these is the use of concrete 
blocks, but this type of construction has the decided 
disadvantage of low structural strength to support 
equipment. Poured concrete walls remedy this defect 
but again prices soar because of tailor-made form work. 

Seeking an economical solution to this problem, 
Kellogg’s engineering and construction departments 
combined their efforts. They eventually arrived at a de- 
sign that not only overcomes such disadvantages as low 
structural strength, but saves upwards of 35% of the cost 
of brick buildings. Moreover this new technique has a 
further advantage in that the buildings can be closed in 
a fraction of the time required for other types, thus per- 
mitting interior work to proceed regardless of weather. 


Kellogg’s concept isn’t unusual, but the application is. 
Several recently completed large steel frame buildings 
and reinforced concrete super-structures were designed 
so that entire wall sections could be precast — complete 
with all door and window frames as well as conduit, 
duct and pipe inlets in place. Poured at the same time as 
the foundations, wall sections cure simultaneously and 
cranes can then lift them into position in a matter of 
minutes. The result: Modern, industrial housing with 
low maintenance and high functional value at radically 
lower costs. 

This is another example of how completeness of staff 
and integration of operation benefit the refiner. Such at- 
tributes are the result of size, and of wide experience 
in both technical and managements phases. The M. W. 
Kellogg Company believes that such an organization is 
the only true approach to LOW INITIAL COSTS. 


THE M. W. Kezztoce Company 


A SUBSIDIARY OF PULLMAN, INC. 


ENGINEERS TO THE PETROLEUM INDUSTRY 


JERSEY CITY LOS ANGELES TULSA 
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1 HAVE NOTICED A 
MARKED INCREASE 
OiIL CHANGES SINCE 
INSTALLING GRAYMILLS 
OIL-CHANGER — | FEEL 
THAT | HAVE MADE A 
WISE AND SOUND 
INVESTMENT 





150% INCREASE AT 
THIS 1-HOIST 
aria Velo Moe Nile). 


Everyday more and more service 


stations are discovering Graymills 
Oil Changer and how it helps them 
to sell more oil than they had ever 
before dreamed possible. Just in- 
sert metal suction tube of changer 
into dip stick hole. Presto, like 
magic—in from 2-3 minutes old 
oil and sludge from crankcase are 
drained into tank at base of 
changer. 

The new Graymills automatic Oil 
Changer impresses customers with 
its dramatic action, sells them 
complete oil changes on the spot 
when ordinarily you would only 
add a quart or two. 


In attractive color combinations. 


Write for free, illustrated folder. 


GRAYMILLS CORPORATION 


2012 RIDGE AVE., EVANSTON, ILL. 
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of the Wheaton line to England, A. 
Warren Wheaton, president, said the 
move follows 22 years of co-operative 
efforts with Empire in Canada. 


All directors of Empire Brass are 
to hold similar office in Emco-Whea- 
ton in England, Charles Ivey, pres- 
ident of Empire says. C. Robert Ivey 
is managing director at the Croydon 
plant and Jack Stevens, vice presi- 
dent of Empire, will be active in 
distribution abroad. 

The Canadian affiliate of Wheaton 
Brass now produces the entire Whea- 
ton line and, although initial English 
production at Emco-Wheaton will be 
confined to loading assemblies, the 
ultimate goal is full production of the 
complete Wheaton line of oil equip- 
ment. 

General offices and plant of Emco- 
Wheaton will be located on Mill Lane, 
Waddon, Croydon, England, and a 
catalog already is available for cus- 
tomers. 





Mr. Wheaton Mr. Ivey 


EQUIPMENT PERSONALS 


Champion Spark Plug Co. has ap- 
pointed George F. Owens district 
sales manager for Illinois, Wisconsin, 
Minnesota, Nebraska, Iowa, North 
and South Dakota, and the upper 
Peninsula of Michigan with head- 
quarters in Chicago. Mr. Owen joined 
Champion in 1934 and has worked in 
San Francisco, Baltimore and Co- 
lumbus territories. He was moved 
to Chicago as territory representative 
in January of 1949. 


* * * 


J. Bryant Lanier, who recently was 
transferred as Richmond Oil Equip- 
ment Co.’s representative from the 
Washington-Maryland-Delaware area 
to the South and North Carolina re- 
gion, almost developed (through 
necessity) into an accomplished 
quick-change artist at the North 
Carolina Oil Jobbers Assn. fall meet- 
ing at Carolina Beach, Sept. 6-7. Ar- 
riving in the morning spic-and-span, 
he found that handling arrangements 
for his “Gasboy” dispensing pump 
had gone awry, so off went the natty 
attire and on went the working 
clothes. After completing the un- 











ONLY a MARLOW 


offers all these 
advantages 


Centrifugal action—quiet, efficient. 
Self-priming on suction lifts. 
Self-purging—will not vapor lock. 
Higher capacity for size. 


No rubbing parts—long life and low 
maintenance cost. 


© No internal priming valves or de- 
vices. Positive priming action. 


© No gear reductions—operate at 
standard motor speeds. 

© No by-pass or pressure-relief valves; 
no burned out motors or overloaded 
engines. 

© May be placed outdoors—no pump 
house required. 

® Continued high capacity at low ini- 
tial cost. 


© Marlow self-compensating shaft seal. 











Send for a copy of 
this bulletin that 
gives details. 


MARLOW PUMPS 


Manuvtacturers of Quality Pumps Since 1924 








































NATIONAL PETROLEUM NEWS 


a’ 














Save thée*thxeads and you-edve your pipe ... use a 
THREDKOTE Compound on all threaded connections . . . it will 
give you 3-point service ... 1, it seals; 2, it lubricates; 3, it’s rust 


preventive ... there’s a Thredkote Compound for every threaded 


‘THREDKOIE 


eeorsTeet® UV & PAT. OFF. 


joint in the oil industry. 





Thredkote 701 for extreme pressure connections, 
oil well casing and tubing, tool joints. 


Thredkote 702 for Christmas Tree assemblies, steam lines. 
Thredkote 705 for extreme and high pressure connections. 
Thredkote 708 for air lines, bolted tanks, gas and gasoline lines, 
gasket seals, oil well casing and tubing, permanent sealer. 
For sale by Humble Oil & Refining Co., 
and leading oil industry supply houses. 
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1. Steberlite Floodiamp Holder 
$-300 for 150-watt Par-38 and 
R-40 lamps. 

2. Steberlite Mogul for use 
with 300-and 500-watt lamps. 




























neck where diameter varia- 
tions are negligible. Gasket 
does not weld to neck permit- 
ting lamp replacements with- 
out injuring sealing properties 
of gasket. 


By use of Adapter Box No. § 301, 
clusters up to 5 Steberlites can be 
quickly assembled as one unit and 
this, in turn, fitted to 1/2” or 2” 
pipe or for direct connection to 
conduit. 


Write today for 
lighting sugges- 
tions and com- 
plete specifica- 
tions. Ask for 
Bulletin 120. 





Silicone gasket fits around "3 











IMPROVES EMPLOYEE 
WELFARE 


New 


STEBERLITE 
SPOT and 
FLOODLIGHTING 


The wide range of application plus 
flexibility and low cost have resulted in 
extensive use of Steberlites. These easily 
assembled lamp holders—one for 150- 
watt Par-38 and R-40 lamps, and the 
Mogul for 300- and 500-watt lamps, are 
sturdily constructed, weather-proof, and 
completely wired. Steberlites improve 
lighting, add to utility and safety. 


COMPLETE UNITS 
No Small Parts to Handle 


Steberlites are ready for quick installa- 
tion indoors or out. They save labor and 
wiring costs. No other small parts are 
required since Steberlites are complete 
units. Their flexible design makes it 
possible to use Steberlites singly, in pairs, 
or clusters of 3, 4, and 5. Only a few 
basic units are required to serve most 


needs. ; 
STEBER MANUFACTURING CO. 
Dept. 88 Broadview, Illinois 





STEBER 
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crating and arranging, he changed 
into fresh clothes and breathed a sigh 
of relief while sitting down to lunch 

only to run afoul of a rambunctious 
tray that deposited a glass of iced 
tea in the middle of his freshly- 
pressed trousers. Back to his room 
he went for another quick chang‘ 
which was sufficient to get him 
through the afternoon meeting but 
notwithstanding the effects of the very 
sticky weather. Immediately after- 
wards, he dressed for the fifth tim: 
that day. 

At the north Carolina meeting. 
Leonard R. Frazier, vice president in 
charge of sales for National Pumps. 
Cincinnati, Ohio, told of the opening 
of a new factory branch at Raleigh. 
N. C., where a complete stock of 
dispensing pumps is being maintained 
for handling Carolinian accounts. . 
In charge of the Raleigh branch is 
John Dozier of Carolina Oil Equip- 
ment Co. 


Karl H. Mayers 
has been appoint- 
ed advertising 
manager of Pu- 
rolator Products, 
Inc., Newark, N. 
J. Mr. Mayers 
was formerly 
with United — 


States Rubber 


Co. in a promo- \ 
tion capacity. He 
graduated from 
Colgate Univer- 

; , r. Mayers 
sity in 1941, ” 


served as an 
aerial gunnery officer in the Navy in 
the Pacific during World War II 







~ 


k * * 

J. B. Trotman 
has been elected 
executive vice 
president of the 
Everite Pu mp 
and Manufactur- 
ing Co. Mr. Trot- 
man was asso- 
ciated for a num- 
ber of years with 
Goulds Pumps 
Inc., in Seneca 
Falls, New York, 
and later as man- 
ager of their 
Philadelphia and 
Chicago offices. He has also been 
associated with Roots-Connersvill« 
Blower Corp., and the Blackmer C 





Mr. Trotman 


* * 


Chek-Chart Corp. has promoted 
William C. Callahan, eastern man- 
ager, to the post of editorial directo 
at the company’s headquarters in 
Chicago. Shelton R. Houx of thi 
Chicago sales organization will re- 
place Mr. Ca‘lahan as eastern man- 
ager with headquarters in New York. 
The company also appointed Fred H. 
Dettmar as editor. 
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In a recent reorganization of top 
executive positions, the Mack Truck 
Co. appointed E. D. Bransome to the 
dual position of chairman of the 
board and president of the company. 
Mr. Bransome, 
who has been a 
director of the 
company for the 
last five years, 
succeeds C. T. 
Ruhf as president 
and L. G. Bissell 
as chairman of 
the board. Mr. 
Bransome will 
continue his as- 
sociation with the 
Vanadium Corp. 
as chairman of 
the board and 
member of the executive committee, 
and Messrs. Bissell and Ruhf will 
continue as members of the Mack 
board, with Mr. Ruhf remaining with 
the company in a consu!ting capacity. 

One of Mr. Bransome’s first official 
acts as president was the appoint- 
ment of Henry W. Dodge as executive 
vice president with special respon- 
sibility for sales and advertising. Mr. 
Dodge, chairman of the board and 
director of Air Products, Inc., at the 
time of acceptance of his new posi- 
tion, was on loan to ECA as chief of 
petroleum on the staff of Ambassador 
W. Averell Harriman in Paris. He 
resigned both positions on June 30. 
A veteran sales executive, Mr. Dodge 
was associated for many years with 
The Texas Co., in which organization 
he filled the posts of vice president 
and genera! sales manager. 


Mr. Dodge 


* * * 


Rockwell Mfg. Co. elected W. A. 
Marsteller and Robert P. Melius as 
vice presidents recently. Mr. Melius 
was recently placed in charge of sales 
for the newly created power tool divi- 
sion. Mr. Marsteller has been man- 
ager of advertising and market re- 
search for the past several years, as 
well as vice president of Edward 
Valves, Inc. 


Regis L. Plante 
has jo ined the 
Braun Bros. Oil 
Co. to become 
sales manager of 
their oi] burner 
divi sion. Mr. 
Plante was for- 
merly associated 
with Common- 
wealth Edison 
Co., where he 
served for 17 
years. Before 
taking his new 
post he spent sev- 
eral weeks surveying the metropoli- 
tan Chicago area served by Braun 
Bros. 


Mr. Plante 
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Showmanship and Qacvice 


with LUBRICATORS 
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TBA Section 


Spark Plug Sales Can Increase Profits, 




















Help Protect Gasoline Brand Preference 


Right Sales Psychology May Involve Stressing Economy of Replacing 
Defective Plugs with Good Ones, Rather Than Cost of Buying New Ones 


By FRANK C. STURTEVANT 
NPN Staff Writer 


A strong promotion campaign to 
sell frequent spark plug replacements 
should be included in the program 
of every gasoline marketer who wants 
to win friends for his brand of gaso- 
line. Too often the brand of gasoline 
is blamed for poor mileage or slug- 
gish pick-up when even the highest 
quality of gasoline cannot show up 
to good advantage in an engine with 
defective plugs 

It should not be hard for petroleum 
marketers to educate dealers to this 
point of view. One good approach 
would be to remind dealers how it 
helps a service station to have cus- 
tomers who are boosters—drivers who 
think the brand of gasoline the deal- 
er sells is tops. Then point out how 
the gasoline can only deliver its best 
when there is a steady, hot spark 
from every plug in the engine, and 
suggest that the best way to keep 
customers happy would be for the 
lealer to join with the gasoline mar- 
keter in putting more emphasis on 
replacing worn out spark plugs. 

Dealers also need to be reminded 
that from the direct profit angle 
spark plugs are a star performer in 
the TBA line. They yield a satisfac- 
tory margin ranging up to the 45% 
for the station operator. At the same 
time spark plugs represent a kind 
if stock that is easy to handle, com- 
pact in size and shape and subject 

little or no deterioration in storage 

r on display 

For the petroleum marketer the 
vholesale margin on plugs, which is 
usually around 25 to 27%, compares 
favorably with other TBA wholesale 
nargins. The same considerations of 

ympact package size and durability 
nake spark plugs easy to store and 


hin in any TBA stockroom. 


Most oil marketing men_ probably 
r with reason, that dealers could 
ell more TBA replacement items 
46 


spark plugs included, if they would 
practice up on some simple, routine, 
but diplomatic suggestions about car 
care. In the case of spark plugs, deal- 
ers have to be sold on the value of 
suggesting a free check of spark 
plugs. 


Many Opportunities Present 


One of the hardest educational jobs 
confronting petroleum marketers is 
to convince service station operators 
that there are many opportunities to 
offer a free plug check without an- 
tagonizing customers. In his own 
mind the average service station deal- 
er dislikes to make too many sugges- 
tions to his customers for fear they 
will get the impression he is “always 
trying to sell them something.” 


A good move for oil marketing 
management would be to bring this 
unspoken dealer sales resistance out 
into the open. A dealer often builds 
up this type of sales resistance be- 
cause his own sales approach is 
wrong. Customers have reacted un- 
favorably to his uninspired efforts to 
sell them something without explain- 
ing why it would save them money 
or improve the operation of their 
cars. 


Suggest to dealers that considera- 
tion for customers’ feelings can be 
overdone; that a spark plug check 
is a way to save money for the cus- 
tomer rather than cause him extra 
expense; that motorists do not look 
upon reasonable, helpful suggestions 
as just a trap to get their money. 

Perhaps the idea can be planted 
that the dealer can become a hero 
in his customer’s eyes hy helping 
him save money on gasoline. Why 
not tell a dealer that when he sug- 
gests getting rid of weak or leaking 
plugs that waste gasoline he can 
truthfully say to his customer: 
“These new plugs may cost me five 
or six dollars worth of gasoline sales.” 

Then point out to the dealer that if 


he really believes new spark plugs 
save gasoline he will find it easy to 
keep his customer’s mind on the mon- 
ey he is going to save, rather than 
on what the plugs cost. 

It is an easy mistake for oil mar- 
keters to assume that dealers know 
what is in the spark plug manuals 
provided by the plug manufacturers 
More important, dealers should be re- 
minded that a surprising number of 
motorists don’t know whether it pays 
to keep plugs in service after 10,000 
miles. Or that partial or complete 
plug failure can take place after 
5,000 miles, and that it pays to check 
plugs at all lubrication periods after 
5,000 miles or whenever there is any 
indication of poor engine performance 


Review Fundamentals 

It is worthwhile to review with 
the dealer such fundamentals as the 
fact that premature plug failure may 
occur in older cars where too much 
oil gets past the piston rings; or 
in any cars with incorrect carburetor 
settings or in which plugs have been 
installed which are too hot or too cold 
for the engine. Some check should be 
made to see how well a service sta- 
tion dealer can judge if a set of 
plugs can be put in condition by 
cleaning and re-gapping, and if he 
really knows how to use a gauge on 
the points. 

A lot of emphasis ought to be put 
on the fact that poor spark plugs can 
cause excessive gasoline consumption 
long before they cause an engine to 
miss. Dealers should be warned of the 
danger of poor gasoline mileage. 

Almost any customer may suddenly 
decide to check his mileage, and 
without making any complaint to the 
dealer, conclude he could do better 
with some other brand of gasoline. 

How many other troubles due to 
poor plugs are often blamed on the 
brand of gasoline? If a motorist 
experiences hard starting, sluggish 
pick-up, overheating, bucking on a 
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MONSANTO OIL ADDIAANAS 


SANTOPOUR ANTOPOUR ? a 
Pour point depr ts { 
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SANTOLUBE ) 395-X, 398, B94-Cc 
Motor oil hit r 

SANTODE 

is 
SANTO S-RI, 29, 30 

sear lubr t additives 46 meet require 
ments of Army specificafio@s 2-105A and 
2-1058 
SANTOLUBE 2 A, 303A, 520 
Mot feraent 


MONSANTO 


CHEMICALS ~ PLASTICS 
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The addition of Santopour or Santopour B to your wax-bearing base stocks enables 
you to lower the pour point as much as 60° F., with less dewaxing. That saves you 
time, oil and money... gives your motor oils customer-pleasing qualities. Because 
of the uniform quality of Monsanto Santopours, you can peg your pour point where 


you want it — and keep it there. 


Physical properties of the Santopours closely resemble those of petroleum. You can 
blend them with your base stocks as easily as you can blend two oils. Santopours are 
safe to use...contain no active free radicals...no loose chemical bonds... no 


acids ...no alkalies ...no inorganic salts or other harmful material. 


Plan now to build customer satisfaction into your motor oils with Santopour or Santo- 
pour B. For further information, technical assistance or Santopour samples, mail the 
coupon or write: MONSANTO CHEMICAL COMPANY, Desk H, Petroleum Chemicals 
Department, 1744 South Second Street, St. Louis 4, Missouri. 


eceeeeeeeeseeeeeeeeeeeeeeeeeeeeeeeeeees 
MONSANTO CHEMICAL COMPANY 

Desk H, Petroleum Chemicals Department 

1744 South Second Street, St. Louis 4, Missouri 


Please send, without cost or obligation, complete details on improving lubricants with 
Santopours. . 
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grade or uneven running, his serv- 
ice station may find the cause by 
checking his plugs. A good question 
to ask dealers would be whether 
they would rather sell some spark 
plugs or lose some dissatisfied cus- 
tomers, who have mistakenly b'amed 
the brand of gasoline for poor car 
performance. 


Information Available 


Additional information on _ plug 
threads, plug sizes, and how to de- 
tect leaking plugs has been circulated 
by the plug manufacturers, but there 
is a question as to whether enough 
educational work has been done on 
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w Air pockets cause 75% of the service expense 
on hydraulic lifts. The Automatic Air Bleeder 
is a trouble-free device on Rotary Lifts which 
positively prevents the forming of air pockets. 
starts and 
stops, even when handling the heaviest loads. 
It eliminates pipe-pound, the danger of blowing 
out packing, bursting oil line connections un- 


The Bleeder guarantees smooth 


derground, and the loss of oil from 
the exhaust valve. 

This famous 
thoroughly proved 


been 
on thousands of 
lifts. It’s one of the many reasons it 
always pays to buy a Rotary Lift. 


bleeder has 


* You get the Automatic Air Bleeder 
only on Rotary Free-Wheel, Roll-On and 
Truck Lifts with Airdraulic Jack 


t r new Catalog 116 


ROTARY LIFT CO. 


Kansas, Memphis 1, Tenn. 
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TIC AIR BLEEDER™ 
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these and other phases of plug sales 
and service. In recent years the use 
of plugs with varying heat ranges 
has become popular as a step toward 
providing the best possible ignition 
for each car. Dealers have not yet 
been fully educated on the importance 
of installing plugs of the right heat 
range, and on how to determine which 
plugs should be used. 

But aside from disseminating fac- 
tual information about spark plugs 
and their relation to car performance, 
and service. In reecnt years the use 
it may pay to bear down hard on 
overcoming a common _ delusion 
shared by many dealers. It consists 


Pockets 
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Scored 
Plungers 


Bearing 


THE ORIGINAL HYDRAULIC LIFT... AND STILL THE LEADER 
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of a tendency to let the car owner 
get by with poor plugs or the wrong 
plugs in a mistaken notion that such 
a practice in some obscure way con- 
stitutes economy. 

It might be well to hammer home 
to dealers the idea that it is espec- 


ially futile, and the height of false 
economy, to eke out the last mile of 
service from a set of old spark 
plugs. This is on a par with the 
costly practice of trying to see how 
much mileage can be secured from 
an old tire instead of trading it in 
before tire trouble arrives; or hesi- 
tating to junk an old battery before 
it goes completely dead; or trying to 
save money by ignoring the warning 
to change oil and lubricate for safety 
every 1000 miles. 

. Once the dealers are convinced that 
no motorist ever saves money on 
that kind of a program, they will 
have no trouble explaining why new 
plugs pay for themselves. 


TBA Briefs 


Manufacturer’s shipments of pas- 
Senger car casings in July increased 
2.99% following the pattern of pre- 
war tire replacement buying habits 
(see Aug. 24, 1949, NPN, cover and 
p. 26), according to the monthly re- 
port of the Rubber Manufacturers 
Assn. 

Shipments during July totaled 
6,795,517 compared with the June 
total of 6,598,518. At the same time 
production of passenger casings de- 
creased during the month to 5,507,334 
units from 6,470,724 the previous 
month. The increase in shipments 
and cut in production caused a 
12.08% decrease in inventories as of 
the end of July compared with the 
end of June. 

Rubber Manufacturers Assn. said 
that the decrease in production could 
be partially accounted for by the com- 


plete shut down of several plants for 
maintenance and vacation periods. 
* + * 


Another chemical product to keep 
windshields free of ice is being put 
on the market by the Cristy Chemical 
Corp. It will be called Clear-Glass 
De-Icer and will be put.up in a con- 
tainer with a spray cap dispenser. 
When sprayed on the glass it is 
claimed that it will prevent the forma- 
tion of sleet, ice, snow and frost. 

* * * 

Kentucky Standard is driving home 
the idea to its dealers that every new 
tire sale should a'so be a new tube 
sale. An illustrated half-page article 
in the company’s dealer publication 
explains why and how the customer 
is taking a chance on ruining the new 
casing when he puts an old tube into 
it. Article describes the effects of 
thin spots, tube growth and loss of 
elasticity and tensile strength and 
warns that “a new tube is cheap in- 
surance.” 
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TBA Men Say Manufacturers Should 
Set Up Programs to Fit Oil's Needs 


Dealer Training, Inventory Control and Advertising 
Appropriations Discussed by Oil's Midwest TBA Group 


By FRANK C. STURTEVANT 
NPN Staff Writer 


ST. LOUIS—Not enough TBA 
manufacturers appreciate the need 
for a special program to fit in with 
oil company TBA distribution. This 
view gained general support at the 
meeting of the Midwest Section of 
the Oil Industry TBA group held at 
the Chase Hotel here last week. 

It also was generally agreed that: 

1. Special advertising programs 
should always be set up by oil com- 
panies for carrying out their TBA 
merchandising programs, although 
opinion differed as to whether the 
amount allotted should be a percent- 
age of TBA sales or should be esti- 
mated according to the nature of 
the job to be done. 

2. Oil jobbers distribute an im- 
portant part of TBA merchandise. 

3. Service station dealers need more 
TBA product information. 


4. The solution to TBA inventory 
control as well as many other TBA 
distribution problems rests with better 
education for dealers on how to bal- 
ance service station TBA stocks. 


Market Through Jobbers 


In response to a query from the 
chairman it was found that majority 
of the oil companies represented mr- 
ket an important part of their TBA 
volume through jobbers, in one in- 
stance as high as 55%. Several TBA 
managers commented that some of 
their jobbers have out-performed di- 
rect marketing areas in efficient TBA 
selling. 

Systematic timing of TBA deliver- 
ies to dealers was said to be a highly 
desirable phase of a good merchandis- 
ing program, although many conceded 
it was extremely difficult to attain. 
Examples were given of centralized 
distribution from a few TBA ware- 
houses and other examples of dis- 
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persed distribution from many ware- 
houses. 


No general agreement was reached 
as to the superiority of any kind of 
TBA delivery method. The problem 
is one of long standing in oil indus- 
try TBA distribution, and the partial 
solution was said to be in working 
out a better inventory control for 
the service station dealer. When 
dealer stocks are properly balanced 
and carefully watched, it was said, 
the need for emergency deliveries 
dwindles or disappears. 


Inventory Control Discussed 


Inventory control at all levels was 
discussed at a session led by E. L 
Arnold, of Standard of Ohio. Mr 
Arnold led off by offering some ob- 
servations from the experience of 
his own company. These were that 
home office control of the items in 
a TBA stock does not work out for 
the reason that it is impossible to 
assemble the necessary information 
on which to base such control; that 
a good warehouse clerk or foreman 
does a better job of keeping a ware- 
house TBA stock in balance than 
anyone else, if a man can be secured 
who is interested in that kind of 
work; that dollar control of ware- 
house inventories from the home of- 
fice is necessary and desirable; and 
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that full stocks of some slow turn- 
over items may be justified where 
they carry a higher profit margin. 

A comment from a member brought 
out the fact that his company turns 
its TBA inventory four times a year; 
another estimated his stock turned 
3144 times a year, with responsibility 
for balancing warehouse stocks placed 
in hands of branch warehouse super- 
intendents, except for an over-all re- 
striction of a maximum 30-day supply 
of tires and a 60-day supply of ac- 
cessories. It was said that over- 
stocking is often the result of over- 
enthusiasm on the part of salesmen 
and division managers. One member 
said his company thinks it is wise 
policy to make it difficult for dealers 
to return merchandise, because there 
is a trend towards overstocking serv- 
ice stations with TBA goods. 


Dollar Limit Set 


Still another company was de- 
scribed as having an over-all limit 
in dollar value for warehouse stocks 
of TBA merchandise equal to sales 
in previous three months, with some 
warehouse superintendents operating 
consistently with inventories as much 
as 30% below the maximum allow- 
able. It was observed that sales dis- 
tricts sometimes showed a persistent 
tendency to overstock in certain lines 
such as tires in one place, spark 
plugs in another, and so on, for no 
apparent reason. 

It was also pointed out that manu- 
facturers of accessories are some- 
times the cause of overstocking be- 
cause of quantity discounts unsuited 
to petroleum TBA marketing. It was 
suggested that if inventory require- 
ments are explained to manufacturers 
they are often willing to modify their 
sales policies in order to better serve 
oil industry needs. Mentioned with 
approval was the policy of one manu- 
facturer of permitting a_ limited 
amount of merchandise returns on ac- 
count of package obsolescense, cou- 
pled with a reasonable charge for 
re-pacKaging. 

More work needs to be done _ in 
educating dealers on inventory con- 
trol of service station TBA stocks, 
according to several expressed opin- 
ions. In general not enough informa- 
tion along this line is provided for 
the use of salesmen who call on 
dealers 

Storage battery merchandising 
came in for a share of discussion 
in a session led by C. W. Henking, 
Pure Oil Co., Chicago. Mr. Henking 
described the campaign being con- 
ducted by Pure Oil to get adequate 
battery stocks in the hands of serv- 
ice station dealers. Campaign is based 
on the idea that nobody has enough 
batteries on hand to handle the po- 
tential battery business. Pure has 
therefore set up a battery quota for 
its entire sales organization which 
involves a formula for 
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Arrangements for the Mid- 
west TBA meeting were 
handled by Bob Chamberlain of 
Socony-Vacuum Oil Co., Kansas 
City, and included hospitality 
extended by Clarence P. Bow- 
ers, head of the Bowers Battery 
& Spark Plug Co., Reading, Pa., 
and J. E. Bickel, sales manager 
Monroe Auto Equipment Co., 
Monroe, Mich. General satisfac- 
tion was expressed for the 
smooth handling of the meeting 
and a committee 6f the national 
Oil Industry TBA Group met 
on the spot and decided to hold 
the national convention in St. 
Louis early in December. The 
exact dates will be announced 
later. 











enough batteries for a proper stock. 

Not enough emphasis is placed on 
the fact that modern cars will not 
run without batteries said Mr. Henk- 
ing, and that battery replacement 
sales will be made by the dealer who 
has the right battery in stock. The 
statement that 95% of battery sales 
are made after a battery failure oc- 
curs, despite efforts to get dealers to 
test batteries, brought forth the com- 
ment that TBA sales should not de- 
pend on emergency needs. 

Several members described some 
trial programs involving battery 
checking and testing. One such trial 
took place at the low period for 
battery business during the summer, 
and it was found that a regular rou- 
tine of battery checking brought into 
the service station a total revenue 
equal to 37c a cell for all of the bat- 
teries checked. Another trial program 
revealed the fact that 50% of all 
batteries tested were in bad condi- 
tion and in need of recharge or re- 
placement. 

Give Ideas on Training 

A discussion of dealer product 
training was conducted by Homer R. 
Hayes, Ashland Oil & Refining Co., 
who led off by giving his preference 
for “on the job” training at the serv- 
ice station rather than class room 
training or the use of special train- 
ing stations, because of the difficulty 
encountered by many small dealers 
in getting away from their stations. 

Representatives of the companies 
who use class room or training sta- 
tions explained how dealers are per- 
suaded to make the same arrange- 
ments for attending training sessions 
as they would for a vacation. 

One company takes groups of three 
to five men at a time at special train- 
ing stations. Sessions last from Mon- 
day morning to Thursday night for 
two consecutive weeks, but dealers 
can be at their place of business over 
the intervening week end. 

Another company holds evening 
clinics limited to 20 to 30 men, while 


a third provides six full days, but 
breaks them up into a series of two- 
day sessions. Another company has 
a regular program of sending a train- 
er to service stations, but arranges, 
for the trainer to supplement that 
necessarily slow process by holding 
evening meetings in the locality for 
groups of up to 25 men. 

Mention was made of the helpful 
printed matter provided by some TBA 
manufacturers along with the sug- 
gestion that more use be made of it. 
On the other side of the question tire 
manufacturers were criticized for put - 
ting out too large and elaborate a 
package of promotion material for 
dealer use on the mistaken assump- 
tion that all service station operators 
were experienced tire salesmen. 

There was a chorus of agreement 
with the observation that TBA men 
today have to fight harder to get 
enough time allotted to TBA on the 
programs of general sales and dealer 
meetings now that the gasoline short- 
age is over. 


Advertising Appropriations Vary 


A TBA advertising appropriation 
based on 3% of TBA sales was re- 
ported as the rule in one company. 
In another it is the practice to re- 
quest enough money to cover the 
advertising and promotion efforts felt 
to be necessary by the TBA depart- 
ment. The appropriation is not based 
on a percentage of TBA sales but 
has been running around 2% of TBA 
sales. 

Among the contributions by TBA 
manufacturers to the group discus- 
sion, two tire valve representatives 
said dealers need to be reminded of- 
ten that sales follow service. It was 
pointed out that a simple routine for 
tire inflation could be tied in with 
every lube job. 

The new, open-circuit voltage tester 
for batteries is preferred by dealers, 
explained another representative, be- 
cause it is easier and quicker, and 
because hydrometer testing is some- 
times inaccurate due to low level of 
battery liquid or dirty glass barrel 
on the hydrometer. New, fast-charg- 
ers will have open circuit testers 
built into them, he went on, and this, 
with other improvements, make it ad- 
visable to replace all testing devices 
which are over 10 years old. Trickle 
chargers for handling large lots of 
batteries in warehouse storage will 
also be in general use soon, he added. 

In a general session presided over 
by chairman M. S. Marsh, of Stand- 
ard of Ohio, interest was expressed 
in obtaining distribution surveys of 
other TBA items besides tires, pat- 
terned after the tire survey conduct- 
ed two years ago by Dr. Warren 
Leigh of Akron University. A prefer- 
ence was also expressed for a survey 
of the national TBA market which 
would provide petroleum marketers 
with some kind of a measure of per- 
formance. 
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MART-LOOKING employees reflect a smart organiza- 
tion. That’s why the purchasing agents for Dr. Pep- 


per choose uniforms of durable Reeves Army Twill. 


Made only from carefully selected, highest quality cot- 


Saeanitensaal . . ~ . . 
ton, Reeves Army Twill is Sanforized and vat-dyed in 
colors which are fast to sun, water and perspiration. It 

: endures the hardest wear . . . the toughest treatment of 

teas 


repeated washings, and still looks fresh and crisp. 

Make sure your workers look trim and smartly dressed 
all through the day. Join the thousands of organizations 
from coast to coast, who know that their employees look 
better .. . work better . . . and feel better in uniforms 
made of long-lasting Reeves Army Twill. 


“FROM COTTON TO CUTTER” 


Uniform illustrated manufactured by 
T. S. Lankford & Sons, Abilene, Texas 


REEVES BROTHERS, Bea. 54 worTH STREET, NEW YORK 13, N. Y. 
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TO AN AVIATOR, THE SIGN ABOVE STANDS FOR 
RADIO RANGE 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 


e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 

The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 

The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can _ jointly 
achieve. 


Gulf Oil Corporation 
Gulf Refining Company 


General Offices, Pittsburgh, Pa. 


DIVISION SALES OFFICES 


REFINERIES 
Boston + New York «+ Philadelphia «+ Pittsburgh New York «+ Philadelphia «+ Pittsburgh + Toledo 
Atlanta +* New Orleans + Houston «+ Louisville + Toledo Cincinnati + Port Arthur «+ Fort Worth « Sweetwater , 
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Coastal Distillates, Heavy Fuels Continue Upward; 
Indiana Standard’s ‘Gas’ Prices Reported Down 0.3c 


Seasonal demand patterns continued to shape prices 
for heating oils, heavy fuels and gasoline the past 
week at marketers’ terminals and refineries on the 
East Coast, the Gulf and in the Midwest. To some 
extent heavy fuel price boosts on the East Coast were 
predicated on recent increases in shipping rates. De- 
clines in gasoline tank wagon prices in the 11-state 
marketing area of Standard Oil Co. (Indiana) were 
attributed to that company’s abandonment of the 
Group 3 pricing policy. 

Prominent price developments in the nation were as 
follows: 


Esso Standard Oil Co., Socony-Vacuum Oil Co. and 
Atlantic Refining Co. increased their prices for kero- 
sine, heating and Diesel oils at points along the mid- 
dle Atlantic Coast. 


Esso Standard Oil Co. advanced its prices for No. 6 
bunker “C” fuel 20c per bbl. for all levels of delivery 
along the East Coast, effective Sept. 16. 

Cargo prices for bunker “C” fuel at the Gulf Coast 
were generally higher by 15c per bbl. 


Pemex, the Mexican petroleum monopoly, increased 
its price for bunker “C”’ fuel, ships’ bunkers 10c per 
bbl. to $1.55 at Tampico, Veracruz and Minatitlan, 
effective Sept. 14. 

While fuel oil price trend was upward, gasoline was 
reported easing in most refining districts. Some sup- 
pliers at the Gulf were offering distillates in barge 


lots to other than regular customers, provided buyer 


accepted equal quantities 
10c per gal. 


of 81 Research gasoline at 


It was reported that the tank wagon reductions 
made by Standard Oil Co. (Indiana} amounted to 
about 0.3c per gal. weighted on a gallonage basis 
for the 11-state territory where it markets in the 
Midwest. Although this decline in gasoline prices 
occurred at the same time the company ceased its 
Group 3 basis pricing policy, seasonal easing in prices 
for gasoline came as no surprise to many marketers. 


At the Gulf, spot cargoes of 83 Research regular- 
grade gasoline at 10c were described by traders as 
“slow-moving.” 


Lower octane gasolines generally were sold at “dis- 
counts” off prices reported by refiners, according to 


reports from Chicago and the Southwest. 


Some marketers in the East said they have told 
their customers to hold gasoline stocks to minimum 
working levels. In several instances, the reduction of 
gasoline storage was necessitated by fall conversions 
of tankage to fuel service. 


In announcing its Sept. 14 price advances for kero 
sine, heating oils and distillate fuels, Esso Standard 
said, “During the late spring and summer, the low 
prices obtainable for burning oils and the conse- 
quent inadequate refinery operating margins resulted 
in reduced refinery runs and low distillate yields. It 
is necessary that refinery runs be stepped up now, and 
distillate yields increased materially above the cur- 
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OIL MARKETS 


Summary of Daily Gasoline Prices (Sept. 13 through Sept. 19) 





Monday Friday Thursday Wednesd*v Tuesday 
Motor Gasoline 82 Oct. R (Premium): Sept. 19 Sept. 16 Sept. 15 Sept. 14 Sept. 13 
Oklahoma (Group 3) .... otelowe 
Midwestern (Group 3 basis).... 


N.Tex.(For shpt. to Tex.&N.M dest ns) 1112 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11-11.7511) 
E. Tex. (Truck Tnsp.) 


Cent. W. Tex. (Truck Tnsp.)........  (1)11.25-11.5(1) 
Motor Gasoline 86 Oct. R (Premium): 

Oklahoma (Group 3) .. Kee anew ee (1)10.75-11.62561 

Midwestern (Group 3 basis) .. (1)910.75-11.62501 

N.Tex.( For shpt. to Tex.&N.M. dest’ns) (1)11-12.75¢1) 

W.Tex.(For shpt. to Tex.&N.M. dest’nms) (¢1)11-11.5(1) 

E. Tex. (Truck Tnsp.) rr ‘ ‘ (1511-1201) 

Cent. W. Tex. (Truck Tnsp.) ........  ¢1911.25-11.501 
Motor Gasoline 76 Oct. R (Regular): 

Oklahoma (Group 3) ecccee 

Midwestern (Group 3 basis).. , 

N.Tex.( For shpt. to Tex.&N.M. dest’ns) (1)10-10.25¢1) 

W.Tex.(For shpt. to Tex.&N.M. dest’ns) 

i, Sak, GUpeeee OL) cde ceess 

Cent. W. Tex. (Truck Tnsp.).. (1)10.25-10.501) 
Motor Gasoline 80 Oct, R (Regular): 

Oklahoma (Group 3) ere ‘ (6)10-10.37501) , 


Midwestern (Group 3 basis).. . (6)10-10.37501) 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(2) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(1) 
E. Tex. (Truck Tnsp.) . (1910-1101) 
Cent. W. Tex. (Truck Tnsp.)... (1)10.25-10.501) 


Motor Gasoline 60 Oct, M & below: 


Oklahoma (Group 3) ............ . €2)9S.8S75-9.7501) 
Midwestern (Group 3 basis) (2)S.S75-9.75(1) 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) (2)9.375-10.3(1) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)9.375-10(2) 
FE. Tex. (Truck Tnsp.) , (1)9.25-10.501 
Cent. W. Tex. (Truck Tnsp.) (1)99.5-10.401) 


Motor Gasoline 86 Oct. Ro (Premium): 


New York harbor .. , ‘ ‘ pe (1)12.6-14.2¢1) 

New York harbor, barges. . (2)12-13.75(1) 

Philadelphia ewes eulee ‘ (1)13.7-13.75¢2) 

Philadelphia, barges ... ‘ . €1)913.6-13.6501) 

3altimore » . (1)12.4-14.1¢1) 

Baltimore, barges rine ee (1)12.3-13.6561 
Motor Gasoline 90 Oct. R (Premium): 

New York harbor.. ‘ pak eel , 

New York harbor, barges ‘ é 13.7541) 

Philadelphia pin 5a (1913.75-14.7061 


Philadelphia, barges ; ‘ m . 
Baltimore... a hegre ame we ee (1913.75-14.101 
Baltimore, barges estes ne 
Motor Gasoline 79 Oct. R (Regular): 
New York harbor .. 
New York harbor, barges 
Philadelphia iidciac a 
Philadelphia, barges 
Raltimore . err 
Baltimore, barges 
Motor Gasoline 83 Oct, RK (Regular): 
New York harbor 





(2)11.6-12.901 

New York harbor barges (2911-1242) 

Philadelphia (2)12.5-12.2°2) 

Philadelphia, barges 619192 4-12. 6(1) 

Baltimore (1911.4-12.6°3 

Baltimore, barges 1911.3-12.461 
Motor Gasoline: 

Western Penna,., Bradford-Warren: 

78-80 Oct M (Prem); 13.25¢1) 13.25(1 13.25(1) 13.25(1 13.25(1) 

74-76 Oct. M (Regular) 12(2) 12(2 12(2) 12(2) 12(2) 
Western Penna., Other Districts: 

7s-*0) Oct. M (Prem) (1)12.75-13.841 1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1 

74-76 Oct. M (Regular) (3)11.75-12.8(1) (3)11.75-12.8(1) 3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1 

D t Research octane ratings, indicated by the lette R ire minimum ratings Motor method octane ratings, where used, are indicated 
he tter M see P. 57) 
rent low levels to take care of anticipated peak de- Baltimore and Norfolk and $1.90 for barges and ships’ 
mand of a normal winter. These new prices, although bunkers at these same points. Esso offered No. 6 
substantially lower than the prices that were in effect tank cars at $1.98 at Boston and $1.88 at Charleston, 
a year ago, should tend to bring out the additional with barge and bunker prices at these points 3c per 
supplies required.”’ bbl. lower. 

Two days later, when the company advanced prices Esso Export Corp., a subsidiary of Standard Oil 
for No. 6 fuel at all points where it markets along Co. (N.J.) reported increase of 20c per bbl. in its 
the Atlantic Seaboard, the following statement was prices for bonded bunker “C”’ fuel to ships engaged 
issued: . in international trade, effective Sept. 16, at its East 

“These price changes reflect the increased prices Coast terminals. 
of residual fuel oil in primary markets and some re- Socony-Vacuum reported increasing its prices for 
covery from the extremely sub-normal tanker rates kerosine and No. 2 fuel 0.5¢c at points in New Jersey 
of the past few months. The new prices are ap- and Pennsylvania. The company said the increases 
proximately 35°7 lower than were in effect less than were “in line with those it recently made in New 
a year ago.” : York and New England.”’ 

Esso’s new tank car price for No. 6 fuel was in- Advances ranging from 0.1 to 0.5c were reported 
creased to $1.93 at New York Harbor, Philadelphia, by Atlantic Refining Co. in its prices for heating oils, 
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effective Sept. 15, at points in the Middle Atlantic 


- territory. 


Trading was reported light in all areas. Full stor- 
age of heavy fuels and distillates prevented many 
secondary buyers from entering the market until 
they are able to move more of their stocks out to re- 
tail consumers. 

Supplies of lubricating oils and wax continued plen- 
tiful. Demand for Penna.-Grade oils was reported 
somewhat stronger than in recent past, but lubricat- 
ing oil marketers generally said they would be seek- 
ing out buyers for some time to come. 


ATLANTIC COAST 
Distillates, Residuals Point Upward 


Prices for distillate and residual fuel oils ranged high- 
er at most points along the Atlantic Seaboard during 
the second full week in September. Advances in fuel 
oil prices generally were reported by Esso Standard 
Oil Co., Atlantic Refining, Socony-Vacuum and Stand- 
ard Oil Co. (Kentucky) and a number of other ma- 
jor and Independent suppliers. 

Esso Standard made a general increase in its prices 
for heating oils and other distillate fuels, varying in 
amounts up to 0.6c per gal., effective Sept. 14. Esso’s 
general advances applied to all customers and at all 
levels of delivery. The company offered kerosine in 
tank car lots at New York Harbor at 9c, No. 2 fuel 
at 8.6c and Diesel oil at 9c per gal. 

At the same time, Esso Standard increased its price 
for medium marine Diesel oil bunkers 13c to $3.70 per 
bbl. at New York, Baltimore, Norfolk and Philadelphia. 

A majority of suppliers in New York and New Eng- 
land made similar increases in their prices for distillates, 
with the result that prices for No. 2 and Diesel oil in 
tank car lots ranged higher at most points along the 
middle Atlantic Coast. 

Atlantic Refining Co. reported increases ranging from 
0.1 to 0.5c per gal. in its prices for heating oils at most 
Middle Atlantic terminals, effective Sept. 15. Atlantic's 
prices for No. 2 fuel, tank cars, were as follows: New 
York and Philadelphia 8.6c, Albany and Boston 8.8c 
and 8.7c at Providence. 

Socony-Vacuum reported increasing its prices for dis- 
tillates in New Jersey and Pennsylvania; Socony’s ad- 
vances were “in line with increases reported earlier in 
New York and New England. 

Toward the end of the week, Esso Standard announced 
an increase of 20c per bbl. at all its eastern terminals 
in its prices for No. 6 fuel oil. At the same time, in- 
creases ranging from 10 to 15c per bbl. were reported 
in prices for related heavy fuels, Nos. 4 and 5 (15-60). 

Esso’s new tank car prices for No. 6 fuel, effective 
Sept. 16, were $1.93 at New York, Philadelphia, .Balti- 
more and Norfolk, $1.98 at Boston and $1.88 at Charles- 
ton. Esso’s prices for barge and ships’ bunker lots of 
No. 6 fuel continued 3c per bbl. less than those it quoted 
for tank cars. 

The general advance in heavy fuel oil prices was fol- 
lowed by most suppliers on the Seaboard, effective Sept. 
16, 17 and 19. 

Prior to Esso advance in No. 6 prices, one large In- 
lependent supplier at New York Harbor had increased 
his No. 6 prices to $1.93 tank cars and $1.90 barges 
and bunkers. 

The 20c higher level of No. 6/Bunker “C” fuel prices 
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spread into the far South on Sept. 17 when one major 
increased his No. 6 prices at all East Coast points in- 
cluding Tampa ($1.78 tank cars) and Savannah and 
Jacksonville ($1.88). 

At the end of the week Standard Oil Co. (Kentucky) 
reported advancing its prices for No. 6 fuel 20c to $1.88 
tank cars at Savannah and Jacksonville, $1.83 at Port 
Everglades and $1.78 at Tampa, effective Sept. 19. 

The advancing prices for fuel oils at most points tend- 
ed to reduce trading to a minimum, according to re- 
ports. Most sellers were waiting to ascertain the amount 
of the increase. 





MIDWESTERN (Chicago-E. St. Louis Area) 
No. 6 and Light Fuel Prices Rise 


Open market prices for range oil, No. 2 fuel and No 
6 fuel continued their upward trend in the week ended 
Sept. 17, according to refiners and tank car marketers 
Their reports indicated that trading generally was dull. 
Gasoline prices were steady, although marketers said 
demand showed evidence of seasonal tapering. 

Most Chicago marketers reported raising their prices 
for range oil and No. 2 fuel 0.125c last week following 
like increases from their suppliers. Their prices for range 
oil ranged from 7.25 to 7.375c; for No. 2 from 6.25 to 
5c. Amounts of both products offered at their lows 
were said to be negligible, and the bulk of their offerings 
were at 7.375c for range oil and 6.375c for No. 2. 

Sales of light fuels reported by marketers during the 
week were at 6.25 to 6.375c for No. 2; 7.25c for range 
oil. One marketer reported selling five cars of range oil 
at 7.25c and then raising his price to 7.37&c the follow- 
ing day. 

An advance of 0.125c to 6.375c, Group 3, was reported 
by a Midwest refiner in his price for No. 2. Other re- 
finers continued to report prices from 6.25 to 7c, Group 
3, for this grade of fuel. 

Open market traders reported a “noticeable” tightening 
of No. 6 fuel. Some said suppliers were asking $0.80 per 
bbl., and more from resellers. A Midwest refiner offered 
No. 6 at $0.70 per bbl., while other refiners asked up to 
$0.95 per bbl., Group 3. Two cars of No. 6 were reported 
sold by a marketer at $0.70 per bbl., but by the end of 
the week marketers’ offerings ranged upward from $0.75 
per bbl. One large reseller said No. 6 fuel was “firm at 
$0.80 per bbl., Group 3.” 

Refiners said gasoline demand was “steady” and 
“strong,” but marketers said gasoline showed signs of 
“seasonal tapering.” Sales of 80 Research regular-grade 
gasoline were reported by a marketer at 9.625c, Group 3 
Other marketers reported prices up to 9.875c, Group 3 
Midwest refiners reported gasoline quotations from 10 
to 10.375c for regular. 


GULF COAST 
Bunker ‘C’ Prices Advance l5c 


The principal development in the Gulf cargo market 
during the middle week in September was a 15c increase 
to $1.50 per bbl. in prices for bunker “C” cargoes. The 
upward move followed shortly after a week-end announce- 
ment of 15c per bbl. advance by Esso Standard Oil Co., 
effective Sept. 10. 

Many negotiations were in progress for both light and 
heavy fuel oils, but no closings were reported. Lowest- 
priced offerings of kerosine and No. 2 fuel generally were 
stipulated for prompt liftings. Reports from suppliers 
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and traders indicated that increasing quantities of gaso- 
line were available to open market buyers. 

Prices for bunker “C” cargoes were higher following 
advances reported by two majors and one Independent 
supplier to $1.50 per bbl., two up from $1.35 per bbl. 
and the third increased from $1.45. Inquiries for five 
spot cargoes of “C” fuel were reported at the end of 





the week. 

Cargo prices for Grade 91/98 aviation gasoline nar- 
rowed on the high side when one supplier reported quot- 
ing 16.5c, which represented 0.25c reduction. Suppliers 
reported prices for this grade aviation gasoline ranging 
from 14.75 to 16.5c; traders said quantities of 91/98 
were available to open market bvyers ‘at the low.” 

Trading reports for the most part were confined to 
negotiations for kerosine and No. 2 fuel, with something 
like a stand-off developing between buyers and sellers. 
3uyers generally wanted to accept liftings for later in 
the year; sellers willing to quote 7c for No. 2 fuel and 
7:375¢c for kerosine were reported offering at these prices 
only for extremely prompt liftings. 

There was little interest in buying gasoline. Most major 
marketing companies along the Eastern Seaboard said they 
were in balance on gasoline, and contemplated no early pur- 
chases. End-of-week reports indicated some regular-grade 
cargoes, 83 Research, were held for 10c; two cargoes have 
been on the market at that price for a week or more 
Spot demand for lower octane gasoline was reported light: 
last previous sales were said to have taken place at “‘dis- 


counts” ranging from 0.25 to 0.6c per gal. 


CENTRAL MICHIGAN 
Light Fuel Demand Rises 


Price range for No. 1 fuel narrowed when the low 
was increased 0.25c in Central Michigan during middle 
week of September. Refiners reported a general increase 
in demand for light fuels while call for gasoline remained 
good 

No. 1 fuel price change occurred when one refiner re- 
ported 0.25c boost in his price which raised the range 
low by that amount; quotations now range from 10.7c to 
llc. The same refiner also reported an increase of 0.5c 
in his price for range oil, but range was unchanged with 
other refiners reporting prices from 10c to 11.5c, FOB 
refiners. 

Central Michigan was reported “suddenly dry” of UGI 
gas oil by a tank car marketer and a refiner who had 
entered the market as buyers. The refiner reported he 
was trying to buy UGI gas oil for inventory; the mar- 


keter for resale. 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
Sept a= 15.18 11.17 
Month Ago 15.21 11.19 
Year Ago 14.58 11.23 


Dealer index is an average of ‘‘undivided dealer prices 
ex tax, in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline FOB refineries or 
terminals: Okla., Midwestern Ww Penna., Calif = = 
Harbor, Philadelphia, Jacksonville Zoston and Gulf Coast 

















WALLER 


COMPANY 





MID-CONTINENT 
Light Fuel Shipments Increase 


Although open market demand was not as active as 
that of two weeks ago, near freezing weather brought 
an increase in the volume of light fuel shipments to 
regular customers, Mid-Continent refiners said last week 
Gasoline demand declined from the first of the month 
but was holding at a level higher than anticipated, and 
material in Great Lakes pipe line remained tight. 

Range oil and No. 2 fuel were in greatest demand, 
according to refiners and brokers. An East Texas re- 
finer reported selling 10 cars of range oil at 7.125c, 
Group 3, to a Midwest broker, and a Mid-Continent 
broker reported selling five cars of range oil at 7.375c, 
Group 3, for shipment from East and West Texas to 
Midwest jobbers. Sale of 15 cars of No, 2 fuel at 6.25c, 
FOB plant, to Midwest jobbers was disclosed by an East 
Texas refiner. Calls from several major companies want- 
ing 30 to 60,000 bbls. of No. 2 fuel per month over the 
heating season were reported by an Oklahoma refine 
who said he had none to offer. 

No. 2 fuel was quoted 0.125c higher in Arkansas Sept 
16, when a refiner reported advancing his price to 6.5: 

First export sale of solvent lube oil disclosed in some 
time was reported last week. A Mid-Continent refine 
reported selling 30,000 bbls. of 150-160 vis. 95 v.i. solvent 
bright stock at 20.5c for export to France during Sep- 
tember. Lubricating oil market generally was described 
as still weak. 

Purchase of 5,000 bbls. of regular-grade gasoline in 
Great Lakes pipe line at “0.6c above Group 3 low plus pipe 
line charges” was disclosed by an Oklahoma refiner. 
He also reported receiving inquiries from three Kansas 
refiners seeking to buy gasoline. Sales of a “total of 
10 to 15 cars” of 81 Research refinery gasoline from Okla- 
homa at 9.5c and 81 Research cycled gasoline from the 
Houston area at 9c, FOB Group 3 basis, to jobbers in 
South Dakota and Iowa were disclosed by a Mid-Con- 
tinent broker. 
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WESTERN PeNNA. 
Lube Demand Steady, Prices Firm 


Demand for lubricating oils continued steady through 
the middle week of September, as product prices were 
generally reported unchanged. Call for light products 
also was reported unchanged, with gasoline relatively 
strong, fuel oil and kerosine “slightly improved.” 


Continued firmness of lube prices reflected steady do- 
mestic demand for motor oils, neutrals, and bright stocks, 
and reduced lube inventories, according to refiners. Cyl- 
inder stocks were said to be in slower demand. Despite 
some previous reports of slight strengthening in inter- 
refinery price of 200 vis, neutral oil, little change in lube 
price structure could be discerned. 


Sales of 25 pour test bright stock and 25 pour test 
200 vis. neutral to jobbers at 17c were reported by sev- 
eral refiners. Inter-refinery transactions at 16.5c for 25 
pour bright, and at 16c for 25 pour 200 neutral, were 
reported from several sources; purchase of one car of 
25 pour 200 neutral at 16c, for resale, was reported by 
broker. Export buying interest in lubes was generally 
said to be slow with no substantial inquiry reported. 


Demand for kerosine and fuel oil continued relatively 
slack. One refiner disclosed sale of 10 cars of No. 2 
at 9c. In lower field, one refiner reported advance of 
0.25c in his quotation for No. 2; range of refiners’ quo- 
tations for No. 2 remained unchanged, however, from 8.25 
to 9c. 


Research Method of Rating Gasoline 
Octane Predominates in Most Areas 


Use of the American Society of Testing Materials’ Re- 
search Method of determining octane rating for domestic 
grades of motor gasoline is predominant among refiners 
along the Atlantic and Gulf Coasts, and in the Mid- 
Continent and Midwest, most recent survey of gasoline 
octane ratings by NPN discloses. 


In trade negotiations, NPN finds that ASTM Motor 
Method octane rating now is seldom mentioned, when 
known, and with the switch to Research Method octane 
rating the use of “jump” (trade jargon for the spread 
between Motor Method octane number and Research 
Method octane number) has almost entirely disappeared. 


NPN also finds that in most areas there are current- 
ly being offered by refiners two grades each of premium 
and regular-grade (housebrand) gasoline. Ratings are 
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Crude Oil Prices 


No changes in crude oil prices reported in week 
ended Sept. 17. For crude price schedules, see 
Aug. 31 NPN, P. 48-49. These pages, however, 
do not reflect reduced prices posted by Standard 
of California on Sept. 3 (see Sept. 14 NPN, P. 
55) 











higher along the Gulf and Atlantic Coasts than in the 
Mid-Continent and Midwest; top-grade premium gaso- 
lines in the latter areas test minimum 86 Octane Re- 
search, which is the same as second-grade premium gaso- 
lines are testing at the Gulf and in the East. Top- 
grade premium gasolines at the Gulf and in the East 
are running minimum 90 Research. 


Research octane rating of 86 also is the minimum 
established by Ethyl Corp., effective Sept. 20, for pre- 
mium gasoline bearing the Ethyl trademark, except for 
certain high altitude areas. At that time, Research 
Method, instead of Motor Method, becomes standard 
with Ethyl Corp. 


NPN domestic motor gasoline listings are being revised 
accordingly in most price tables beginning with this 
issue. Minimum Research octane number is shown with 
the letter “R” indicating the octane number is Re- 
search Method octane number as distinguished from 
Motor Method octane number, which, where shown, is 
indicated by the letter “M’’. 


Minimum Research octane numbers for premium and 
regular-grade gasolines are: 
Premium Regular 
Ist 2nd Ist 2nd 
Grade Grade Grade Grade 
Atlantic and Gulf 
Coasts. se os = S6 83 79 
Mid-Continent Mid- 
west and Central 
Michigan ‘ Se s2 sO 76 


Retail ‘Gas’ Prices Lower in Chicago 


NPN News Bureau 
CHICAGO—Retail gasoline prices generally are down 
0.4c to 0.5c per gal. at both Independent and major com- 
pany branded stations in the metropolitan Chicago area 
following Standard of Indiana's 0.4c reduction in tank 
wagon prices a week ago. 
Retail prices for regular-grade gasoline, ex tax, now 
are 18.9c at most Independent stations, and 20.4c and 
20.5c at major stations. 
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=MonAWK REFINING CORPORATION 
472 FRELINGHUYSEN AVENUE, NEWARK 5, NEW JERSEY 
Refiners and Compounders of Oils 
@ AUTOMOTIVE @ MARINE 
@ TRUCK & BUS @ HYDRAULIC PRESS 
@ DIESEL @ INDUSTRIAL 
Bigelow 3-3675 


WRITE OR WIRE 


THE NATIONAL REFINING CO. 
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OIL PRICE SECTION | 





At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time eXciusively to reporting wil i- 
dustry prices everywhere. 


Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminalis; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Re- 
search octane ratings, indicated by the 

R’’, are minimum ratings Motor Method oc- 
tane ratings, where used, are indicated by the 


letter ‘‘M’’ (see P. 57). Parenthetical figures 
before and after prices indicate number of 
companies quoting the lows and highs of the 


ranges For further details of price conditions 
apply to any NPN—OILGRAM office or see 
back of any OILGRAM Price Service invoice 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. 8S.: $150 per year, payable in advance. 


Gasoline 


Prices in Effect Sept. 19 Sept. 12 


OKLAHOMA (Group 3) 
82 Oct, R 

Prem 
S6 Oct. R 

Prem (1)10.75—-11.625(1) 
76 Oct. R 

Reg 
SO Oct. R 

Reg (6)10-10.375(1) 
60 Oct. M & 

Below (2)S.875-9. 7501) 


MIDWESTERN 


S2 Oct. R 


(Group 3 basis) 


Prem 
S6 Oct. R 

Prem (1)10.75-11.62541) 
76 Oct. R 

Reg 
0 Oct. R 

teg (6)10-10.375(1) 
60 Oct. M & 

Below (2)8.875-9.75(1) 


N. TEX. 


S2 Oct. R 


(For shpt. to Tex. & N.M. dest’ns.) 


Prem 11/2) 
s6 Oct R 

Prem (1)11-12.7541) 
76 Oct. R 

Reg (1)10-10.25¢01) 
SO Oct. R 

teg (1)10-10.75¢2) 
60 Oct. M & 

selow (2)9,375-10.311) 


W. TEX. (For shpt. to Tex. 


s2 Oct. R 


& N.M, dest’ns.) 


Prem (1)11-11.7501) 
SH Oct R 

Prem (1)11-11.501) 
ib Oct 

Reg 
sO Oct. R 

Reg (1)10-10.7561) 
HO Oct M & 

Below (1)9.375-10(2) 


OIL PACKAG 








TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS.,5-GALS., DRUMS 
Write for Quotations 
WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 


Prices in Effect Sept. 19 Sept. 12 


kK. TEA. (Truck tnspt.) 
sz Oct. R 

Prem 
86 Oct. R 

Picm (1)11-12(1) 
76 Uet. R 

Reg 
SO Oct, R 

Reg (1)10-11(1) 
60 Uct. M 

Below .(1)9.25-10.501) 


CENT. W. TEX, (Truck Transpt.) 
SZ Oct R 


Prem (1)11.25-11.5(1) 
86 Oct 

Prem .(1)11.25-11.501) 
76 Oct. R 

Reg (1)10.25—-10.5(1) 


Reg. ‘ (1)10.25—10.5(1) 
60 Oct. M & 

Below 
ARK. (For shipment to Ark. & La.) 


s2 Oct. R 


(1)9.5-10.4(41) 


Prem, 
86 Oct. R 

Prem _ 11.375(1) 
76 Oct. R 

Reg 
80 Oct. R 

Reg , 10.375(1) 
60 Oct. M & 

Below 9.25(1) 


KANSAS (For Kansas destinations only) 
2 


S2 Oct. R 


Prem, (1)11.2—12(1) 
86 Oct. R 

Prem (1)11.2-12(1) 
76 Oct. R 

Reg (1)10.2-11(41) 
80 Oct. R 

Reg. (1)10.2-1141) 
60 Oct. M & 

Below . (1)9.125—10.25(1) 
WESTERN PENNA, 
Bradford-Warren: 
78-SO Oct. M 

Prem 13.25(1) 13.25(1) 


74-16 Cct. M 


12(2) 12(2) 


Reg. 
Other districts: 
78-80 Oct. M 


Prem (1)12.75—-13.8(1) (1)12.75—-13.8(1) 
74-76 Oct. M 

Reg. (3)11.75-12.8(1) (3)11.75-12.8(1) 
CENTRAL MICHIGAN (FOB Central Michi- 


gan refineries.) 
U.S. Motor: 


S2 Oct. R 

Prem (1)12.75-14.5(1) 
86 Oct. R 

Prem (1)13.5-14.25(1) 
76 Oct. R 

Reg : (2)11.75—-12.5(1) 
SO Oct. R 

Reg : (1)12—13.25(1) 
Str. run gaso- 

line, excl. 

Detroit 

shpt. ....(1)9.75-11.625(1) (1)9.75-11.625(1) 


OHIO—Quotations of S.O. Ohio 
to Ohio points: 
73-75 Oct. M 


for delivery 


14.0 


my READY NOW — 


A brand New Edition 
of the Famous 


14.0 








ME WAVERLY HANDBOOK 
in two bindings— 
Regular ... .$2.00 copy 


..$3.00 copy 


WAVERLY 


OIL WORKS CO. 
PITTSBURGH (1) PENNA. 


DeLuxe 

















Prices in Effect Sept. 12 
CALIFORNIA 
Los Angeles dist. : 

80-82 Oct. M 


Sept. 19 


(Prem.) (1)13—16.1(1) (1)13-16.101) 
74-16 Oct. M 
(Reg. ) (1)11.6—-13.6(2) (1)11.6—13.6(2) 


San Fran. dist.: 
SO-S2 Oct. M 


(Prem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-.6 Oct. M 
(Reg. ) (1)13.85-14.1¢1) (1)13.85-14.1(1) 


San Juaquin Valley: 
80-82 Oct 


(Prem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. M 
(Reg.) (1)13.85—14.1(1) (1)13.85-14.1(1) 


Lubricating Oils 


WESTERN PENNA. 


Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 


F. 
200 Vis. (180 at 100°) 420-425 fi. 

© Ph. coves 20.5(2) 20.5(2) 
ey De. «coeds 19.5(2) 19.5(2) 
15 p.t. 18.5(2) 18.5(2) 
Be. Oe, «006s 17(5) 17(5) 
150 Vis. (143 at 100°) 400-405 f1. 

ME. cvces 8.5(2) 18.5(2) 
Se Ok éeece 17.5(2) 17.5(2) 
15 p.t ° 16.5(2) 16.5(2) 
25 ~p.t. (4)15—-15.5(1) (4)15-—-15.5(1) 


CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 540-550 fl., No. 


BS eee 19.5(2) 19.5(2) 
15 p.t 18.5(2) 18.5(2) 
Me UG. cece 17-18 17-18 
600 S.R. 

filter’ bl. . (2)11-12.5(1) (2)11-12.5(1) 
650 S.R . (2)12-13.5(1) (2)12-13.5(1) 
600 fi, (2)14-18(1) (2)14-18(1) 
620 fi. (2)16-19(1) (2)16—-19(1) 


MIDCONTINENT LUBES 


(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5c under 0-10 p.p. oils; 15-25 p.p. nonviscous 
= generally are quoted 0.25c under 0-10 p.p. 
ous.) 

Neutral Oils—Conventional 

Pale Oils Col. 


60-85 vis. 2.(1)9.75—-11(1) (1)9.75-11(1) 
86-110 vis. 2.(1)10—11.25(1) (1)10-11.25(1) 
150 vis. 3.(1)11-13(1) (1)11-13(1) 
180 vis. 3.(1)11.5-13.5(1) (1)11.5-13.5(1) 
200 vis. 3.(1)11.5-14(1) (1)11.5-14(1) 
250 vis. 3.(1)13—-15(1) (1)13-15(1) 
280 vis. 3.(1)13-15.5(1) (1)13-15.5(1) 
300 vis. 3.(1)13.5—-16(1) (1)13.5-16(1) 
Red Oils Col. 

200 vis. 5. 


Cylinder Stocks: 
600 s.r., olive 
een -« -(1)12-15(1) 


er ‘ (1)12-15(1) 
Black Oil 18.5(1) 


18.5(1) 





THIS 
IS YOUR 
MARKET PLACE! 


A card advertisement in 
NPN’s Market 


every week will bring you 


Section 


quick and continuous 


sales at low cost. 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 











NATIONAL PETROLEUM NEWS 














Prices in Effect Sept. 19 Sept. 12 
Mid Continent Lube (Cont.) 
Bright Stock—Conventional 


200 vis. D: 

10-25 23(1) 23(1) 
150-160 vis. D 

0-10 p.p. ..(2)17-19(1) (2)17-19(1) 
10-25 p.p. ..(1)17-18.5(1) (1)17-18.5(1) 
120 vis. D: 

0-10 p.p. . (2)16.5-18(1) (2)16.5-18(1) 


Bright Stock—Solvent 
150-160 vis. 0-10 ; 


.p 95 Vv 23(2) 
p.p., ¢ l aolZ 


Neutral Oils—Solvent 
170- - vis. 
oS 


a 15.51) 15.541) 
200- 210 vis. 
90-95 Vv “i 16.5(2) 16.5(2) 
300 vis. 
95 V.i. 18(1) 18(1) 








... SERVE THEM 
WITH THE BEST 


@ Today’s oil buyer is demand- 
ing the BEST for less. Cash in 
on this “Choosiness” by offering 
the world’s finest lubricating 
oils at prices he can’t resist! 

Supply customers with quality 
petroleum products refined from 
100% Pure Pennsylvania Grade 
Crudes by Elk Refining Com- 
pany. Steady supply, finest qual- 
ity and prices which assure you 
of handsome profits are guaran- 
teed by our unique trade policy. 

Compounders, jobbers and dis- 
tributors the country over are 
enthusiastic over the advantages 
gained by handling ELK-refined 
products. Many are enjoying 
substantial freight savings, too, 
because of our central location. 
Get the details for yourself, 
without obligation. Write, wire 
or phone TODAY. 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG., 
CHARLESTON 24, W. VA. 


lili 


+ > 
4” 10 Pune 
A PENNSYLVANIA 





Refiners of Motor Oils 
Highest Bright Stocks 
Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Waxes 











September 21, 1949 


Refinery & Terminal Prices (Continued) 


Prices in Effect Sept. 19 Sept. 12 
SOUTH TEXAS (Neutral Oils) 

(Vis. at 100° F. FOB refineries for domestic 
and/or export shipment.) 

PALE OILS: 

Vis. COLOR 


100 1%-2%.. 9.5(5) 9.5(5) 
200 No. 2-3.. 10.5(5) 10.5(5) 
300 No, 2-3.. 11.25(5) 11.255) 
v00 No. 

-3% 12(5) 12(5) 
750 ‘No “3- 4: 12.75(5) 12.75(5) 
1200 No. 3-4. (4)13.5-14(1) (4)13.5-14(1) 
2000 No. 4..(1)14—14.5(5) (1)14—-14.5(5) 
RED OILS: 
100 No. 5-6. 9.5(4) 9.5(4) 
200 No. 5-6. 10.5(5) 10.5(5) 
300 No. 5-6. 11.25(5) 11.25(5) 
500 No. 5-6. 12(5) 12(5) 
750 No, 5-6. 12.75(5) 12.75(5) 
1200 No. 5-6. (4)13.5-14(1) (4)13.5-14(1) 
2000 No. 5-6. (1)14—-14.5(5) (1)14-14.5(5) 


CHICAGO (From Mid-Continent p.l. crude) 
Neutral oils vis. at 100° F. 0 to 10 p.p. 
Pale Oils: 

Vis. Color 

60-85—No. 2 

86-110—No, 2 

150—No. 3 

180—No. 3 

200—No. 3 

250—No. 3 


Kerosine, Gas 
Prices in Effect Sept. 19 Sept. 12 
OKLAHOMA (Group 3) 
41-43 w.w.. (7 345-8. 875(1) (1)7.375-8 75(1) 
42-44 w.w. ..(1)7.375-9(1) (1)7.375-9(1) 
Range - .(1)7.25-8.75(1) (1)7.25-8.75(1) 
== abo 





4 a diesel(1)6.37 5-7.875( 875(1) 
No. 1 p.w...(5)7.25-7.875 875(1) 
No. 1 straw. (1)7.25-—7.625 5—7.625(1) 
No. 2 straw. (2)6,25-8.5(1) (4)6.25-—-8.5(1) 
No. 3 : - 

No. 6 (1)$0.70 0.90(3) (1)$0.70—0.90(3) 
14-16 grav. 

SE cctens $1.20(1) $1.20(1) 

MIDWESTERN (Group 3 basis) 

41-43 w.w. ..(1)7.375-8.5(1) (1)7.375-8.5(1) 
42-44 w.w. ..(1)7.375-8.5(1) (1)7.375-8.5(1) 
Range oil ..(1)7.25-7.625(1) (1)7.25~-7.625(1) 
58 < above 

D.I. diesel. (1)6.75—-7.8(1) (1)6.75-7.8(1) 
No. 1 p.w (4)7.25—-7.875(1) (4)7.25—7.875(1) 
No, 2 straw.(2)6.25-7(1) eet 25-711) 

No. 3 straw. 6(2) 6(2) 
No. 6 .(1)$0.70-0.95(1) (1)$0.70—-0.95(1) 


N. TEX. (For shpt. to Tex, & N.M. dest’ns.) 
41-43 w.w...(2)8.5-9.6(1) (2)8.5-9.6(1) 
42-44 w.w...(1)8.5-9(1) (1)8.5-9(1) 

58 D.I. .....(1)7.5-9.8(1) (1)7.5-9.8(1) 
No. 2 straw.(1)8.25—-8.75(1) (1)8.25-8.75¢1) 


No. 6 fuel... $0.90(1) $0.90(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. 9.5(1) 9.5(1) 
42-44 w.w 10.5(1) 10.5(1) 

No, 1 straw. 9.2512) 9.25(2) 


No. 2 straw. (1)8.5~-9.25(1) (1)8.5—9.25(1) 


No. 6 fuel...(1)$1.25-1.80(1) (1)$1.25-1.80(1) 
E. TEX, (Truck trnspt.) 
41-43 w.w. . (1)8.5—9.25(1) (1)8.5-9.25(1) 
42-44 w.w. ..(1)8.5-9.5(1) (1)8.5-9.5(1) 
58 & above 

D.1I. diesel. (2)8-9(1) (2)8~-9(1) 
No. 2 fuel...(1)8—9.25(1) (1)8~9.25(1) 
No. 6 fuel...(1)$0.95—-1.90(1) (1)$0.95—-1.90(1) 
CENT. W. TEX. (Truck trnspt.) 
41-43 w.w. ..(1)9-9.5(1) (1)9-9.5(1) 
58 & above 


D.1. diesel. (1)8.75-9.25(1) (1)8.75—-9.25(1) 


U.G.I. gas oil 8.5(1) 8.5(1) 
No fuel... 9.25(1) 9.25(1) 
No fuel... 9(1) 9(1) 
y fuel. os 


fuel. $1 68(1) $1.68(1) 
fuel.. :(1)$1. 25-2.00(1) (1)$1.25-2.00(1) 


KANSAS (For Kansas destinations only) 


Z 
Quwhr 


412-44 w.w. ..(1)8—-9.625(1) (1)8—9.625(1) 
58 & above 
Diesel -(1)7.5-10.125(1) (1)7.5-10.125(1) 


No. 1 fuel...(1)7.6-9.3(1) (1)7.6-9.3(1) 


No. 2 fuel (1)6.625-S(1) (1)6.6—-8(1) 
No, 4 fuel... $2.32(1) $2.32(1) 
No. 5 fuel (1)$1.35—-1.82(1) (1)$1.35—1.82(1) 
No. 6 fuel (1)$0.90-1.75(1) (1)$0.90-1.75(1) 


te) 4 


140 CEDAR STREET 


M. HENWOOD 


ENGINEERS @© ARCHITECTS 


Oil Price Section 





Prices in Effect Sept. 19 Sept. 12 
Red Oils: 

180—No, 5 14(1) 14(1) 
200—No. 5 14(1) 14(1) 
250—No. 5 1541) 15(1) 
280—No. 2 15.5(1) 15.5(1) 
300—No. 16(1) 16(1) 


Note: Ducane oils, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 nonviscous 
oils, 15 to 30 p.p. 0.25¢c lower. 

Se ets Steam Refined (Viscosity at 210°) 


ecccecece 14.5(1) 14.5(1) 

160 eccccecece 15.5(1) 15.5(1) 
BOO ccc ccedece 16.5(1) 16.5(1) 
Bright Stocks, 160 vis. at 210° No. 8 color 
0 to 10 P.p. 22.5(1) 22.5(1) 
15 to 25 p.p. 22(1) 22(1) 
30 to 40 p.p. 21.5(1) 21.5(1) 
E filtered 

Cyl. Stock. 16.5(1) 16.5(1) 


Note: To obtain prices delivered in Chicago 
add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB GROUP 3 
Grade 26-70 : 


FOB BRECKEN RIDGE 


5.75( Sales) ».5(Sales) 


Grade 26-70 ... 5.25( Sales) 5( Sales) 
& Fuel Oils 

Prices in Effect Sept. 19 Sept. 12 
ARK. (For shipment to Ark. and La.) 

2-44 W.w. 7.75(1) 7.75(1) 


Tractor fuel. 
Diesel fuel 52 


9.125(1) 


9.125(1) 


& below . 7(1) 
Diesel fuel 58. 

& above .. 7.375(1) 
No. 2 fuel 6.5(1) 
No. 3 fuel... 6.125(1) 
No, 4 fuel... $1.75(1) 


No. 5 fuel... $1.55(1) 
No, 6 fuel... $1.40(1) 





WESTERN PENNA. 


45 w.w, ....(2)9.5-9.75(1) (2)9.5-9.75(1) 
No, 1 fuel... rr s 

No, 2 fuel...(1)8.75-9.5(1) (1)8.75—9.5(1) 
No 3 fuel.. .(1)8.75—9.25(1) (1)8.75~9.25(1) 
36-40 gravity. (1)8.75—9(1) (1)8.75—-9(1) 
Other districts: 

45 w.w, ....(1)9.25-10(1) (1)9.25-10(1) 
47 w.w. i 

No. 1 fuel (1)9-9.5(1) (1)9-9.5(1) 
No. 2 fuel (1)8.5-905) (2)8.25-9(4) 
No. 3 fuel (1)8.5-911 (1)8.25-9(1) 
36-40 gravity(1)8.5-9(1 (1)8.25-941) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries. ) 
Range oil (1)10-11.5(1) (1)10-11.5(1) 
46-49 w.w 

kero (1)10.75-11.5¢2) (1)10.75-11.501) 


P.W 

distillate (4)10.75-11(01 (1)10.5-1141) 
No. 2 light 

straw (4)9.75-10.501) (4)9.75-10.501) 
No. 3 straw. (4)9.75-10(1) (4)9.75-1011) 
U.G.I. gas oil(1)7.75-8.5(2) (1)7.75—-8.5(2) 
No. 5 fuel...(1)5.75-7.7(1) (1)5.75-7.7(1) 
No, 6 fuel...(2)5.5-7.5(2) (2)5.5~-7.5(2) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


Kerosine 11.5 11.5 


CALIFORNIA 
San Joaquin Valley 


40-43 w.w. .(1)12.6-15.6(1) (1)12.6-15.6(1) 
Heavy fuel 
(PS 400) $1.55°¢2 $1.55°(2) 


Light fuel 


(PS 300) $2.10(2 $2.10(2) 
Diesel fuel 

(PS 200) ..(1)10-11.5(1) (1)10-11.5(1) 
Stove dist. 

(PS 100) ..(1)11.5-13.3(1) (1)11.5-13.3(1) 


Los Angeles: 


40-43 w.w. -€1)12.1-15.1(2) (1)12.1-15.1(2) 


ASSOCIATES 


NEW YORK 6, N. Y, 
Tel. WOrth 4-6485 


ENGINEERING SERVICE TO THE 





PETROLEUM INDUSTRY 
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Refinery & Terminal Prices (Continued) 


Prices in Effect 
CALIFORNIA (Cont.) 


Sept. 19 Sept. 12 


Heavy fuel 
(PS 400)..(1)$1.40-1.50(3) (1)$1.40-1.50(3 
Lignt fuel 
(PS 300).. 
Diesel Fuel 
(PS 200)..(1)8.1-11(2) 
Stove dist. 
(PS 100)..(1)9-12.5(2) 
San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) 
Heavy fuel 
(PS 400) $1.55¢2) $1.55¢ 
Light fuel 
(PS 300) 
Diesel fuel 
(PS 200)..(1)10-11.5(1) 
Stove dist 
(PS 100)..(1)11.5-13.3(1) 


(1)$1.80—2.05(3) (1)$1.80—-2.05(3 
(1)8.1-11(2) 
(1)9-12.5(2) 


(1)12.6-15.6(1) 


$2.10(2) $2.10(2 


(1)10-11.5(1) 


(1)11.5-13.3(1) 


Wax 


Prices in Effect Sept, 19 
WESTERN PENNA, (Bbis. C.L.) 
White Crude Scale: 
122-124 A.m.p (1)3.75-4.6(2 
124-126 A.m.p ‘ (1)3.7 } 


o-4.6(2 


CHICAGO (FOB Chicago District refinery of 
one refiner in bags or 100 lb. cartons, carloads 
Carloads, slabs loose, 0.7c less. Melting points 
are EMP (ASTM methods); add 3° F. to con- 
vert into AMP 


Fully refined: 
122-124 
125-127 


127-129 


130-132 
132-154 
135-137 
SEABOARD 


Melting points are AMP, 3° higher thar 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; seale in bags or 
bbis.; fully refined, slabs loose Export prices 
are FAS; scale in bags or bbls; fully refined 
in bags or cartons. 


N.Y N.Y. 


Crude New Orleans N.Y. 
Domestic Export 


Scale Export 
122-4 wh. 
124-6 wh 


1.65(1)(1)4.5-4.6(01) (1)4.6-4.65(1 


Fully Refined: 





7.341 6.35(3 (1)7.05-—7.25(1 
7.3(1 6.3513) (1)7.05—7.25(1 
6.4001 7.1501) 
133-5 7.401 6.4951 1)7.15-7.35(1 
135-7 7.5501) 6.6(2 7.501 
138-4 S41 7.054 1)7.75—7.95(1 
143-5 8.2501 7.3(2 1)S-8.2(1 
149-51 11.5¢1) 10.55(1 11.4501 


Petrolatums 


WESTERN PRNNA. 
car, 1 to 1.5¢ .ess.) 


(Bbls., carloads; tank 


GROW WRI oc ccccccceccces (3)6.375-7.26(3) 
eee «++ ~(1)6.125-6.375(1) 
Cream White ...cccccccecces(1)5&.75-6.125(1) 
Be BODO 2 iccécsice eo eee (1)4-4.5(1) 
Amber cocceccoses (2)4.125—4.25(1) 
a wWasticadbsonwet 3.875(2) 


DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


PETROLEUM 


PRODUCTS 


Paragon Oil Company 


Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y 


Cable Address ‘'Paragonoil N. Y 





Oil Price Section . 





Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators, 


FOB their terminals Ships’ bunkers prices are exclusive of lighterage Prices in effect Sept. 19. 


90 Oct. R 79 Oct. R 83 Oct. R Kerosine 











District Prem. Gasoline Prem. Gasoline Reg. Gasoline Reg. Gasoline No. 1 Fuel 
N. Y. Harb« (1)12.6-14.201 (2)11.6-12.9(1) 9C1lo 
do barges (2)12-13.75(1 13.75(1) (2)11-12¢2) 8.9(15) 
\lbany (2)14.05-14.3(3) (1)14.05-14.301) 12.8(7) (1)8.9-9.4(5) 
saltimore (1)12.4-14.1¢1) (1)13,75-14.1¢1) (1)11.4-12.6(3) 9(10) 
do barges (1)12.3-13.65(1) (1)11.3-12.4(1) (2)8.9-9.4(¢1) 
Bator Rouge 10.941) 10.961) 8.4(1) 
do barges 10.961 10.9¢1) 8S.4(1) 
3ostor (1)12.6-14.4(3) (1)14.15-14.4¢1) ° (1)11.6-12.9(9) (11)9.2-9.3(2) 
Charleston ...€2)12.1-13.475(1) 13.75(1) ‘ (2)11.1-11.75(1) 8.8(6) 
Corpus Christi. (1)12-13¢1) 11(2) 
Houston ; (1)11,.5-13.75(1) (1)10.25-10.541) ¢€1)11-11.7501) (2)9.25-10.25(1) 
do barges (1)11.5-13.75¢1) 1211) ¢1)11-11.75(¢1) (1)7.75-8.75(1) 
Jacksonville 13.116) 13.1¢1) 12.141) 9.2(12) 
Miami 13.144) 13.1¢1) 12.1(5) (3)9.2-9.5(2) 
Mobile 13.1¢2) 13.101) 12.113) 9.2(4) 
New Haven (1)14-14.5¢1) 14.501) (1)12.5-13(2) 9.1(9) 
New Orleans. .(1)11,5-12.5(1 , (1)10.75-11.101 11.5(1) (1)8.75-8.8(4) 
do barges (1)11.5-12.5¢1) (1)10.75-11.141 11.5¢1) (1)8.25-8.8(2) 
Norfolk (2)12.3-12.75(1) 13.901) (2)11.3-11.9(2) (6)9-9.1(1) 
Pensacola 13.1¢1) 12.1(1) 9.2(2) 
Philadelphia (1)13.7-13.75¢ (1)13.75-14.7¢1) (2)12.5-13.2(2) 9(10) 
do barg (1)13.6-13.65061 1)12.4-12.6(1) 8.905) 
Port Everglades 13.144 13.161 12.1(6) 9.2(6) 
Portland (1)14.15-14.401 (1)14.15-14.401 12.9(4) (4)9.2-9.4(3) 
Providence (1)14.15-14.4¢ (1)14.15-14.4¢ 12.915) (7)9.2-9.3(2) 
Savannal 13.144 13.141 12.1(7) 9.2(9) 
Tampa 13.165 141 12.117 4.209 
Vilming 
N. 1)12.45-13.4501 13.851 2)11.45-11.85(2 1)8.7-8.8(7 
Diesel Oil 
Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
No. 2 Fuel Gas Oi (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 
% Y Harb S.6(1¢ 1)8.7-9.2¢1 (3)$2.58-2.8001 $2.32(1 9(5 
d barges. .(2)8 S.5(14 41061 12.55-2. 7561 2.29(1 
bany (3)58.5-5 fo 4401 O(1 2 ~ 1 
Baltimore (2)8.3-8.6(19 S.701 2.6561 2.32(1 (4 
d barges. .(1)8.2-S8 1 2.6561 2.29(1 
Baton Rouge 7.901 ‘ (1 1.vS( sS 1 
a barges 7.901 1.951 
30stor (12)8.8-S8.9(2 (1 1)2.50-2.67(2 (2 y 4 } 
Charleston (2)8.5-8.6(2) (1)2.23-2.27(1) (1)8.6-8.7¢1 
Houston (2)8.25-9(1 (1)7.2 1 
dc barges (1)6.75-7(2 2.20(1 
Jacksonville 9.116 9.1(6 
Miami 9.14) 9.1(2 
Mobile 9(2 9(1) 
New Haven S.7(9) (2)9.1-9.2¢1 
New Orleans .(2)8-8.2(2 (1)8.3-8.6(2 
do barges. .(1)7.75-8.2(1 
Norfolk (1)8.5-8.6(4 41 (1)2.1 2.3211 9(3) 
Pensacola 9¢1) 941 
Philadelphia 8.6010 S.7¢1 1)2.50-2.60(2 9(6) 
do barges S.508) 
Pt. Everglades(1)8.8-9.1(3) 1.113) 
Portland (4)8.8-9(3) 8.501) (1)9.2-9.4(1) 
Providence (7)S8.8-8.9¢2) S.501 2.59501 2.55-2.665(1) (1)9.1-9.3¢1) 
Savannah 9.115) 9.145) 
Tampa (1)8.8-9.1(6) 9.1(6 
Wilmingtor 
N.C (1)8.2-8.604) 8.641) (1)8.6-8.741 
Light Diesel 
No. 6 Fuel Bunker © Fuel Heavy Diesel Ships’ Bunkers 
No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 4.1.) 
N y Harbor«1)$1.73-1.9501 (1)8$1.70-1.90(12 $1.90(11 $3.45(3) $3.70(6) 
\lbany 2.0501) 
3altimore (1)1.73-1.93(4) 1.90(3) 1.90(3) 3 4511) 3.704) 
Zaton Rouge 1.63¢1) 1.60(1) 1.60¢2) ».1001) 3.3501) 
3oston (1)1.78-1.98(¢ 1.9514) 1.954) (1)3.61-3.74(2 
Charleston 1.88(2) (1)1.65-1.85(2 1.8513) 3.61(2) 
Corpus Christi 1.63561) 1.60(1) 1.6003 3.1501 
Houston (1)1.60-1.6501 1.60(7) 1.6009) (21'3.03-3.10(3) (2)3.28-3.36(1 
Jacksonville (4)1,.68-1.88(2 (4)1.65-1.85(2) (3)1.65-1,85(3 3.82213) 
Miami 1.8311) (1)1.60-1.S001) (1)1.60-1.8001 3. 822(1 
Mobile 1.7301) 1.70¢1) 1.7001 
New Haven 1.7542 1.7012) 1.70(2 
New Orleans 1.6303) 1.60(3) 1.60(4 10(2) 3.3513 
Norfolk 1.9313) (1)1.70-1.90(2) 1.90(4) 3. 7013) 
Pensacola ° 1.72(1) 1.72(1) 1.72(1) 
Philadelphia (3)1.73-1.93(5 (2)1.70-1.9006) (2)1.70-1.90¢¢ 3.45(2) s. TOS 
Port Everglades 1 (1)1.60-1.80(2) 1.80(3) 3.822(2) 
Portland ... (1)1 1.95¢1) 1.95(1) 3.6501) 
Providence (191.7 1.95(2) 1.92513) (1)3.61-3.866(1 
Savannah (2)1.68-1.88(2) (3)1.65-1.85(2 (2)1.65-1.85(3 (1)3.82-3.822¢(2 
Tampa . (3)1.58-1.78¢2) (3)1.55-1.75(2) 29 1.55-1. 756 3. 822(4) 
Wilmington 
N. Cc 61¢ 
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Gulf Coast__Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses aiter each price 
indicates the number of companies quoting that price Prices in Effect Sept. 19. 


Aviation Gasoline 


Grade 115/145 (AN-F-48) .........ccccccce - 1801) ~ 
Grade 100/130 (AN-F-48) ............ecee0e++ 16.25(2)-17.5(2) 
Grade 91/98 (AN-F-48) 14.%45¢(1)—-16.5¢2) 
Grade 50 (AN-F-48) ..... ae re eccccoe 15.7643) 
Motor Gasoline Leaded 
S6 Oct R (Premium) 11¢3)—11.25¢(1)—-1201 
90 Oct. R (Premium) , 11.5¢1)—12(3) 
79 Oct. R (Regular) 10(4) 
$3 Oct. R (Regular) 10(1)—-10.25(1)-—10.5¢2)-11¢2) 
70-72 Oct M 9 .5(3)—9.75(2)—-10. 2501) 


Kerosine & Light Fuels 
41-43 kerosine 
No 2 Fuel 


5(2)-S8(1)-8 .5(1)-901 


-1-) 


Diesel & Gas Oils 
43-47 Diesel index 


4 7(2)-7.125(1) 
48-52 Diesel index 7.125(2)-—7 .25(1 
93-57 Diesel index 7 .25(2)-7.375(1 

Heavy Fuels 
No. 5 Fuel, 0-10 p.t $2 .25(3)-$2.35(1 
Sunker C Fuel SI 0(5)-1.7501) 


Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect Sept. 19 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 


Aviation Gasoline 











District 





Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) oee5 
Boston, Mass. in 18.2(2) 16.7(2) 15.95(1) sees 
Portland, Me. ones oees 17.8(1) see 
Phila., Pa. 18.1(1) 16.6(1) er 
Baltimore, Md. 18.1(2) 16.6(2) 15.85(1) 
Norfolk, Va. ... sobs 18.1(2) 16.6(2) 15.85(1) eee 
Charleston, 8. C. oe 18(2) 16.5(2) 15.75(1) eens 
New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 
Houston, Tex. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) 
Lake Port Terminal Prices 
Prices in Effect Sept. 19 

Buffalo Cleveland Detroit Toledo 
75-80 Oct M ‘(Prem.) 15.3(2) 
74-76 Oct. M (Reg.) 13.8¢2) 
Kerosine 10.512 ya . 10.5¢1) 
Diesel Fuel o+6 ee ae ‘ 10.4(1) 9.85(2) 9.25(1) 
i 2 en Ghaeccncedus rrr oenaes 10.6(2) 10.142) 
No. 2 Fuel . re aaoee 9.9(2) nw abe (1)9.6-9.85(1) 9.1(2) 
No. 3 Fuel ‘ pie hee bceeee nom oensee 2 @8=£©=— we eee 
eo aes eee i eta tlie 6.35(1) 6.35(2) 5.75(3) 
He De soccescess 7.2(2) 6(1) 6.1(2) 5.5(3) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. Y., oil & ship brokers and tank steamer chartering 
agents. All rates shown are on basis of tons of 2240 pounds, unless otherwise stated are for ves 
sels over 14,000 TDW, and unless otherwise stated are in dollars per ton. For purposes of rate 
calculation only, it has been assumed that New York is the port of discharge whenever the range 
USNH appears Approximate rates in cents per bbl. may be determined by dividing per-ton rate 
by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 7.3; 
No. 5 fuel, 6.9; Bunker ‘‘C’’ fuel, 6.5. 


LAST PAID OWNERS ASK 


Gulf New York (Clean) $ 1.78 $ 1.78/1.85 

(Dirty) 57 1.64/1.71 

NWI U.K. Continent 4.42 1.42/4.91 

Ras Tanura U.K. Continent 6.92 709/763 

UNITED STATES FLAG CHARTER 
VESSEL TDW CARGO TRADE RATE LIFTING 
4/9 AMERICAN TRADER 15,500 Dirty USGulf/USNH $1.50 Mid Sept 
1/9 SUN OIL T-2 15,500 Clean USGulf/USNH 1.85 End Sept 
4/13 ATLANTIC STATES 12,000 Clean USGulf/USNH 1.85 End Sept 
9/13 PETERSBU RG 15,500 Clean USGulf/USNH 1.78 Early Oct 
9/13 PONCA CITY 15,500 Clean USGulf/USNH 1.75 Early Oct 
9/14 AMERICAN an ADER 15,500 Dirty Basis USGulf/USNH 1.57 Late Sept 
9/15 FORT MEIG 15,500 Dirty USGulf/USNH-—3 trips 1.57 Late Sept 
Option 4th trip 1.64 
9/15 MEMORY 15,500 Dirty Carib. /USNH 1.49 Late Sept 
9/15 ATLANTIC TRAVELER 15,500 Dirty USGulf/USNH 1.57 Mid Oct 
9/15 HENRY M. DAWES 15,500 Dirty USGulf/Sydney, N.S 1.98 Early Oct 
($2500, additional insurance A/C Charterer) 
FOREIGN FLAG CHARTERS 

KATE N.L 15,500 Dirty Basis Ras Tanura/Holland 6.92 Sept 
KATE N.L 15,500 Dirty Basis Ras Tanura/UKCont. 13/7d Oct 
GYLFE 8,400 Dirty Aruba/Bergen-Oslo Range Kr. 25 De« 
RANELLA 8,500 Dirty Basis NWI/UKCont 25/2d Oct 
HILDA KNUDSEN 13,000 Dirty Basis Carib. /Stockholm 5.47* Oct 
NORDANGER 13,000 Dirty Basis Ras Tanura/UKCont 13/7d Oct 
POLARTANK 8,500 Dirty Basis Ras Tanura/UKCont 43/7d Oct 
FERNCOURT 13,500 Dirty Curacao/Las Palmas 20/3d Oct 
CARINA 8,500 Dirty Basis bone Tanura/Fiume 31/4d Oct 
9/13 CYRUS 15,800 Dirty ‘arib./USNH 1.35 Mid Sept 
BRITAMSEA 12,000 Dirty Basis Ras Tanura/UKCont 13/7d Oct 
GIACOMO MATTEOTTI 8.500 Dirty Basis Ras Tanura/UKCont 43/7d Oct 
9/15 ATLANTIC II 11,500 Dirty Carib. /USNH 1.49 Late Sept 
9/16 FENJA 14.000 Dirty Carib. /USNH 1.49 Early Oct 


* Payable Kroner 


September 21, 1949 


Refinery & Terminal Prices (Continued) 


LPG Prices 


Prices in Effect Sept, 19 


(Of refiners, FOB refineries, in cents per gai., 
tank cars or transport trucks) 

Com- in- (om- Indus- 

mercial dustrial mercial trial 

Propane Propane Butane Butane 

6.5¢1) 5.5¢1) 4.7341) 4.7501) 


District 
N.Y. Harbor 
Philadelphia .. 
Baltimore 
Hastings, W. Va. 
New Orleans 
Houston 
Toledo 


Naphthas and Solvents 


Prices in Effect Sept. 19 
(FOB Group 3) 


Stoddard solvent . (1)10.375—10.875(1 
Cleaners naphtha . 10.875(4) 
V.M.&P. naphtha .. (3)10.875—-11.375(1) 


Mineral Spirits 5(1) 


(3)9.875-10.3 


Rubber solvent _ .(1)10.375-11.375(1) 
Lacquer diluent . »(2)11.125-11.375(2 
Benzoil diluent 12.125(3) 
WESTERN PENNA, 
Other Districts: 
Untreated Naphtha ........... 12.75(1) 
Stoddard Solvent ..............(4)12.75-13(1) 
OHIO—Quotations of S.O. Ohio for delivery to 
ry points: 
VM&P Naphtha .. 16.0 
Mineral Spirits & ‘Stoddz ard Solvent 15.5 
Rubber Solvent .... oeeses 15.0 


E. TEXAS (Truck papers ) 
Stoddard Solvent .... sees 
KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent ooh eeeeonves 
ATLANTIC COAST 


10.75(1) 


12.375(1) 


V.M.&P Mineral 
Naphtha spirits 
New York 
Harbor ......+. 15(4) 14(5) 
Philadelphia .... 15(4) (4)13-14(1) 
Baltimore eee ecee 13.5(3) 
BostOn .cccccess 15.5(4) 14.5(5) 
Providence ..... sees 14.5(3) 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk, 
FOB terminals 
Prices in Effect Sept. 19 
Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 


150 vis., 0-10 p.p.(1)29.5-30(1) (1)18-19.8(1) 
Neutral Oil Col. 
200 vis 15.3(1) 


Pacific Coast 


Prices in Effect Sept. 19 
(in Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 


Calif $3.35(4) $1.25(4 
San Francisco 3.5614) $1.30(4) 
Portland, Ore 3.77(4) $1.5544) 


Seattle, Wash 3.77(4) $1.55(4) 


Mexican Bunker Prices 
Prices in Effect Sept. 19 


Mexican Gulf Ports 
U.S. Dollars per Bbi. 


Bunker © Diesel 
(Ships’ ( Ships’ 
Bunkers) Bunkers) 
Tampico $1.55 $3.75 
Veracruz 31 oy 
Minatitlar $1.55 3.75 
Pacific Coast 
GURFTROS seccccccces $3.16 $3.95 
Manzanillo .....e+e0: 3.16 3.66 
Salina Cruz 3.16 3.50 


WORLD'S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 
oil transportation centers 


throughout the world. 
e 


CHAS. MARTIN 
& Company 
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Commercial or consumer tank car, 


Tank Wagon Prices 


tank wagon, dealer and service 


station prices for gasoline do not include taxes; they do, however, in- 
clude inspection fees as shown in next column. Gasoline taxes, shown in 


separate column, include 


1.5c federal, and state taxes; also city and 


county taxes as indicated in footnote. Kerosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 


notes. 
Sept. 19 
headquarters offices, 


ATLANTIC 


Dealer discounts are shown in footnotes. 
1949, as posted by principal 


These prices in effect 
marketing 


but subject to later correction. 


Atlantic White Flash 
(Regular Grade) 


REFINING Gaso- Gaso- Kero- 
line line sine 
T.W. Taxes T.W. 
Philadelphia, Pa 14.2 6.5 12.2 
Pittsburgh 15.1 6.5 13.1 
Allentown 14.8 6.5 12.8 
Erie 15.1 6.5 13.1 
Scranton 15.1 6.5 13.1 
Altoona 15.1 6.5 13.1 
Emporium 15.1 6.5 13.1 
Indiana 15.1 6.5 13.1 
Uniontown 15.1 6.5 13.1 
Harrisburg 14.8 6.5 12.8 
Williamsport 15.1 6.5 13.1 
Dover, Del 13.8 6.5 12.2 
Wilmingtor 13.8 6.5 12.2 
Boston, Mass 14.1 4.5 
Springfield 14.8 4.5 
Worcester 14.3 4.5 
Fall River 14.1 4.5 
Hartford, Conn 14.4 5.5 
New Haven 14.3 5.5 
Providence, R. I 14.1 5.5 . 
Atlantic City, N. J 13.7 ‘1.5 12.0 
Camden 13.7 4.5 12.0 
Trenton 13.7 t.d 12.0 
Zaltimore, Md 13.6 6.5 
Hagerstown 14.4 6.5 
Richmond, Va anne 13.8 7.5 12.5 
Wilmington, N. C 14.1 7.5 12.1 
Brunswick, Ga 15.6 8.5 
Jacksonville, Fla 14.9 8.5 
Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa 15.00 16.5 
Pittsburgh, Pa 17.5 18.5 
Fuel Oils—T.W. 
1 2 5 6 
Phila Pa 11.9 11.5 7.05 2.12 
Pittsburg! IZ .2 
\llentowr 12.5 12.1 
Wilmingtor Del. 11.9 11.5 
Dover 11.5 
Springfield, Mass 2.4 
Worcester 12.2 
Hartford, Conr 11.8 


Taxes: 
Brunswick, 
clude ic state tax, 


Notes: 
Kerosine—Thru 
gal. for t.w. deliveri 
at one time 
Gasoline T.W. 
sumers; kerosine T.W 


Penna, & Del., 


Ga., kerosine price does not in- 


add 2c per 
es of less than 25 gals. 


prices are to dealers & con- 


prices to consumers. 


Mineral Spirits prices also apply to Stoddard 


Solvent 


Effective Sept 1 


CONTL = {N..B 


**norma 


OIL ing pri 


**normal’’ 


petition 


Prices are Continental's 
l’’ prices. Current sell- 
ces may be lower than 
because of local com- 
) 


Conoco Demand 
N-tane (3rd Gaso- Kero 
(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Colo. ... 14.8 13.8 7.5 14.7 
Grand Junc. .... 17.2 16.2 7.5 ee 
Pueblo cenaese See 14.8 7.5 15.6 
Casper, Wyo, ... 15.7 14.7 6.5 14.9 
Cheyenne 15.7 14.7 6.5 15.6 
Billings, Mont. . 17.0 16.0 7.5 16.2 
ee 3 Aabkeecedien BOOe 17.0 7.5 17.9 
Great Falls oo Beoe 16.0 7.5 17.9 
Helena .. coos SE68 16.5 7.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls Ida. 19.3 18.3 7.5 19.4 
\lbuquer N. M. 15.7 14.7 9.0 15.1 
Roswell 14.8 13.8 9.0 14.3 
Santa Fe - 16.0 15.0 9.5 15.4 
Muskogee, Okla.. 14.0 13.0 8.0 12.9 
Oklahoma City.. 14.0 13.0 8.0 12.9 
Tae: sscoseccce 26,9 13.0 8.0 12.9 


Taxes: 


Gasoline tax colu 
taxes: Albuquerque & 


mn includes these city 
Roswell, 0.5c; Santa Fe, 


lc; Cheyenne, 1c; Casper, Ic. 


Notes: 
T.W 
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prices are to 


consumers & dealers 


Inspection fees per gal., included in both gasoline and kKerosine prices, 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 


Kans. 
1/20c; N. C. 1/4c; 
Tenn, 2/5c; 


1/100c, La. 1/32c; Minn. 5/200c; Mo. 


and Wisc. 


1/25c; Neb. 2/100c; Nev. 


D. 1/20c; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; 
3/100c. 


Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/5c. 


companies at their 
HUMBLE Humble 
(Regular) Gaso- 

OIL Tank Ke- line 

Wagon tail Taxes 
Dallas, Tex 13.0 18.0 5.5 
Ft. Worth 13.0 18.0 5.5 
Houston . 13.0 18.0 5.5 
San Antonio 13.0 18.0 5.5 

Kerosine 

Tank Wagon Retail 
Dallas, Tex. 12.5 17.0 
kt. Worth 2.9 17.U 
Houston on 12.5 17.0 
San Antonio 12.5 17.0 


Notes: 
T.W. prices are to 
consumers 


IMPERIAL 
OiL 


— 


Hamilton, Ont 
‘horonto 


Brandon, Man 
Winnipeg . ‘ 
tegina, Sask. 


Saskatoon 
Edmonton, Alta 
Calgary oe , as 
Vancouver, BKB. C 
Montreal, Que 

St. John, N. B 
Halifax, N. 8 


Taxes: 

Gasoline taxes are 
Notes: 

Prices are per 
T.W. 
dealers 


U 5s 


gals 
undivided 


TEXAS 


imperial gal. 


all classes of dealers and 


Esso Gasoline 
(Meguiar Grade) 





Kero- 

sasoline Gasoline sane 
T.W. Taxes T.W. 
21.0 11.U 23.9 
z1.v 11.U 40.9 
yA ¥.U zy.2 

4 ¥.U 4 

o lv.v v 

2 1v.U o 

7 ¥.U i 

7 9.0 7 

7) 10.0 v0 

A) 11.0 ° 

u 13.0 0 

U 13.U 22.0 





provincial taxes. 


which is 1.2 
prices are to divided & 


Fire-Chief Gasoline 


(Regular Grade) Kerosine 
co. Deuter Gasoline Dealer 
T.W. ‘Daxes T.W. 
Dallas, Tex 13.0 5.5 12.50 
Fort Wortn 13.0 5.5 12.50 
Wichita Falls 13.0 5.93 12.50 
Amarillo 13.0 5.95 12.50 
Tyler ae 13.U 5.5 12.50 
El Paso — 15.0 9.0 13.85 
San Angelo .. 13.0 5.5 12.50 
Waco vonxee 13.0 5.5 12.50 
Austin 13.0 5.5 12.50 
Houston 13.0 5.5 12.50 
San Antonio 13.0 5.5 12.50 
Port Arthur 13.0 5.5 12.50 
Notes: 
Dealer t.w. prices apply also to all classes 


of consumers 
gals. 


with 


CALIFORNIA CHEVRON 


STANDARD 


San Fran., Cal 
Los Angeles 
PEGG saccecee 
Phoenix, Ariz 
Reno, Nev. . 
Portland, Ore 
Seattle, Wash 
Spokane 

TOCCOA sccce 
Boise, Idaho 

Salt Lake, U. .... 
Honolulu, T. H. .. 
Fairbanks, Alaska. 
Juneau ewccoeve 


Taxes: 


minimum delivery of 50 


Base 
(Reg- Av. Gaso- Kero- 
ular) 80/87 line sine 
T.ae T.T. Taxes T.T 
14.1 17.6 6.0 18.1 
13.6 17.1 6.0 17.6 
15.5 19.0 6.0 19.5 
16.9 20.4 6.5 20.9 
16.8 20.3 7.0 20.8 
14.7 18.2 7.5 20.2 
14.7 18.2 8.0 20.2 
17.6 21.1 8.0 24.1 
14.7 18.2 8.0 20.2 
19.3 22.8 7 .& 25.8 
16.4 19.4 5.5 16.5 
15.1 18.6 7.5 19.1 
26.9 30.4 3.5 36.9 
16.1 19.6 3.5 21.6 


Boise 7.5c tax applies to motor fuel only; 


avgas taxes are 1.5c 
lulu 7.5¢ tax applies 


federal, 2.5c state. Hono- 
to motor fuel only; avgas 


taxes are 1.5c federal, 4c territorial; Honolulu 
TT prices also do not include Hawaiian gross 


income tax of 1% 
sumers 


to resellers, 2.5% to con- 


California Standard (Cont.) 


Notes: 

Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular) 
Prices for Chevron Aviation 91 are 2c above 
Chevron Aviation 80/87; for Chevron Aviation 
100, 5c above Chevron Aviation 80/87; for 
Chevron Aviation 115. 8c above Chevron Av- 
iation 80/87. 

Base kKerosine t.t. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over 
deduct 4c; tank car-truck trailer, deduct 5.5c 


ESSO 


Esso Gasoline 


(Regular Grade) Kero- 
STANDARD Gasoline Gasoline sine 
w. Taxes T.W. 
Atlantic City, N. J 13.7 1.5 12.0 
Newark "a 1.5 12.0 
3altimore, Md 13.6 6.5 11.8 
Cumberland . ‘ 14.8 6.5 13.1 
Washington, D. C. . 14.0 5.5 12.2 
Danville, Va 14.5 7.5 13.1 
Petersburg .. 14.1 7.5 12.7 
Norfolk 13.4 7.5 a3.3 
Richmond. . 13.8 7.5 12.5 
Roanoke. , 15.4 7.5 14.0 
Charleston, W. Va - 15.4 6.5 14.7 
Fairmont . - 15.3 6.5 15.0 
Parkersburg .. 15.3 6.5 13 
Wheeling . 15.0 6.5 15.9 
Charlotte, N. C 15.0 7.5 2.8 
Hickory ‘ ‘ 15.2 7.5 13 .( 
me. Alty .. - ew 7.5 13.: 
Raleigh - , 15.2 7.5 13.0 
Salisbury ins 14.8 7.5 12.¢ 
Charieston, S. C. .... 13.9 7.5 
0 15.3 7.5 
Spartanburg : ° 14.5 7.5 ‘ 
New Orleans, La. ... 13.8 10.5 11.6 
3aton Rouge 13.5 10.5 11.2 
Alexandria ° seen 14.8 10.5 3.7 
Lake Charles . 13.6 10.5 12.0 
Shreveport 15.0 10.5 11.7 
New Iberia ‘ = 13.8 10.5 11.6 
Knoxville, Tenn oa 14.8 8.5 12.5 
Memphis .... cs Bae 8.5 2.4 
Chattanooga is eee Se 8.5 12.4 
Nashville Teeter 15.2 8.5 13.0 
Little Rock, Ark os 15.1 8.0 13.1 


Mineral Spirits V.M.&P. 

T.W. 

Newark N. d 15.0 16.5 
Baltimore, Md 1 

Washington, Db. C 1 


I+) 


FLEL OILS—T.W. 
0. 1 °CNo. 2 No.4 No. 6 


N 

Atlantic City, N.J.°12.0 11.5 °$3.104 
Newark 12.0 11.5 $2 .256 
3altimore, Md 11.8 11.4 °$3.04 2.19 
Washington, Db. C. 12.2 11.8 3.15 2.29 
Norfolk Va 12.1 11.0 

Danville 12.1 

Petersburg 12.7 11.7 

Richmond 12.5 11.4 

toanoke 13.0 

Charlotte, N. C 12.8 11.9 

Hickory 13.0 12.2 

taleigh 13.0 12.4 

Charleston, S. C 11.2 

Columbia 12.5 

Spartanburg cB 

Taxes: Louisiana kerosine prices do not in- 


clude ic state tax 

Naphtha—Newark t.w. prices are for de- 
liveries of 200 gals. or more; less than 200 
gals., 0.5c over posted t.w. prices; steel barrel 
deliveries, 6c over posted t.w. prices Balti- 
more & Washington prices are for t.w. de- 
liveries of 25-99 gals., no discounts. 


Notes: 

Gasoline T.W. prices are to consumers & 
dealers. 

Effective 4-6-49, minimum retail resale 
price of 17.7c (ex tax) for Esso Gasoline 


posted throughout New Jersey. 
Effective Sept 14 
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Tank Wagon Prices (Continued) 
| SOCONY 
| VACUUM 


Mobilgas Aircraft ; 8/V 8/V 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 380 91 100 (Regular Grade) Mobil Kerosine Diesel _ (No, 2 Fuel) ’ Fuel Fuel 
Taxes T.W. T.W. T.W. T.U. T.W. T.C, Yard T.W. T.C, T.W. T.C, Yard T.W. T.W. T.W. 
New York City: ea o 2 ° 
Manh. .....-... 5.5 un 12.5 12.1 11.6 ». 08 »- 8S 
Bronx, 5.5 ee 14.1 9.7 12.7 12.1 ; 9.1 11.4 9.02 ) 12 
Kings 5.5 ; sia 14.1 9.5 12.5 12.1 ; 9.0 11.6 9.02 ».12 
Queens ... 5.5 ates Da i 14.1 : ‘ 12.5 12.1 11.6 9.02 ».12 
Richmond ...... 5.5 19.4 wth i 14.2 9.0 9.8 13.0 12.1 8.6 8.9 11.6 9.02 >. 12 
Albany, N. Y. 5.5 21.3 22.3 24.8 12.8 13.5 9.4 9.6 12.7 9.3 12.0 8.9 9.1 11.6 8.56 41 
Binghamton ...... 5.5 a oem TT 14.4 15.5 10.6 10.5 13.7 : 13.1 10.1 10.3 12.6 
BEND 2 or ccceeses 5.5 20.5 21.5 24.2 13.8 14.8 10.5 10.7 13.8 10.4 13.3 9.9 10.1 12.8 8.4 
. Jamestown ....... aa wees 2 ag 14.3 15.4 10.5 10.7 14.0 13.0 9.9 10.1 13. * 
; Mt. Vernon 5.5 rie : $+ae 14.3 » oe 9.8 12.9 12.6 ; 9.2 12.1 9. ae 
Plattsburg 5.5 ame ee Geet es 15.3 10.6 10.6 10.1 10.3 12.9 
7" Rochester 5.5 20.4 21.4 23.4 14.1 15.2 10.3 10.5 13.6 : 12.9 9.8 10.0 12.4 
1 BVTRCESS cocsccsss §.8 22.0 23.0 25.0 13.8 14.8 10.3 10.5 13.6 10.2 12.8 9.7 9.9 12.3 
, Bridgeport, Conn. . 5.5 a cand ps nae 14.3 9.1 9.1 8.7 S.4 11.4 
‘ Danbury ...... . 5.5 - — eee 14.9 11.2 Ss 12.1 
=. eee 5.5 iia — ° 13.1 14.4 4.6 9.6 9.6 12.3 9.1 1 11.5 
e New Haven 5.5 20.3 can ‘ 13.0 14.3 9.1 9.1 9.2 11.9 8.7 8.7 11.4 
r Bangor, Me. 7.5 24.8 b2s ‘ 13.4 14.8 10.1 14.1 10.2 13.3 9.7 12.8 
Portland . — 7.8 22.4 23. A 12.9 14.1 a4 13.4 9.4 12.3 9.0 12.0 
Boston, Mass. 4.5 19.0 20.0 22.0 12.9 14.1 9.3 13.4 9.3 12.4 8.9 , 12.0 
Concord, N. H. 5.5 seth - - ‘oo 15.1 15.1 10.5 12.6 
Lancaster a<oe 5.5 ; eee 16.4 15.5 14.5 , 11.7 14.0 
Manchester ...... 5.5 ‘. eee nied nee 14.6 10.7 14.3 13.2 10.4 12.7 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 9.3 9.9 13.2 9.3 12.2 8.9 9 12.1 
“ Burlington, Vt. ... 6.5 a vane view 13.9 14.9 10.7 10.7 10.7 13.5 9.9 9.9 12.5 
BSE sssscscees 6.5 - eeee ooee cs 15.5 11.2 13.6 10.6 13.0 
Tank Wagon Prices Buffalo N. Y¥. City Rochester Syracuse Boston Hartford Providence 
0 ahd & din eale a Ob mde Green Oeil 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
0 Wee CD: Nace vneeseeuebinaaeawhone 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
~ Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
1 Discounts: 
9 Mobil Kerosine—Mt. Vernon, T.W. less 0.3c for deliveries of 300 gals. or more. 
= Mobilfuel Diesel—0.5c for single delivery of 800 gals. or more. 
1 Notes: 
7 Gasoline T.W. prices are to Consumers & Dealers. 
1 area M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
tffective Sept. 8 
0 OHIO 
7 STANDARD Aviation Gasoline-Cons,. T.W. Sohio X-70 Gasoline . 
0 Sohio 1880 (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Avia. Esso Esso Con- te- S.R, D.C. V.M.A&P. Sohi 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No. 1 o, 2 
y Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat 
- Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
0 Canton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
0 Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
F Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19 0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Lima ... 5.5 20.0 22.0 23.0 26.0 18.5 15-0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Marion 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Portsmoutl! 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo o- 8S 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
6 Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
2 Zanesville 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
7 Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 
0 Exemption Form A-10 to supplier. 


ed Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 





‘ Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher 
6 Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 05c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5 5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 05c; 250 to 499 gals., 1c; 500 gals. or over 1.5c 
4 Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. 8.S. prices are at company-operated stations 
4 
0 
" INDIANA STANDARD 
Crown Gaso- Kero- 
Tank wagon prices for 25 points in the Middle West, previously furnished to NPN KENTUCKY Net ‘line sine 
by Standard Oil Co. (Indiana), are not available this week because of the new pricing Dealer Taxes T.W. 
policy adopted by that company, effective Sept. 12 (see Sept. 14 NPN p. 13) STANDARD 
Through its correspondents who visited Standard of Indiana bulk plants (*) where Covington, Ky 13.8 8.5 14.3 
tank wagon prices are publicly posted, NPN obtained the following prices Lexington 16.3 a5 14.0 
St. Louis Chicago, Il. = St. Paul, Minn. Louisville 15.5 Q5 13.3 
te ‘ro tasoline 
. Red ce ee 16.7 75 17.5 Paducah 15.4 8.5 13.0 
: Dealer 7 15 ° ib r4 16 4 Jackson, Miss 15.4 7.5 12.9 
 g Gasoline Taxes 15 15 6.5 Vicksburg 14.9 7.5 12.4 
) Kerosine T.W 14.1 14.7 14.1 Birmingham, Ala 16.4 8.5 13.2 
) Fuel Oils—T.W. Chicago, Ml. Mobile 14.9 9.5 12.9 
Standard Stanolex Montgomery 15.5 9.5 13.3 
: ; x oil Furnace Oil Atlanta, Ga. 15.6 8.5 13.0 
-99 gals 3.8 12.8 . 3 F 7 
100-149 gals 12.8 AMAR cccces 16 1 8.5 13 7 
150 gals. and over 12.3 Macon 15.6 5.9 13.1 
100-399 gals 11.8 Savannah ve 14.9 8.5 12.7 
, 100 gals. and over 11.3 Jacksonville, Fla 14.9 8.5 12.7 
Stanolex Stanolex Miami 15.2 8.5 13.0 
1-749 gals — Fuel ¢ Pensacola 14.9 9.5 12.6 
3 750 gals. and over 7 65 a's TOME ce cccccs 14.9 8.5 2.7 
—_ > 
Fuel Oils—T.W. St. Paul, Minn. Taxes: 
e- Stanolex 
I) Furnace Oil Gasoline tax column includes these city & 
-o rala 97 
el > ome pike ses a ‘ county taxes: Mobile, 2c city; Birmingham, ic 
yalis é ( ove s — 7 . . oe 
oe Fuel Oils—T.W. St. Louis. Mo. county; Montgomery, ic city & lc county; Pen 
e- Stanolex Standard Stanolex sacola, ic city. Other taxes not included in 
Furnace Oil Heater Oil Fuel A prices: Georgia, kerosine, 1c; Montgomery, 
1-99 gals 12.3 1-24 gals 13.3 1-699 gals 7.75 kerosine 1c; Mississippi, kerosine 0.5c. 
100 gals. and over 11.3 25 gals. and over 12.3 700 gals. and over 7.25 
& Notes: 
(*) Chicago bulk plant at 1216 E. 75th St., on Sept. 19 
St. Paul bulk plant at 255 Commercial St., on Sept. 16 Consumer t.w. prices are same as net dealer 
St. Louis bulk plant at 4017 Park, on Sept. 14 prices. 
j This price correct on and since Sept. 12; shown incorrectly in Sept, 14 NPN 
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Crude Oil Stocks 


(Bureau of Mines figures in thousands of 


barrels) 

Change 

from 
Sept. 3 Sept. 10 Sept. 3 
Pennsylvania Grade. 3,393 3,303 - 90 
Other Appalachian 2,124 2,354 230 
Lima-Michigan 1,121 1,189 |. 68 
Illinois-Indiana oe 12,171 11,997 —174 
Arkansas 2,769 2,720 49 
Kansas ay: 8,377 8,596 +219 
Louisiana: ........+. 15,268 14,532 —737 
ree eee 3,812 3,573 —239 
ae x whe th 11,457 10,959 —498 
CO 2,752 2,629 —123 
New Mexico oneee 7.590 7,535 — 55 
Oklahoma ........... 30,669 30,296 373 
Texas: ee eecceeee 121,223 118,235 —2,988 
East Texas ....... 16,966 16,473 —493 
i. are . 48,130 47,363 —767 
Gulf Texas ........ 28,968 27,804 1,164 
Other Texas ...... 27,159 26,595 564 
Panhandle ...... 5,121 4,953 —16S 
a: eee ; 6,770 7,015 +245 
South aoe 6,212 5,976 236 
CAMO cscs ; 4,056 8,651 105 
Rocky Mountain .... 14,019 13,915 104 
California, incl. heavy 35,833 36,070 +237 
Foreign nh ehh 7.303 7,765 +462 


Total crude stocks 
mi a. Oh. «as ‘. 264,613 261,136 3,477 

Total located in Bu- 

reau of Mines’ East 


Coast District 14.399 13.674 725 





Penna. Crude Runs to Stills 


(Compiled by National Petroleum Assn., from 
reports of all companies refining Penna. Grade 
Crude. Figures in b/d.) 


Week Ended Week Ended Week Ended 
Sept. 10, 1949 Sept. 3, 1949 Sept. 11, 1948 


67,239 62,180 62,398 





NATIONAL PETROLEUM NEWS 








REFINERY OPERATIONS 





Statistics 





American Petroleum Institute figures in Gasoline 
thousands of barrels of 42 gallons each. Production at Gas Ol & 
Figures include reported totals plus esti- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol 
mate of unreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Sopt. 10 Sept. 3 Sept. 10 Sept. 3 Sept. 10 Sept. 3 Sept. 10 Sept. 3 Sept. 10 Sept. 3 
Hast Coast ...... 6. cece ese cee ce eee reecces 729 717 81.5 80.1 2,291 2,250 188 212 1,234 1,405 
Appalachian (Dist. 1) Fd ak wk 0 eee eee 96 92 81.4 78.0 318 312 35 27 67 65 
Po rr 62 61 82.7 81.3 231 231 16 20 31 30 
es is i ones bbers 6 oad 44 68 sm O80 , 900 884 83.3 81.9 3.543 3.3°6 405 289 804 SO5 
Okla., Kans., Mo. ............ : oe 414 443 83.1 89.0 1,658 1,748 137 126 528 573 
| ren weer eer et 229 225 77.1 75.8 1,071 1,075 83 79 123 118 
i WE tet we oe wie uae. oe my 1,267 1,282 80.1 81.1 4,282 4,240 601 489 1,771 1,642 
Louisiana Gulf Coast ......... a i aaa 447 427 97.6 93.2 1,582 1,575 373 235 622 752 
No. La. & Arkansas ......... buitea dear as 77 78 80.2 81.3 239 242 13 10 93 90 
Rocky Mt. New Mexico (Dist. 3) ........ Ss 10 53.3 66.7 37 45 10 13 
Other Rocky Mt. (Dist. 4) ea 190 185 92.7 90.2 56S 592 34 24 251 265 
eee Net ewwtbeh soe vec $29 S29 77.9 77.9 2,450 2,195 77 19 921 966 
Total U. S.—B. of M. Basis Tree 248 5,233 82.2 2.0 18,270 17,891 1,992 1,560 6,455 6,724 
S.—B. of B. Basis, Sept. 11, 1948 ... 5,332 91.1 16,472 2,150 7,117 
_ § & eae oer 4.419 4.404 15,820 15,696 1,915 1,541 »,534 5,758 
Includes 368,000 barrels of foreign crude runs 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Sept. 10 Sept.3 Sept. 10 Sept. 3 Sept. 10 Sept.3 Sept.10 Sept.3 Sept. 10 Sept. 3 Sept. 10 
East Coast ....... ween 1,111 1,210 11,039 10,225 23,646 22,887 10,153 9,612 23,976 24,056 100.0 
Appalachian (Dist. 1) tee e tere ee eee 54 59 417 404 700 650 430 474 2,427 2,326 90.4 
Appalachian (Dist. 2) ......... eee eeee 90 81 141 143 249 240 113 143 1,080 1,072 97.3 
Ind., Ill., Ky. cece ee ee anes see eeeee 1,030 920 5,494 5,402 12,898 12,568 4,146 4,292 22,498 22,755 90.6 
Okla., Kans., Mo. ............ oteeeee 412 423 1,737 1,729 6,381 6,249 2,025 2,052 9,121 9,147 83.3 
Inland Texas ............. : dave 328 301 709 703 1,000 995 1,443 1,420 3,632 3,818 82.4 
Texas Gulf Coast ....... . cane ens 1,644 1,517 3,328 3,074 12,181 12,178 7,552 7,487 14,494 14,710 97.2 
Louisiana Gulf Coast ............ rr 386 320 2,148 2,316 4,206 4,143 2,160 2,231 5,600 5,471 98,1 
No. La. & Arkansas ....... ak aks 116 18 446 468 898 1,024 310 304 2,73 2,762 72.7 
Rocky Mt. New Mexico (Dist. 3) ........ 17 20 25 25 100 100 28 31 75 87 25.1 
ge ere 207 219 397 374 2,039 1,920 629 658 2,316 2,311 86.4 
Sa eee Hone 2.413 2,038 727 697 13,933 13,476 40,272 39,293 16,425 16,319 90.6 
Tetel U. B.— ie. Cf M.. Basle ....cccccvecs 7,808 7,226 26,608 25,560 78,231 76,430 69,261 67,997 £104,375 104,834 92.7 
U. S.—B. of B. Basis, Sept. 11, 1948 ... 8,438 24,243 66,857 56,657 193,534 
East of California or 5,395 5,188 25,881 24,863 64,298 62,954 28,989 28,704 87,950 88,515 
Unfinished gasoline stocks included are: *7,274,000 bbls., {8,693,000 bbls 





U. S. Crude Oil Production (MILLIONS OF BARRELS) 


(American Petroleum Institute figures) 100 


WEEK ENDED 
Sept. 10 Sept. 3 


Barrels’ Barrels 80 
(Daily Average) 
“New York-Penna. . j 38,900 47,350 
Florida ..... ; oe 1,150 1,300 
*West Virginia : . 8,250 8,150 
‘Virginia — 7 100 100 
*Ohio—Southeast ‘ 4,650 5,450 
Ohio—Other . 4,000 4,850 
Indiana ie in 29,350 28,450 
Illinois as és - 183,650 183,550 
Kentucky .... ig 23.600 22.800 4 
Michigan ..... ‘ - 45,950 41,700 
Nebraska .... ; a 600 600 
Kansas aa ; ‘ **248,700 238,950 
Oklahoma . ~+--e- **386,300 379,000 
Texas: 2 
District 27,200 26,350 
District 122,700 116,600 


District 
District 


373,000 353,500 
189,300 182,650 


Oe One 


GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 











Estimated daily production in barrels of lease 
‘ondensate mixed with crude and moved in 
crude pipe lines (not included in above crude 
petroleum tabulation) week ended Sept. 10. 


** Okla., Kansas, Neb. figures are for week 
ended 7 a.m., Sept. 8. 


District er i 34,500 33,100 .@) —~ - 
East Texas : 244,400 231,850 JIF MAMJIJAS ONO 2 9 16 2330 6 8 2027 3 1 1724 
Other District 6 ; 83,250 80,850 JULY AUGUST SEPT 
District 7-B . 61,350 59,200 - 
District 7-C ‘ 50,300 45,750 
District 8 560,300 536,750 e 
District 9 140,300 138,550 GASOLINE STOCKS (Dist. 5 Not Included) 
District 10 92,500 93,450 (MILLIONS OF BARRELS) 
Total Texas 1,979,100 1,898,600 
North Louisiana ; 113,500 113,150 
Coastal Louisiana 372,000 370,450 es 
Total Louisiana 485,550 483,600 
\rkansas ‘ 72.800 72,450 Sock : 
Mississippi ni 98,650 100,550 
\labama ie a 1,150 1,150 
New Mexico—Souhteast 122,300 122,800 
New Mexico—Other 350 350 med 
Wyoming .... 128,700 126,650 a 
Montana 24,600 24,400 
Colorado 64,300 64,100 ~- 
Utah sf ; ; 2,150 2,200 | 
California 895,700 902,400 i ih, 
Total U. § 4,850,550 4,761,500 HES 
*Penna Grade crude incl.. 51,900 61,050 & ¥ 





Arkansas .... 3,800 Texas Gulf .. 15,500 : i 

Dee, BM. secs 5,400 Wyoming .... 700 ethan ‘ oa sae? : 

La. Guif .... 13,000 California ... 2,900 JFMAM A 2 9 #62330 6 13 2027 3 O I7 24 
Mississippi . 2,600 ———- v9 S ° m o JULY AUGUST SE PT 
Texas Inland 9,000 Total U.S 52,900 : 
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CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— 
$10.00 per column inch. 
UNDISPLAYED: ‘For Sale’’, ‘“‘Wanted to Buy”, 

“Business Opportunities’’, 


‘Position Wanted’’—10 cents a word. Minimum charge $2 per insertion 
Box number counts 3 words. Copy must reach us by Wednesday 


“Help Wanted”, preceding date of issue. 


Miscellaneous classifica- 





tions set in type this size without border—25 cents a word. Minimum 


charge, $6.25 per insertion 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements 





For Sale 





FOR SALE 
STEEL STORAGE TANKS 


3 — 8000-Gallon, Tank Car 
Tanks, Coiled and Non- 
coiled 


10—_10,000-Gallon, 
Tanks, 
Coiled 


Tank Car 
Coiled and Non- 


OTHER TANKS TOO! 
Also Complete Tank Cars! 
IRON & STEEL PRODUCTS 
INC. 


13456A 8. Brainard Ave., 
Chicago 33, MIlinois 


‘““ANYTHING containing IRON 
or STEEL”’ 





For Sale 





FOR SALE 


BULK PLANT: Independent Distri 


butor. Complete with 2 delivery trucks, 
Several Retail Stations, Serving over 
200 farmers. Only Plant in the Imme- 
diate vicinity. 


Excellent Territory for 


expansion. 


FARMERS OIL CO. 
HAHIRA, GEORGIA 


Phone 80 R-1 














STORAGE TANKS—TANK CARS 
2—74,000 bbl. cap. like new 
2—10,000 bbl. gov. surplus bolted 
6—20,000 & 25,000 gal. new welded 
»0—10,000 gal. R.R. car tanks 
566 8,000 & 10,000 gal. tank cars 
R. C. STANHOPE, INC, 
60 E, 42nd St. 
N. VW. 8%, mM. Be 














FOR SALE 
1,” SHELL TANKS 
1-19,000 GAL. HORIZONTALS. 
EXCELLENT CONDITION 
W. H. DYER CO. INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 








For Sale 











FOR SALE—Practically new tin-plated 6 


pocket M & S F.ller litable for high speed 
filling of 1 quart car of lubricating oil as 
well a semi-solid food products Priced to 
ell REFINERS MARKETING COMPANY 
LTD., 555 So. Flower St Los Angeles, Calif 





STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 


Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 

30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 


FOR SALE 


OIL, BLENDING and 
PACKAGING EQUIPMENT 


2 550 Gal. Jacketed Kettles Pumps 
valves and pipe 

12 Tanks 500 Gal to 11.000 Ga 
sizes (Total capacity 236,000 
Gal.) 

1 Gal 2 Gal » Gal. Drum filling 
machines 

7L-*4 Kewanee Boiler (Type C)-—low 
pressure boiler 


Iron Fireman Stoke! 


Must be moved from Warren, Pennsy] 
vania location To be sold to one 
buyer For full information write 


BOX 255 








FOR SALI 
} late model Heil trailerized milk tanks 
Stainless steel. 290 to 296 can. Condi- 
tion excellent 
1 Butler Twin single compartment 4340 
gallon tank 
1 Quaker City single compartment 430( 
gallon tank 
Price for the above two tanks $250( 
All above tanks are clean and reé 
for immediate service 
TRAILER COMPANY OF 
LANCASTER, INC. 
1201 Marshall Ave., Lancaster, Pa. 








Phone 8277 or 2-8992 

















Position Wanted 


EXECUTIVE with 20 years experience in r 


nar 
keting as Sales Manager, Operations and Dis 
trict Manager Available January Ist Prefer 
positio with Company or Jobber I middle 
west BOX 25¢ 


Position Open 


LUBRICATION ENGINEER-SALESMAN wit! 


broad experience in industrial lubrication, pre 
ferably with special emphasis on coal indus 
ry Must be able to train petroleum salesmer 
n specifying industrial oils and greases 30x 





Tide Water Must Bargain 
On Pension, NLRB Rules 


NPN News Bureau 

WASHINGTON If an employer 
encounters practical difficulties in 
negotiations on a company-wide pen- 
sion plan during bargaining talks 
with the representative of a portion 
of his employes, this does not elimi- 
nate his duty to bargain on the plan 
with such a representative, NLRB 
has ruled in a case involving Tide 
Water Associated Oil Co., Bayonne, 
N. J., and the Employes Assn., Inc. 
(independent). 

It was the first such decision the 
board has made on pension plan bar- 
gaining. NLRB ordered Tide Water 
to bargain with association on the 
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company’s retirement allowance plan 
and pension program. 

At the Bayonne plant, the union 
represents office and clerical em- 
ployes in the manufacturing, engi- 
neering and accounting department, 
laboratory employes in the manufac- 
turing department and all employes 
in the research and development de- 
partment. 

According to NLRB, Tide Water 
“maintained that pensions were not 
a subject upon which it was required 
to bargain collectively, and, in con- 
formance with this opinion, it took 
unilateral action with respect to its 
retirement allowance plan.” It added 
company also “rigidly insisted’’ that 
pension plans were not a subject of 
“collective bargaining.” 


Barnsdall-Ogden Merger 
Put to Stockholders’ Vote 


NVN News Bure: 

NEW YORK Merger agreement 
between Barnsdall Oil Co. and Ogden 
Corp. has been ‘reached in principle,”’ 
according to a statement issued by 
Floyd B. Odlum, Barnsdall chairman 
and president of Atlas Corp. of which 
Ogden Corp. is a subsidiary, and Wil- 
liam D. Loucks, Barnsdall president 

The merged companies will be 
known as Barnsdall Oil Co. and will 
have the same directors and officers 
as the present Barnsdall company. 
Proxy statements are being prepared 
so that stockholders may vote on 
the proposed merger, the statement 
said. 
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Oil Company Promotion, Advertising 


A leaflet, a booklet and a poster 
have been prepared by the Oil In- 
dustry Information Committee for 
distribution by oil companies during 
Oil Progress Week (Oct. 16-22). 

The leaflet, which tells how the 
country has benefitted by the in- 
creased use of oil, is suitable for a 
mailing piece. The booklet summar- 
izes nine decades of petroleum prog- 
ress and was designed to be used as 
a “take-home” piece after speeches, 
open house events and other such 
gatherings. The poster bears. the 
legend, “Where There’s Petroleum 
There’s Progress,” and is gummed at 
tep and bottom so that it can be 
posted in windows face out. 

Orders of fewer than 25 copies of 
the leaflet or booklet may be had 
from OIIC free, and prices on larger 
quantities may be obtained by writ- 
ing to: Oil Industry Information 
Committee; 50 West 50th Street; 
New York 20, N. Y. 


* * 


Pure Oil Co. is trying to work the 
rust off the lubrication know-how 
and salesmanship of its dealers with 
a P. S. (Pure-Sure) training and 
sales program. The training program 
is a practical learn-by-doing session 
on modern lubrication techniques. It 
is designed to make Pure Oil dealers 
experts at selling lubrication as well 
as doing the job. Company claims 
that dealers who have taken the 
course have almost doubled their lube 
service sales. 


Tide Water Associated Oil Co.’s 
football broadcast schedule this year 
calls for the use of more than 100 
radio stations throughout’ seven 
western states and Hawaii. First 
broadcast is scheduled for Sept. 16. 


+. * 


Shell Oil Co. has published a 16- 
page, illustrated pamphlet for visitors 
to the refinery units in the Domin- 
guez-Wilmington areas of the Los 
Angeles basin. 

The booklet, another phase of 
Shell's expanding public relations 
program in the West, describes the 
operation of “one of the most mod- 
ern petroleum refinery plants in the 
world” in fairly easy to grasp terms. 
Pamphlet says that “it is our hope 
that the story of this activity will 
help you become familiar with the 
many contributions of petroleum re- 
fining to the nearby communities and 
the growing West.” 


. * * 


Indiana Standard’s promotion film, 
“Lubricating Oijil’s Amazing Mole- 
cules,” is now available under the 
title, ‘“‘The Story of Lubricating Oil,” 
from the Bureau of Mines. Like all 
other bureau films, it contains no ad- 
vertising or trade marks. No charge 
is made for use of the film, but the 
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borrower is expected to pay trans- 
portation expenses and for loss or 
damage other than normal wear. 


cal * * 


A pair of Gulf gasoline pumps re- 
cently had a two-week run in a 
fashionable display window of B. 
Altman & Co., a department store 
on New York City’s swank Fifth 
Ave. The pumps were used, by agree- 
ment between the two companies to 
liven up a display featuring women’s 
traveling attire. It is estimated that 
50,000 pedestrians passed the dis- 
play daily between 9:30 a. m. and 
5:00 p. m. 


” * * 


Public relations department of 
Standard Oil Co. (Calif.) is distribut- 
ing a 30-page publication, “Oil Pic- 
tures,”” to teachers and students in 
the West. Book consists of a series 
of pictures illustrating exploration, 
drilling, refining, transportation and 
distribution phases of the industry. 


* * . 


A Signal dealer in Seattle, Wash., 
drew four new customers into his 
station with only a few hours of well 
directed work. He went to a nearby 
hospital parking lot, eleaned the 
windows of the cars there and left a 
printed card under the windshield 
wiper saying: “Your windows were 
cleaned by Signal Seneca Service.” 
Card listed other services available 
and offered to pick up and deliver 
cars for servicing. Result: Four doc- 
tors dropped in the next day to buy. 


* * 


Regional networks totaling 126 
radio stations will be used by the At- 
lantic Refining Co. this fall to cover 
its sponsorship of college, high school 
and professional football contests. 
Company claims that this will be the 
most extensive radio coverage in the 
14 consecutive years of Atlantic’s 
sports broadcasting. Schedule includes 
outstanding college games to be 
played each weekend during the sea- 
son from New England down the 
Eastern Seaboard to South Carolina 
and westward into Ohio. 


The Texas Co.’s Beacon Labora- 
tories of New York were recently 
awarded first prize in the manu- 
facturers’ exhibit at the Dutchess 
County Fair at Rhinebeck, N._ Y. 
Each year the Texaco exhibit pre- 
sents various phases of its laboratory 
research for the 50,000 who attend 
from surrounding Dutchess County 
communities. This year the presenta- 
tion featured a wall size map of pe- 
troleum product manufacture, oval 
gear testing, synthetic gasoline test 
techniques and a new kind of grease 
manufacturing kettle. 


* * * 


A relief map of Venezuela, formed 
in lightweight plastic to show terrain 


features in three dimensions is be- 
ing presented to Venezuelan schools, 
government offices, libraries and sim- 
ilar institutions by Creole Petroleum 
Corp. as part of its public relations 
program. 

Though its size is 45 x 56 in., this 
plastic relief map weighs only two 
pounds. Previously relief maps were 
made of heavy plaster by hand and 
were expensive and fragile. 


* * * 


With the help of newspaper, radio 
and direct mail advertising plus an 
honest-to-Betsy (that was her name) 
live elephant, a Gulf dealer in Har- 
risonburg, Va., recently hit the 30,000 
gals. per month mark. Harrisonburg 
has a population of only 10,000 and 
the Gulf dealer has 33 competitors. 
The dealer borrowed the elephant 
from a visiting circus, draped her 
with an appropriate banner and par- 
aded her through town passing out 
free circus tickets to the kids. 


To promote’ the _ simultaneous 
opening of 14 Sinclair service sta- 
tions in Greater Miami and Fort 
Lauderdale over the Labor Day 
week-end the company gave away 
balloons for the kiddies and gifts 
for grown-ups, including 14 refriger- 
ators which were raffled off on the 
last day of the four-day celebration. 
According to Ernest L. Hughes, vice 
president in charge of sales for Sin- 
clair, the Miami opening was a fol- 
low-up of the highly successful cam- 
paign the company staged in Hous- 
ton, Tampa, Corpus Christi, Des 
Plaines and other cities 


Amoco is offering it dealers a 
new driveway service cabinet for dis- 
playing quart cans of motor oil. New 
cabinet holds 72 cans of motor oil 
which can be locked into the cabinet 
at night thus 
of bringing in the oil at night It is 
of all-steel construction and is topped 
by a Permalube sign 


eliminating the need 


* * * 


Sunnlemertine an already active 
television schedule this fall, Indiana 
Standard has completed plans 
for presenting the five home foot- 
ball games of Northwestern Univer- 
sity to the Chicago television audi- 
ence, plus the Northwestern-lIllinois 
game to be played at Champaign 


* * * 


Indiana Standard hit the news- 
papers recently with a _ six-column 
institutional ad explaining the owner- 
ship of the company. Ad pointed out 
that the company is owned by 97,000 
people from all walks of life, plus 
164 educational institutions, 167 
charitable institutions and hundreds 
of insurance companies and business 


firms. Part of the copy read: “No 
institutional owner has as much as 
a 


5% of the stock; no one man or 
woman owns as much as 1%.” 


67 














Young Jobbers 


If it is true that a man who has 
grown up in a business is a hard 
man to beat, Robert Dunham, 34, 
should have nothing to fear of the 
future, 

30b first began to absorb the 
know-how of the oil business in 1928 
when his father went into business 
in Ashtabula, Ohio, as H. B. Dun- 
ham and Co. The company handles 
asphalts, road oils, fuel oil and oil 
burners. Bob worked with his father 
gaining experience until on Jan. 1, 
1946, the elder Mr. Dunham turned 
the reins over to Bob and changed 
the name of the company to Robert 
Dunham and Co. 


At present the company has 42,000 
gals. storage and delivers approxi- 
mately 350,000 gals. of heating oil 
per season. Bob finds that to operate 
a small business profitably he must 
act as manager, salesman, superin- 
tendent and bookkeeper, with the re- 
sult that his free time is limited. 

30b’s firm is prospering in spite 
of the competition of larger firms 
and ke attributes his success to “a 
thorough knowledge of oil burners 
plus a 24-hour service genuinely in- 
spired by a personal interest in each 
customer.” 

“The very nature of the oil busi- 
ness is fascinating due to its varied 
operations,” he says. “It is interesting 





Mr. Dunham 


to observe the customer’s reaction 
during the sale, then the installation, 
and afterwards the satisfaction that 
comes with clean, automatic heat.”’ 
The limited time that Bob does 
have away from the business, he 
spends with his wife and two sons. 





Looking in at the North Carolina 
Oil Jobbers Assn. fall meeting at Caro- 
lina Beach, N. C., Sept. 6-7, was E. 
Dave Catterton, recently appointed 
full-time secretary of the Virginia 
Petroleum Jobbers Assn. =. A, 
(Will) Parker, North Carolina asso- 
ciation secretary, intends to return 
the compliment by attending the Vir- 
ginia group’s meeting in Roanoke, 
Va., Oct. 20. Resignation ten- 
dered by association director, Earl 
M. Thompson, was tabled by unan- 
imous decision of the jobbers. Mr. 
Thompson, co-partner in Thompson- 
Wooten Oil Co., Goldsboro, with 
Shelton Wooten, is currently manag- 
ing a transport business, also jointly- 
owned with Mr. Wooten, and felt his 
resignation proper since he is tem- 
porarily inactive as a jobber. In 
deference to Mr. Thompson's past 
work with the association, however, 
the members felt he should be asked 
to reconsider his resignation at least 
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until the group’s January meeting. 
Roby E. Taylor, Taylor Oil Co., 
Winston-Salem, an association direc- 
tor, recently became the first oil in- 
dustry representative ever named to 
North Carolina’s Gasoline and Oil In- 
spection Board. New convention 
committee includes: C. Burette 
Myers, chairman, Myers Oil Co., 
Statesville; Bruce Cameron, McMil- 
lan-Cameron Oil Co., Wilmington; 
and R. L. Burns, consignment distrib- 
utor from Sanford. . . . Guest speak- 
er at the Sept. 6 banquet was O. Y. 
Kirkpatrick of Atlanta, Ga., chair- 
man of Oil Industry Information 
Committee’s southeastern district. 


* * * 


Norris Johnson, formerly chief 
physicist in charge of production re- 
search for General Petroleum, has 
been named president of the consult- 
ing firm, Petroleum Technologists, 
Inc., Montebello, Calif 


Julius D. Heldman, former chief 
research chemist of Shell Oil’s Wil- 
mington laboratory, was appointed 
general program advisor to the re- 
search director of Shell’s Houston re- 
finery research laboratory. Dr. Held- 
man worked on the Manhattan proj- 
ect at Oak Ridge and Berkeley be- 
fore joining Shell in 1945 as tech- 
nologist in the manufacturing devel- 
opment cepartment in San Francisco. 

* * * 

James A. Upham, Ohio vice presi- 
dent of the Independent Petroleum 
Assn. of America, is urging all Ohio 
oil men to attend the 20th anniver- 
sary meeting of the association in 
Fort Worth Oct. 2-4. More than 
1,000 independent oil men from 44 
states are expected to attend, he 
says. Ralph Cummins is chairman 
of the reservations committee and 
can be contacted at 1603 Commercial 
Standard Bldg., Fort Worth. 

* * * 

Twenty-five of Roy Linden’s friends 
in the Navy, Army and Petroleum 
Administration for War joined him 
at the Hotel Roosevelt in New York 
recently to help him celebrate his 
promotion to the job of directing 
domestic and foreign sales for Union 
Oil Co. of Calif. Mr. Linden was a 
colonel in charge of petroleum pro- 
curement for Quartermaster during 
the last war. 

* * * 


H. M. Rupp has been named sales 
representative for the Bay City, 
Mich., district of Gulf Oil Corp. Mr. 
Rupp was formerly chief clerk at the 
Bay City terminal. 

In the Toledo district, T. E. Wiles, 
former Toledo district service sales- 
man has been promoted to sales rep- 
resentative in that district. New 
sales reprecentative in the South 
Bend, Ind., district is A. J. Pataky, 
former delivery salesman. 

* * * 

Frank D. Quinn, secretary-treas- 
urer of Salmar Oil Corp. at Seguin, 
Tex., has been appointed to the state 
parks board by Gov. Allan Shivers. 
Mr. Quinn was formerly executive 
secretary to the board. He is now 
vice chairman of the national con- 
ference on state parks, and will in- 
vite the conference to hold its 1950 
meeting in Texas. 

Also from the office of Gov. Shivers 
comes the news that he has appointed 
Weldon Hart as secretary for Inter- 
state Oil Compact Commission af- 
fairs in his office. 
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Lubrication business is one of the average 

service station’s biggest money-makers... 

and here is the lubrication plan that beats 

them all...D-X Guaranteed Lubrication... 

D.G. L. for short. 


It’s complete. Dealer’s service tickets, in- 
dividualized for every make of car, help 
the dealer sell more work. Each ticket con- 
tains a money-back guarantee of satisfac- 
tion...a real sales clincher. And, to insure 
repeat business, D-X supplies follow-up 
postcards, door stickers and a service ticket 
filing system. 











































D.G.L. can be the key to your expanded 
dealer operations. If you’re located in the 
Middle West, write today for complete 
information about the famous D-X Dealer 
Service Plan of which D.G.L. is just one 
of 24 profit builders. A representative 
will call to explain this plan to you. 
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September 21, 1949 





ABOUT OIL PEOPLE 





Dr. W. A. Bruce and Dr. E. M. 
MecNatt have been promoted to posi- 
tions as assistant chiefs of research 
of the Carter Oil Co., Tulsa. Dr. M. 
W. Kriegel was named head of ex- 
ploitation research replacing Dr. 
Bruce and Dr. R. R. Thompson, New 
York, senior geophysicist with Stand- 
ard Oil Development Co.. has been ap- 
pointed head of geophysical research 
at Tulsa, replacing Dr. McNatt. 


* * * 


D. E. (Dart) Hoffman, assistant 
general sales manager, eastern divi- 


STEP Ut 


sion, of Tide Water Associated Oil Co. 
broke into the sports pages of the 
Long Island newspapers recently by 
hitting a hole-in-one on the 10th hole 
at Rockville Country Club. The payoff 
came when another golfer came along 
15 minutes later and duplicated the 
feat on the same hole. 
* 7 ” 

R. B. Anderson, Vernon, Tex., pres- 
ident of Texas Mid-Continent Oil and 
yas Assn., is a candidate for election 
to the new state board of education 
on the Nov. 8 ballot. Mr. Anderson, 


TH 
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vith G. P. & F. E-Z-FILL Grease Gun Loader Container 


It's a sturdy, dependable shipping container, and a real salesman for your products. 


Millions of pounds of grease are bought each year in E-Z-FILLS because of convenience 
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STEEL CoeTainEeRs 


425 NORTH 15TH STREET + MILWAUKEE 3 


WISCONSIN 





Just screw the 


dripping before 


NO DIRT GETS IN GREASE 1, 


Dirt, grit and moisture can't get into grease. 


a law graduate of the University of 
Texas, has served as state represen- 
tative, state tax commissioner and as- 
sistant attorney general. At present 
he is a director of the U. S. Chamber 
of Commerce and a vice chairman of 
the Dallas Federal Reserve Board. 
* * * 

C. H. Leatham 
will join the staff 
of Petrol Corp., 
subsidiary of the 
Cities Service Oil 


Co. Sept. 15 to 
work at retail 
gasoline sales de- 
velopment. Prior 


to joining Petrol, 
Mr. Leatham was 
associated with 
Atlantic Refining 
Co. for 25 years. 





Mr. Leatham 


* * * 

W. F. Curry, Kentucky jobber, has 
formed the Curry Oil Co. in London, 
Ky., and is distributing Shell products 
in Knox, Laurel, Jackson and Rock 
castle Counties. 

* * * 


Talmon Winchester has sold the 
Calloway County Oil Co. of Murray, 
Ky., to Ashland Oil & Refining Co 
Mr. Winchester will continue 2s agent 
for Ashland. 

* * * 

Newest active member of Kentucky 
Petroleum Marketers Assn. is the 
Tank Service Station, Beattyville, 
Ky. William B. Klaren and Charles 
Spencer, partners in the business, will 
share official representative’s duties 

* * ” 


Howard OD. 
White, executive 
vice president of 
the Liauefied Pet- 
roleum Gas Assn 
will resign effect- 
ive Oct. 31 to be- 
come arsociated 
in a newly or- 
ganized business 
at Albuquerque, 





N. M. He will 

be one of three 

: owners of the 

Mr. White Perlite Devel- 
opment Corp., 

which will manufacture industrial 


furnaces for the processing of per- 
lite, a volcanic glass used principally 
for light-weight plaster, building 
blocks, insulation, fireproofing and 
soundproofing. Mr. White will serve 
as secretary and promotion director 


of the new company. In the four 
years he has been executive vice 
president of the LP Gas Asen., its 


memberchip has more than trebled. 
* ” - 

Atlantic Refining Co. has promoted 
John N. Williams to senior wholesale 
salesman in the Philadelphia and New 
Jersey district. 
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Paul S. Johnson, retail marketing 
executive with Pure Oil Co. recently 
completed his 30th year with the 
company. Mr. Johnson first joined 
Pure Oil in 1919 when Acme Service 
Stations, of which he was secretary- 
treasurer, was purchased by Pure 
Oil. He is operating from the Chi- 
cago office at the present time. 


In the Parkersburg zone of Pure 
Oil Frank Vierheller, formerly of the 
zone accounting department, is now 
assisting Al Stoudt in sales and op- 
erating. 

G. F. Kielhack of Pure’s Minneapo- 
lis zone office was recently elected a 
member of the board of directors of 
the Northwest Petroleum Assn. He 
is also president of the Twin City 
Petroleum Club. 

Following the transfer of Ben. E. 
Robertson to become president of 
Seaboard Oil Co., W. G. Teal was 
promoted to manager of Pure Oil’s 
Alabama zone. Mr. Teal has been 
with Pure Oil since 1933. G. S. Will- 
cox, Jr., who joined the company in 
1931, has been promoted to zone 
sales manager succeeding Mr. Teal. 


* 


R. J. S. Pigott, 
chief engineer, 
Gulf Research 
and Development 
Co. was elected 
president of the 
Instrument Soci- 
ety of America at 
the meeting of 
the board of di- 
rectors of the so- 
ciety on Sept. 10 
in St. Louis, Mo. 
Mr. Pigott is re- 
sponsible for a 
number of wide- 
ly known developments, such as 
the marsh buggy for geophysical ex- 
ploration, a new device for measuring 
wall pressure of piston rings, and the 
effect of air in oil on altitude sealing 
of airplanes. 





Mr. Pigott 


Joe A. Huitt has been appointed 
manager of Deep Rock Oil Corp.’s 
purchasing department. Mr. Huitt, 
an employee of Deep Rock for 20 
years, replaces Robert G. Martin, 
who retires on company pension 
Oct. 1. Mr. Huitt worked up to the 
present appointment through jobs as 
clerk, warehouseman and superinten- 
dent of shops and transportation. 


+ x * 


John P. O’Grady, a 23-year man 
with Tide Water Associated Oil Co., 
earned a cash award recently for 
submitting the 10,000th suggestion 
since the inception of the suggestion 
plan 24 years ago. Frank W. Keebler, 
assistant general superintendent of 
the Bayonne refinery presided at the 
award ceremony. 
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Mr. Archer 


Mr. Jones 


Leo E. Jones, general credit mana- 
ger of Arkansas Fuel Oil Co., Shreve- 
port, La., and Michael Archer, mana- 
ger of accounts for Coastal Oil Co., 
Port Newark, N. J., were graduated 
recently for the Executives’ School 
of Credit and Financial Management 
sponsored by the National Assn. of 
Credit Men and conducted at the 
University of Wisconsin. Mr. Jones 
was vice president of the class. 

* * * 

Alton P. Hynes has been appointed 
Wilmington, Calif., district sales man- 
ager for Shell Oil Co. replacing A. J. 
Shirley who was promoted to retail 
sales manager for the Southern Cali- 
fornia area. Mr. Hynes started in a 
service station in 1933, worked as a 
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salesman in Ontario, Van Nuys and 

Santa Monica, was local manager for 

San Bernardino and became division, 

salesman in Los Angeles. Since 1947 

he has been on special assignment in 

Shell’s Washington, D. C., office. 
+ * . 

The Petroleum Club of the Cleve- 
land Chamber of Commerce opened 
its fall and winter program with a 
clambake and outing at the Rich- 
mond Country Club on Sept. 12 Ar- 
rangements for the outing were made 
by a committee headed by G. G. Me- 
Kenzie, district manager for Shell Oil 
Co., and chairman of the Petroleum 
Club’s entertainment committee. 

Regular monthly meetings of the 
Petroleum Club will start on Oct. 3 
at the Statler Hotel, at which time 
Rear Admiral Harold Blaine Miller, 
USN (ret.), now director of the 
department of information of the 
American Petroleum Institute, will 
speak. 

George Randall, former head of the 
Los Angeles office of the Fred Eldean 
Organization when it handled OIIC 
interests in the West, is now associ- 
ated with Richfield Oil Corp. Mr. 
Randall was with Foote, Cone and 
Belding advertising agency prior to 
appointment to the Fred Eldean or- 
ganization. 
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Among the 125 
Kentucky oil men 
and their sup- 
pliers who at- 
tended the golf- 
ers’ banquet at 
the La Fayette 
Hotel, Lexington, 
Ky., were (left to 
right): Herbert L. 
Clay. secretary- 
treasurer of the 
Ketucky Petro- 
leum Marketers 
Assn.; M. A. Bau- 
er, vice president 
and treasurer of 
the National Oil 
Corp.; R. R. Johns- 





ton, Toledo, Ohio division manager for Gulf; and C. W. Healy, Louisville, Ky., di- 

vision manager for Gulf. Mr. Bauer was crowned state champion for shooting 3 over 

par 75 to take low gross honors. He has been chairman of the tournament for the 
past several years : 


J. Heber Lewis, president of Ken- 
tucky Petroleum Marketers Assn. was 
recently elected to the board of direc- 
tors of Kentucky Wesleyan and Lind- 
sey-Wilson colleges. 


Interstate Oil Pipe Line Co., affili- 
ate of Standard Oil Co. (N. J.), re- 
cently granted an 18-month leave of 
absence from Oct. 1, 1949, to Loren 
F. Kahle, president, to enable him to 
accept a temporary special assign- 
ment with Interprovincial Pipe Line 
Co. Ltd., of Canada. At the same 


time, Joseph L. Seger, formerly vice 
president and general counsel, was 
elected executive vice president to 
direct the company’s affairs until Mr. 
Kahle’s return. 


General petroleum Corp. recently 
promoted five of its men in the mar- 
keting department. W. F. Hetrick, 
former agricultural salesman was pro- 
moted to supervisor, commercial 
sales, Spokane district. Prior to join- 
ing General Petroleum, Mr. Hetrick 
had broad experience in marketing 





These four jobber association leaders were snapped by the cameraman when the 


National Oil Jobbers Council held its meeting at Asheville, N. C. Left to right: M. 
E. Traylor, secretary of the new Texas Oil Jobbers Assn.; Fred L. Whitely. president 
of the Missouri Petroleum, Assn.; J. Parks Gwaltney, chairman of the National Oil 


Jobbers Council; K. C. King, secretary of the council and of the Wisconsin Petroleum 
s Assn. 
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and other departments of various 
companies. 
* * * 


R. M. McEntyre has been advanced 
to the position of assistant division 
manager, retail, for the Oregon divi- 
sion. He joined the company in 
1933 at Oakland, Calif., as a servic« 
station salesman. Formerly he was 
Portland district manager. 


Arnold E. Rukan has been appointed 
supervisor, retail sales in the Wash- 
ington division. Mr. Rukan held the 
position of Mobil station salesman 
until his latest appointment. He has 
been with the company since 1947 

Jack A Simpson, Seattle district 
manager for the past five years, 
has been advanced to assistant man- 
ager, Washington division. He has 
been in the same division since h¢ 
was employed in 1935. 

W. F. Squire has been appointed 
division manager, Oregon division. He 
was made manager, field sales 
Northern California division in 1945 
and later advanced to assistant re- 
sident manager, Oregon division 
which position he held until his pres- 
ent advancement. 
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helps jobbers 
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When you sell ASHLAND FLYING OCTANES,. 


the catalytic-fortified gasoline, you are backed 



















up with a comprehensive advertising and mer- 
chandising program. Year-’round promotions 


are colorfully “wrapped up” in issues of “The 


Profit Register,”” sent regularly to our jobbers 


and their dealers. These describe the material 


supplied to push up your gallonage. 


ASHLAND sales-build- 
ing campaigns are 
practical. They make it 
easy for the jobber to 
cooperate for his own 
benefit. That is why 
many of them have set 
enviable records for re- 
sults. Write for proof. 


Ashland Oil & Refining Company 


Home Office: Ashland, Kentucky 


614 Park Bldg. 1013 Federal Reserve Bank Bldg. Standard Bldg. P.O. Box 503 
Pittsburgh, Pa. Cincinnati, Ohio Cleveland, Ohio Jeffersonville. Ind. 
2500 Broadway Rural Route #4 5 East Main St. ! 
Evansville, Ind. Paducah, Kentucky Nashville, Tenn. 
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Announcing 
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(oil-resistant tube and cover) 


ATES] development of the ORTAC hose ts reinforced with 
|; G.T.M.— Goodyear Tech- braids of high-strength rayon 
nical Man—orvac Fuel Oil cord —for flexibility and kink- 
and Gasoline Hose has both tube resistance as well as streneth. 


and cover that resist attack by Because it is made in long, con- 


casolines. fuel oil and distillate. tinuous lengths, you can get 
The smooth-bore synthetic tube just the amount you need. The 
permits faster discharge. Even copper wire in the second braid 
when half to three-quarters — 1s “accident insurance” because 
reeled up. ORTAC will deliver it dissipates static electrical 
full. free flow. It won't swell or charges. Ask the G.T.M. for 
flake off. And the cover of full details about OrTAC Fuel 
ORTAC resists weather, sun and Oil and Gasoline Hose—or write 
abrasion just as it does oil. Goodyear. Akron 16. Ohio. 


GOODYEAR INDUSTRIAL RUBBER PRODUCTS 
-Specified ORTAC FUEL OIL AND GASOLINE HOSE 


fol au slolalelilale Mell CMe loktolllal-timelale Me ITSii elie 


, 


Braids of high-strength rayon cord; copper 
Taldold loldoll To Mamet -iaelalomsolael le) 

Synthetic tube resists oils and gasoline 

Synthetic cover resists weather, oil, sun, abrasion 


ORTAC (oil-resistant tube and cover) hose is available in 


x 3” braid sizes in long, raolabalalticl hi} lengths Fitted with one t 


FOR HOSE, FLAT BELTS, V-BELTS, MOLDED GOODS, 
PACKING, TANK LINING built to the world’s highest stan- 


dard of quality, phone your nearest Goodyear Industrial Rubber 
Products Distributor 


OD, 


GREATEST NAME IN RUBBER 


Ortac—T.M.The Goodyear Tire & Qubber Company 


We think you'll like 
“THE GREATEST 
STORY EVER TOLD” a : 
— Every Sunday— \ yer 
1BC Network 











